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“Good Taste” 


In what can your customers so reasonably 
demand it as in their table service, which 
must bespeak to all who accept their 
hospitality the personal preference of host 
and hostess. 


The hearty approval which has been 
accorded the new Lamcaste~ pattern of 
Alvin by all classes ot buyers during the 
very brief time it has been on the mar- 
ket has amply justified our opinion of the 
unusual merits of the design. 


ALVIN SILVER COMPANY 


Sag Harbor, New York f, -_: F 
Spi , Tomato Server 


© Lancaster ‘Pattern 


(Platinum Finish) 
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The Leng-Life Silver Plate 
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“The New Costume Styles and Their Influence on Jewelry 
Fashions for the Coming Year”’ 





An Address by Miss Isabelle M. Archer Before the Ontario Retail Jewelers’ 
Convention at Niagara Falls 




















AM here this morning as a herald to 

bring you a message of the coming 
styles—a forecast of costume fashions, 
and to deduce from them some idea of the 
jewelry needs for the coming Autumn and 
Winter. 

The costume fashions represent what I 
saw in Paris and London. The deductions 
are my own and they are intended to be 
used as a guide to help you to come to 
definite conclusions regarding the jewels 
best suited to accompany and _ elaborate 
those gown styles. 

If rightly done style watching becomes 
an excellent habit. The best plan is to 
follow with keen inquisitiveness every new 
fad as it first appears in its early high- 
grade form. This means that you are 
watching what I call “long-term” fashions. 
They will not appear within practical range 
for most of us for months to come but they 
comprise the most reliable index of the 
fashions that are eventually to reach out 
sphere. Aside from this long distance 
watching there is another branch of fashion 
work which should be at the fingers-tips. 
We should be able to count off the popular 
styles as they appear, with the assurance 
that we can foretell their future by their 
‘past record. It is by a fashion’s past his- 
tory that its future is easiest computed. 

Naturally, to have the gown fashions 
and jewelry styles hold the attention, it is 
necessary for us to realize how valuable 
this knowledge is to the trade. To the de- 
signer the changing styles are a source of 
inspiration as well as a certain and reliable 
basis for his labors. For the manufac- 
turer there is no more important a factor 
in the attention-holding ability of his 
goods, and for him fashion makes a prac- 
tical barometer—a never failing indication 
of the trend of the popular fancy. For 
the retailer and salesman the appropriatness 
of a jewel to a new costume style is an 
indisputible selling point, and besides it 
works in the other direction and tells the 
retailer exactly what to have on hand to 
offer his fashionable costumers. Despite 
the conclusion arrived at by Secretary 
Hoover’s Committee investigating Waste ir 
Industry, the fact remains that fashion is 
a help, not a hindrance to the manufacturer, 
a guaranty of continued quantity production 
and an asset, not a liability for the public. 


Direct Influence of Costume Styles on 
Jewelry Fashions 
Regarding jewelry fashions we find that 


among the most important matters con- 
fronting the jeweler this Summer are the 
questions of necklace lengths, bracelet 
patterns, brooch designs, the choice of 
finger-ring gems, the continuance of wrist- 
watches in favor, the new setting of pearls, 
the return of hair ornaments and earrings 
to favor and the shapes and sizes of vari- 
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ous utility pieces; and we must turn for 
the answers to the new gown styles and 
their contours, materials, trimmings, and 
colers for the answer. 

The early months of Spring have shown 
us new possibilities in many lines and the 
height of the Summer will give us the first 
glimpse of the new quaintness and charm 
to be found in a return to a famous historic 
period; for basques and reddingcoats are 
to be back once more and next Winter is 
to see a new fashion cycle inaugurated. 

This Summer fashions revolve around 
frocks of flowered cretonne and figured 
voile, canton crépe and crepe georgettes, 
and knitted goods of silk and _ wool. 
Gowns, hats and capes are the articles to 
hold our attention, with sport clothes of 
both the active and passive (or piazza 
variety) leading all other Summer types. 

Summertime jewels this year will include 
lockets mounted on black silk  sautoir 





cords; strings of wh'te beads; wrist- 
watches mounted o. bands of closely 
woven gold sor silver wire in basket 


weaves or waved patterns; pinkie rings of 
small clustered stones, and flexible brace- 
lets and narrow platinum bangles galore. 

In the Fall coat-and-skirt and three-piece 
suits return to their own and take their 
place as the Autumn costume. They are 
notably different this year. The coats are 
much longer, and so are the skirts, and 
they are made picturesque with high 
standing collars and widecut reveres in lieu 
of lapels. Their materials will be tan 
covert and heather worsted. but tricotine 
in the new weaves will appear in the shades 
of mahogany, prune, garnet and plum, and 
serge in the finer quality will be used in 
the tenes of brown and russet and the ever 
popular navy and midnight blues. 

Gowns for formal afternoon and evening 
wear begin to gain interest directly the 
social season starts in October and if it 
is a new gown for only a week-end hop or 
a club meet it wilk be sure to forecast the 
fresh styles. Later in the season when 
gowns for formal dinners and the opera 
are in demand the interest will center on 
the new decolletage.and then the handsome 
necklace, high-standing tiara, and the huge 
feather fans will draw our attention. 

Do you remember the description of Bea- 
trix in Thackeray’s “Henry Esmond,” as 
she descends the stairs in her lace bedecked 
gown of shining satin? That is a fore- 
casting glimpse of the evening gowns of 
next Winter, and I will have more to say 
a little later. 

Gown colors control the choice of gems 
to such an extent nowadays that it is 
possible to fortell precisely which of the 
leading gems will be the favorites for the 
season. This is helped by the growing in- 
terest shown by gem wearers. Suit cloths 
and the silks and satins for day and evening 
gowns are standardized in color and, with 
forethought on the jeweler’s part, a very 
exact reckoning can be made far enough 
ahead of the season to eliminate a necessary 
stocking up with unwanted gems. 

In this item alone the watching of the 
Fall fashion will mean a decided saving; 
and as it is possible to determine at any 
rate the major colors for the Autumn as 
early as this in the year attention and in- 
terest is all that is needed. For the new 
long coated walking suits covert cloth will 
be used in the lighter shade of tan under 
the various names of mode, sand and putty 
color. It is a foregone conclusion then, 
that the topaz cannot be used with good 
effect on this new adaptation of the reding- 
ote. The topaz comes into its own for 
use on the blended yellow and brown after- 
noon gowns which are in progress of 
planning now for the mid-Winter season 
but they will be few in numbers among 
the big majority of amethysts, peridots and 
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Rust and Stain 
Insurance 


At the Seashore or on 
Board Ship, a pocket knife 
is subjected to the severe 
action of moisture laden 
air with accompanying an- 
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Larter Stellite Knives 
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the finer gems, sapphires, emeralds, rubies 
and canary diamonds. 

The deeper shades of purples and reds 
and the dark browns of the reddish order 
are the colors on which the red gems are 
to ride again into popularity. These tones 
will be seen in the more elaborate | after- 
noon costumes in both three-piece suits and 
handsome gowns and with them will be used 
beside the ruby, amethysts, and sapphires. 

Yellow is to be an exceedingly popular 
color during the Autumn and Winter. In- 
deed, it is already apparent through the 
daintier afternoon frocks, small ‘hats and 
larger hat trimmings that all shades of 
vellow are in for a definite period. For 
this reason I have mentioned the canary 
diamond among the leading gems for the 
coming season. Smoked amber beads will 
also hold good and the white bone beads 
now in such great demand will be tinted in 
the Fall to a deeper ivory and the carved 
bead will be shaded to appear a deep yellow 
where the cutting is heavy, ranging to an 
ivory tint on the higher surfaces. 

Materials and trimmings will also con- 
trol to a certain degree the choice of the 
season’s gems and mount materials. Silks 
and satins for the Fall will be of the 
softer weaves and on the crepe order, but 
it is not so much the material as the gown 
trimmings that will affect the planning of 
gems and their settings. The new trim- 
mings are very definite in character and 
although they repeat in some instances the 
trimming styles of this Spring there will 
be ushered in, not later than October, a 
newer form of beading; heavier laces and 
richer embroideries, fringes and _ tassels 
will be clustered and shorter and more on 
the order of the knotted fringe rather than 
the simple straight fringes now in use. I 
will say more of these trimmings as I de- 
scribe individual costumes. 


The New Necklaces, Brooches and Earrings 


Beginning with the most important jewel 
group—those jewels worn close about the 
head and neck—hair ornaments, necklaces, 
earrings, brooches, we will now see how 
they are to be influenced by the new gown 
styles. The necklace for instance must 
complement and not contradict the contour 
of the gown neck line. Among the artistic 
features of jewelry design I think that this 
is one of the most important jewels and 
it is a fact that by next Winter we will be 
able to tell whether the designers and 
manufacturers among you have met the call 
upon your ingenuity and succeeded in 
establishing a necklace form that will com- 
bine and well with the new -neck 
finishes. 

This new gown 


wear 


model, which will tax 
your originality, will be a modernized 
Second Empire pattern. For this gown the 
necklace appropriate for the long narrow 
“V-shaped neck-line will be quite out of 
keeping. The silhouette will mean a line 
crosswise from shoulder to shoulder and 
the necklace design if it does not exactly 
follow this outline will at least blend with 
it in form. : 

It is the same with the other jewels in 
the important group. Whatever brooch 
or corsage ornament is chosen it will have 
to conform to this new gown type. The 
earrings and hair ornaments will neces- 
sarily follow suit. There will have to be 
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a modern substitute for the large disc- 
shaped garnet brcoch or cameo pin of our 
grandmothers’ day and the long pendant 
earrings will return in new guises. But it 
is not only this round-necked gown that 
must be provided with appropriate neck- 
lace and brooch this Fall; there is to be a 
demand for jewels to accompany the high 
collared day-gown, and here again there is 
need for clever designing. 

The brooch is undergoing a_transitior 
from the straight bar to the cluster variety, 
a compromise that avoids extremes in 
either direction. 

Both the stud and the drop earring are 
slowly reviving again and as they are being 
used this Summer so they will appear this 
Fall for both day and evening wear. It 
is notable that the new hair dressing has 
much to do with the return of the earring 
to favor. On the other side (in both Lon- 
don and Paris), the much be-curled and 
frowsy hair is changing to a smoother 
coif. The hair is now brushed back a bit 
from the forehead and raised a trifle from 
the ears and although it is smoother 
looking it is still only semi-parted. How- 
ever, it is altered enough to allow of the 
earring being seen. 

The newest hair ornaments are small 
decorated side combs and a fresh design for 
narrow bandeaux. The combs are in two 
varieties, one with flat, solid heads and the 
other in open worked patterns. They are 
built up for the majority from metal pins 
with gold or platinum tops, and gems 
studded to match the other jewels. The 
new bandeaux pattern is after the style of 
a narrow fillet. It is composed of flower 
clusters carried out in dainty tinted 
enamels on a background of filligree wire; 
or gems are set in geometrical: patterns on 
bands of wire closely woven in fancy 
braids. Either gold or silver makes the 
wire and the gems or enamels are mounted 
in like material. These new ornaments are 
exceedingly becoming and I believe they 
are fore-runners of many such ornaments 
to be used next year. 


Clusters and Classical Designs for 
Finger Rings 

The jewels for the hands and arms com- 
prise the second important group of jewels, 
and both finger rings and bracelets are 
fashion makers for the Fall, the bracelets 
gaining interest through the persistence of 
the short sleeve, and the finger ring attract- 
ing attention by the newness of the tiered 
patterns. : 

There are three d’stinct bracelet types to 
he considered in choosing the Fall stock. 
There are the flexible designs, the rigid 
circles called bangles and the newest 
arrival—the bracelet composed of flexibly 
mounted pearls. The flexible type is gaining 
in width while the bangle, strange to say, 
gets narrower with each new output. The 
bangles are engraved or mounted with 
counter-sunk gems and the flexible style 
either with box settings or to be. still 
different with chain links between large 
solitaire gems in circular or square shaped 
collets. It is particularly noticeable that 
those leaders who are worth while watch- 
ing in Paris are wearing their bracelets to 
match their gown colors as nearly as pos- 
sible. In this way the jewelry becomes 


as it were an addition to the sleeve, carrying 


the sleeve down the arm to the wrist. It is 
a clever device when rightly used with 
enough variety in the group of banglets and 
bracelets to make a decided color line about 
the lower arm. 

Decorated shanks and raised bezels are 
two features of the latest finger rings to 
he watched for this Fall, and clusters 
rather than solitaires except for engage- 
ment rings. Typical of this new design is 
a ring with four diamonds as its central 
cluster and a pavé of smaller diamonds on 
either side. The bezel quartette is set 
square fashion, each gem mounted directly 
in a triangular section of platinum and these 
four sections set to form a square with a 
line of millegrain platinum wire running 
crosswise between. The small diamonds 
are carried all the way around the ring 
circle and the center group itself is raised 
in two tiers from the ring surface. 

Decorated wedding rings are no longer 
an innovation but a permanent feature and 
one that is even now showing style 
tendencies. At first the floral patterns were 
decided favorites but the newer styles show 
a leaning toward the geometric borders 
and separate motifs. 

There is a new design type that has 
arrived on the scene very lately and it- is 
to be found in other jewels as well but it 
has gained quick and particular prominence 
among finger rings. This is the so-called 
classical design, built up of the Greek and 
Roman details of palmetto, acanthus, fret, 
scroll and ‘“egg-and-dart” and similar 
border patterns. These are seen in hair 
ornaments, necklaces, brooches and in finger 
rings, gem set, or for the men-folk, hand 
carved in gold or platinum. 


Some Autumn Novelties Which Promise to 
Last Through the Winter 

Sometimes novelties among jewels are 
considered mere fads, here for a moment 
and gone tomorrow, but there are other 
novelties which, starting out apparently as 
fads, become real factors among the 
season's offerings, and end by being recog- 
nized as a staple. I wish to say just a 
word regarding these so called novelties of 
the Summer season. To point out for you 
those among them which promise. stability 
and to draw a_picture of Milady as she 
will appear correctly gowned and_ be- 
jeweled this Fall. 

Among the new pearl bracelets there is 
a splendid permanent feature jewel to be 
seen in the pearl mounted wrist watch. 
This is a jewel decidedly for evening wear 
but no doubt it will be used indiscriminately 
for the afternoon as well. 
the watch itself must be exceedingly small 
and mounted in a platinum frame and en- 
crusted with diamonds. In shape this frame 
will be either oblong or square with 
blunted corners or in a long narrow oval 
form. On either side of this watch case 
proper there will be small decorative sec- 
tions made of diamond-mounted platinum to 
match the watch frame. The bracelet itself 
will be composed of rows of pearls, in 
three, four or five strands, according to the 
pearl sizes, and at intervals in this. bracelet 
there will be slides to correspond with the 
diamonds and platinums of the watch. 

There are many more wrist-watch pat- 
terns I might describe to you, and without 
a doubt they will be excellent sellers, but 
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this pearl-mounted wrist watch is the first 
newcomer. The others you must judge for 
yourself. 

Neck chains and bead strings are still 
vying with one another for the lead in 
popularity and they are closely followed 
by the plaque or locket hung from a sau- 
toir chain. The beads are chiefly imita- 
tions of ivory in carved or smooth pol- 
ished white bone, while the neck chains 
are made up of very pretty designs in 
links of silver or gold and mounted with 
the semi-precious stones in one color or 
blends of several tints. The lockets are 
made of engine-turned silver, gold or 
platinum, and they hang on black silk cords 
or from narrow chains matching the locket 
case material. 

A minor detail, but a trick that is well 
worth watching, is the appearance of 
beveled edges on such pieces as decorated 
wedding rings, vanity cases, belt buckles 
and these lockets. It is a good point in 
‘their favor if they are finished with this 
little mark of newness. 

Two buckle types will be featured this 
Fall; one is the belt buckle for men, which 
is not a newcomer but a permanent gift 
article now, and the other is the newer 
large slipper buckle for women. 

Silverware is a little bit out of my line, 
but no doubt you are all very much in- 
terested in the new hollow- and flat-ware 
patterns. There is a tendency among 
other things to finish the surface in dull- 
frosted finishes to have the inside lining 
highly polished, and to rib the base with 
rounded cords and flutings. It is my opin- 
ion that we shall soon see a return to floral 
effects in silverware, but these will differ 
strongly from former patterns. The flower 
forms will be exceedingly small, placed in 
clusters and surrounded with enclosing 
lines and tiny geometric borders. On toilet 
ware the narrow line of black is an inno- 
vation that has quite taken hold. 

Among the more notable utility pieces 
are cigarette cases and mesh bags which 
have one striking feature in common, they 
are long and narrow, and the cases, 
whether they be men’s pocket pieces or 
combined cigarette and vanity cases for the 
women, are highly ornamented and elabo- 
rately gem set. Bead bags are still in ex- 
cellent taste, but they are changing, from 
the all-over pattern to over-laid designs 
embroidered upon shaded or one-tone back- 
grounds. Fans, also, are utility pieces with 
their future still before them. They are 
larger and more varied in color and mate- 
rial, and anything in spangles and black, 
white or colored lace in peacock feathers 
or long stranded tail feathers, as well as 
in uncurled ostrich, is good for a brilliant 
season 


Typical Fall- Costumes 


1 am a hearty advocate of the three 
*R’s” in jewelry wearing, and in depicting 
for you some typical Fall costumes I will 
choose as a model, say, a young matron, 
and choose for her costumes for morning, 
afternoon and evening that are appropriate, 
becoming and suitable to the time of day. 

For instance, for morning wear for in- 
doors she will surely have a costume of. 
knitted silk, while her walking suit will 
be a redingote tricotine, which will, by 
the way, be called by various new_names. 
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Her jewels for morning wear will include 
a wrist watch, one of the new broad bar- 
pins and a pair of ear-studs. Her finger- 
ring and bracelet will be simple in design 
and set preferably with the semi-precious 
stones. 

In the afternoon a three-piece suit will 
take the place of the simpler coat and 
skirt, and it may have a matching cape, 
instead of a coat wrap over the cloth dress. 
Now the gems come into play; her ear- 
rings are more elaborate and a_ pendant 
watch is used, with handsome bangles tak- 
ing the place of the morning’s watch brace- 
let. 

For evening wear there will be one of 
the Empire gowns which I mentioned be- 
fore. Its material will be a rather firm 
satin in a new crepe weave. The gown 
will have a long basque for a waist, with 
trimming at the top from shoulder to 
shoulder, either a sheer lace flounce or 
embroidered yoke, and, except for the fall 
of the flounce over the shoulder, it will be 
sleeveless. The newest thing about this 
quaint costume will be; of course, the length 
added to the skirt. This skirt will reach 
quite to the instep, and those new slipper 
buckles will appear just below its hem. 

Only a very short time ago we were 
astounded by the shortness of the new 
frocks, but their brevity caused no more 
astonishment than will these long skirts, 
which I feel will be overdone, causing again 
the return of the long train with its dust- 
collecting proclivity. And some at least 
of what is added to the length of the skirt 
will be deducted from the top of the bodice; 
for these new evening gowns are to be very 
low-cut indeed. 








Flowers in Decoration 





ser HE imitation of nature by the deco- 
rative arts has carried in its train the 
use of the products of nature in adorn- 
ment and decoration. Flowers preceded 
jewels in the ladies’ toilette. Festivals saw 
flowers strewed in the streets of the city, 
on the threshold and the facades of houses, 
on the paving of sanctuaries. Guests at the 
banquet were crowned with flowers. 
‘O, Athenians crowned with violets!’ cried 
the Greek poet. The laurel ornamented the 
head of the victor. It is in imitating flowers 
that the decorative arts attempted to re- 
place them, but they do not try to rival 
nature in a combat which would only serve 
to show their inferiority. And it is in 
this sense of a broad interpretation that the 
flora intervenes in art. 

“The Egyptians (especially with the 
lotus) have proven this, in their compo- 
sition, with a talent. and skill that should 
serve as models. It is the same in Etrus- 
can art which, in jewelry, gives a high 
position to flowers. The rose of Basle in 
the Cluny Museum is an example of gold- 
smithing in the XIV century. The real- 
istic imitation does not show itself till 
towards the middle of the XVI century in 
goldsmithing ; we can see an example in the 
Louvre—a watch in the form of a flower- 
button. Brantéme speaks of a jewel formed 
of a green enamelled palm with pearls to 
simulate the berries. But it is above all in 
the XVIII century that it predominates. 
The ceramics of Vincennes produced in 
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this period flowers that created an illu- 
sion. Marquetry, textiles, sculptures on 
furniture represent either bouquets or iso- 
lated flowers. The jeweler of these days 
has borrowed from flowers numerous 
jewels in which he shows a remarkable 
skill in craftsmanship.”—Rouaix. 








Early Spanish Goldsmithing 





a URING the Arab rule in Spain 

Metal work was an important 
branch of the Moorish arts. The Arab 
rulers had in their train many accom- 
plished Eastern artists in metal work, 
and such objects as caskets, jewelry, 
bracelets, rings, sword and dagger 
handles, and scabbards. The Moorisl. 
caskets are often made of wood, cov- 
ered with silver or gold plates, the orna- 
mentation being similar to that of the 
ivory carvings. The Arab or Saracenic 
metal work of Spain is executed in re- 
poussé, or is chiselled niello work, fili- 
gree, or enamelled, and the ornament is 
usually mixed with the Arabic laudatory 
inscriptions. 

“The treasure found at Guarrazar 
shows something of the early metal 
work of the Spanish Visigoths. Moorish 
arms, such as sword sheaths and hilts, 
are very artistic, as may be seen in the 
sword of Boabdil [XV. century], the 
last of the Moorish kings. The hilt of 
this sword is made of solid gold, and is 
enamelled in blue, white and red. The 
axle is made of ivory, and is elaborately 
carved. Triptychs, altars, processional 
crosses, and other church furniture were 
made in Spain in the XIII. and XIV. 
centuries of Gothic design. In the XV. 
century there was an astonishing quan- 
tity of silversmiths’ work produced. 
This was owing to the discovery of 
America and the consequent power and 
wealth of Spain at this time. 

“The silver throne of the King Don 
Martin de Aragon belongs to this period; 
which still exists in the Cathedral of 
Barcelona. It is covered with a chased 
ornamentation in the metal work, and 
has rich embroidered work of gold and 
precious stones. Many silversmiths came 
from Italy, Germany, Holland and 
France at this period and settled in 
Spain owing to the great demand for 
their services. Riafio gives the names 
of Enrique de Arphe, Jacome Trezzo, 
Mateo Aleman, Hans Belta and others 
who were employed at this time, besides 
the Spanish goldsmiths. A special fea- 
ture of church furniture of this period 
in Spain--was the ‘Monstrance,’ or ‘Cus- 
todia,, an: object of architectural design 
made in gold; silver, or bronze-gilt 
metals, * * *, 

“The designs are in the Renaissance, 
and sometimes in the Gothic style, and 
they are often eight feet in height, 
* * *- Many works in gold and silver 
are in Spain that have been made in 
Mexico, but of Spanish design, in which 
forms of American flora and fauna are 
worked into the designs.”—Ward. 








Max Bernstein, Ranger, Texas, hgs filed 
a voluntary petition in’ hankruptcy. 
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The Pearl—Induced by Nature and 
by Man 





(From the Watchmaker, Jeweler, Silversmith and 
Optician of London.) 


URING April those engaged on the 

wholesale side of the pearl trade be- 
came very disturbed over the fact that neck- 
laces of cultured pearls had been passed on 
as natural pearls. We then suggested that, 
instead of the secrecy which it was intended 
to maintain, it would be better for the trade 
were we to make a pronouncement upon 
the question of pearls which came about in 
the ordinary natural way by a foreign sub- 
stance finding its way into mantle of the 
oyster or being placed there by human in- 
strumentality. Our suggestion was not 
accepted and precisely what we predicted 
eventuated, and even the sober Times re- 
ferred to and discussed “The pearl scare.” 
Of course, the ordinary daily papers just 
made the most of the scoop and even the 
comedian used the pearl as the subject of 
a fresh gag. All of which is most unfor- 
tunate. There was no special reason why 
the public should have been scared or any 
of the trade either. There was no reason 
why those, not expert, should have been 
placed in a condition of doubt. 

As a matter of fact, cultured pearls are 
not new creations. Centuries ago the 
Chinese made josses by inserting littie clay 
or metal Buddhas into the shell of the 
pearl oyster, and it was left for the Jap- 
anese Kokichi Mikimoto to make a commer- 
cial success of the Chinese tricks. After 
many expensive experiments he succeeded in 
producing button pearls by opening the 
oysters and inserting a bead of mother-of- 
pearl by means of a bamboo spatula; these 
invariably attached themselves in such a 
way that the upper part only was covered 
with the pearl nacre. Over 20 years ago 
these were well known in both London and 
Paris. 

Pursuing his experiments he was ulti- 
mately able, in 1912, to produce by his 
culture process a pearl of a more or less 
spherical character, entirely covered with 
nacre. This he does by opening the oyster 
shell and then performing a very delicate 
operation upon the oyster, cutting the man- 
tle and squiring an antiseptic into the in- 
jured part, placing therein the carefully pol- 
ished mother-of-pearl sphere enclosed in the 
epidermal sac of another mollusc, and then 
tying up the incised part with string. The 
operation is somewhat dangerous for the 
mollusc and unless very skilfully performed 
causes death. The actual operation of in- 
serting the little ball of mother-of-pearl is 
also fraught with danger, and consequently 
the loss of the valuable pearl oysters is very 
considerable, 

All of which goes to show that the cul- 
tured pearl, after all, is not a cheap product, 
and the stupid statements which have ap- 
peared in the daily press have been made 
through an ignorance which is perhaps not 
so alarming as might be supposed. It is not 
every oyster that will make the diver a 
present of a pearl showing a perfectly clear 
silvery white surface with a wonderful play 
of colors which we term orient. It is only 
the black-lipped shell, Margaritifera, which 


will give pearls of high quality, and this 
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type is by no means as common as the 
ordinary edible oyster. * * * 

There was no need for the scare. Some- 
body’s weakness must be made responsible 
for the advertisement which has been so 
freely given by practically every paper. The 
trade is fully cognizant of the fact that 
synthetic rubies: and sapphires so cleverly 
imitate mined gems that the average mem- 
bers of the public cannot possibly tell the 
difference, and even some dealers are no 
wiser; but the fact remains that whilst 
thousands of carats of very clever synthetic 
sapphires have been placed upon the market 
for years, everyone knows that such is the 
case, the value of sapphires has not de- 
creased. The reason being that those who 
can afford the genuine article are prepared 
to pay for it. 

The same will be the case with pearls, 
but there is a very big difference; whilst 
the synthetic sapphire or ruby could be made 
comparatively cheaply, the cost of producing 
the cultured pearl is considerable, and there 
is not an exceeding difference between the 
price asked for what we term a natural 
pearl and a cultured one. In any case, 
there was never any great question as to 
the difficulty in telling the difference between 
the ordinary pearls of nature and those 
which had been cultured, and the public 
need have no fear when they make their 
purchases from a reputable house that they 
will get other than the real pearl if they so 
desire. 








Demand for Jewelry and Silverware in 
Siam 

WasuincTon, D. C., June 11—Judging 
from the activity at the numerous gold and 
silversmith shops in Bangkok, writes Vice 
Consul Carl C. Hansen, Siam, to the Bureau 
of Foreign and Domestic Commerce, it 
would appear that there is considerable de- 
mand for local made jewelry and silver- 
ware, such as chains, necklaces, belts, ear- 
rings, finger rings, and bracelets. 

Tea sets in repousse patterns, gold and 
silver vessels, and vases for domestic, temple, 
and ceremonial use are also products of the 
Bangkok silversmiths.- Imported jewelry 
and silverware of western nations is if fair 
demand, but pre-war prices have not yet 
been reached, due to the present unfavorable 
trade conditions. When this situation im- 
proves a revival of the foreign jewelry 
trade is sure to follow. 

Approaching social activities at court are 
also likely to augment the demand for artis- 
tic jewelry and gold and silver ware of oc- 
cidental styles. 

The imports of jewelry and all kinds of 
gold and_ silversmiths’ wares, including 
plated ware, amounted to 347,971  ticals 
($129,062) in 1919-20, against 707,611 ticals 
($262,452) in 1913-14. Imports of precious 
rough stones amounting to 359,296 ticals. 





B. G. Kohn, of the B. G. Kohn Hold-up 
Burglar Alarm Corporation, has just been 
granted patent papers on his word change- 
able sign used in connection with his 
burglar-alarm device, which was illustrated 
and described in a previous issue of THE 
JeweE ers’ Circutar. The inventor has since 
made several interesting improvements in 
the alarm. 
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SUMMER COURSE ON GEMS 





Jewelry Trade Shows Interest in Lectures 
on Geology to Be Given at Columbia 
University, New York 

There was considerable interest and favor- 
able comment expressed in the jewelry trade 
last week in connection with the proposed 
course in gems to be given at the Summer 
session of Columbia University, as noted in 
the last issue of THE JEWELERS’ CIRCULAR. 
Additional interest was excited owing to 
the fact that the lectures will be given by 
Herbert P. Whitlock, curator of the De- 
partment of Mineralogy of the American 
Museum of Natural History, inasmuch as 
Mr. Whitlock’s articles on gems that have 
appeared in THE JEWELERS’ CIRCULAR have 
proved quite valuable to the trade and have 
shown that he possesses much information 
of value to our industry. 

When seen last week in connection with 
this course, Mr. Whitlock explained that 
already considerable encouragement had 
been given to the proposition and he was 
very much gratified at some of the letters 
he had already received. He explained that 
the course would be somewhat different 
from the courses previously given at Co- 
lumbia; in fact, taken up from a different 
angle. Among the points which he brought 
out were: 

(1) The course as planned is a course 
of “appreciation,” rather than one of tech- 
nical determination. The matter as dis- 
cussed with the head of the department at 
Columbia resolved itself into a decision to 
run the course at present as a “cultural 
course,” and possibly at a later date to 
introduce into the regular courses one on 
determinative gemology for jewelers. There 
will be, however, much in the present Sum- 
mer school course to appeal to jewelers. | 

(2) The course will consist of 12 popu- 
lar lectures on gems, supplemented by con- 
ferences on the subjects of the lectures. 
The former will be given at Columbia, arid 
the latter for the most part at the Ameri- 
can Museum. x 

(3) The course is listed as “Mineralogy 
S 3” in the Summer session catalogue. 

(4) The object of the course is to cre- 
ate an intelligent and discriminating inter- 
est in gems and decorative material and to 
lay the foundation of a better appreciation 
of the splendid collections of this kind im 
the city of New York. This is intended 
chiefly as an appreciation course, hoping 
by this means to enable a larger number 
to use the mineral museums to better ad- 
vantage and also to enjoy more keenly the 
fine things of this sort to be seen in New 
York city. 





Every Chicago director of the National 
Jewelers Board of Trade with the exception 
of one attended a luncheon last Friday 
given at the Palmer House by the directors. 
M. L. Ernst, of Greenbaum, Wolff & Ernst, 
of counsel for the Board, was the guest of 
honor. During the luncheon various mat- 
ters were discussed, including the work be- 
ing done by the numerous committees of 
the Board, but special stress was laid upon 
the fraudulent stamping campaign being 
conducted in New York by the Good 
and Welfare Committee. The local direc- 
tors were interested in this campaign. 
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Who’s Your Friend? 
Your Jobber! 


He carries reserve stocks for you. 


He saves you insurance and storage on large stock—he 
is your warehouse and your banker. 


He makes it possible to eliminate loss of sales by carrying 
complete stocks. 


There are over 300 La Tausca Pearl jobbers—supplying 
over | 2,000 retailers who in turn sell to the ever increasing 
army of women recruited by continual advertising from 


our 110,000,000 population. 
There are La Tausca Pearl Jobbers in all big cities. 
They handle only the best sellers in all lines. 


Co-operate with your jobber—have confidence and con- 


fide in him. 


Anticipate your requirements—order when his salesman 
calls so that he in turn can place his orders, and have the 
merchandise for quick delivery so that you will miss no 
sales. PROFITS are made on today’s sales from the goods 
you have in stock—LOSSES accrue on the merchandise 
you intended ordering the last time the Jobber’s salesman 
called, but put off ordering till his next visit. 


The sale you miss by being ‘“‘Just Out” goes to your neigh- 
bor and with it goes your customer and some of your 


Good Will. 


PEARLS 


64 gil i . n 
LaTauscA if 


= > 
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KARPELES 
Maker of the World’s Fine Pearls 


PROVIDENCE New York 
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Ontario Jewelers Meet at Niagara Falls 





Members of Association From All Sections of the Province Hold Profitable 
Convention and Enjoy Scenic Attractions—Address by Fashion Expert 
a Feature of the Gathering 
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NiacarRA Fats, Ont., June 14.—Work 
and play were rivals for the affections of 
the members of the Ontario Jewelers’ Asso- 
ciation; who today concluded a three-day 
convention at the Clifton here; and if work 
won out it was by a narrow margin, so 
alluring were the scenic attractions of the 
Falls district, and so many the opportunities 
to indulge in sport and sight-seeing. 

To as great an extent as possible, business 
sessions took the form of mealtime con- 
ferences—a wily method adopted by the 
executives to ensure as large attendance as 
possible for the business discussions. It 
worked. Not only were breakfasts thus 
subverted to association uses, but the 
Wednesday luncheon as well, while the 
Wednesday evening session was so adroitly 
sandwiched in between the annual dinner 
and an informal dance that no one had the 
ghost of a chance to “slope” it—not even 
a certain British parliamentarian and a 
Canadian knight, who happened to be 
guests of a guest of the convention, and 
who found themselves, by this circuitous 
circumstance, compelled not only to sit out 
the proceedings but also to make speeches— 
which they did, with every evidence of 
pained surprise. The Canadian, Sir Adam 
Beck, told all about the Ontario hydro- 
electric enterprise, of which he is the proud 
parent; while the Briton, Percy Alden, 
after a spirited protest against being called 
upon, said a few charming things about 
Canada, and God-blessed us, which, con- 
sidering his probable frame of mind at the 
moment, was quite as much as could be 
expected of him. 

The reception and registration of dele- 
gates was held in the rotunda at the Clif- 
ton until 1 o'clock Tuesday. Then the 
delegates were called to order and an ad- 
dress was given by the retiring president, 
R. J. Rodger, of Kingston. It was as fol- 
lows: 

ADDRESS OF PRESIDENT RODGERS 


One year ago when you elected me to the office 
of president, I expressed the hope that the other 
executives would give me their hearty support, for 
the reason that my predecessor in office had proven 
such a strong man in directing the affairs of the 
association along sound and sane lines. . 

I am glad to say that I have not been disap- 
pointed, but rather feel that my associates in 
office have given me more support than I could 
reasonably have expected. 

During the past year many questions have come 
before your executives that required a great 
amount of thought and study in order that the 
interests of every jeweler might be safeguarded. 

We find that there are still a few jewelers in 
Ontario who are not in any way linked up with the 
association, simply because they are not aware of 
the many benefits to be derived from fraternizing 
with their fellow craftsmen. 

We have a membership of 375 jewelers in the 
Ontario Division of the Canadian National Jewel- 
ers Association today, with only two districts re- 
maining unorganized, so that it is to be hoped that 
before another year rolls around, every jeweler 
in the Province of Ontario will be an active mem- 
ber of our association. 

Among the benefits he derived in membership, 
I know of none quite as beneficial as the good- 
fellowship experienced in meeting men who are 
engaged in trying.to solve the same problems. 


I want to say that if our association is to be- 
come a stronger organization, the Jewelers’ District 
Club in your own town must meet a little oftener 
with a view to developing greater confidence 
amongst its members. 

As citizens in our own community we must give 
a fifty-fifty deal to every man, woman and child 
we meet in life. I further say that if our asso- 
ciation is to make greater headway we must take 
upon ourselves a fair share of the responsibilities 
of membership, by contributing regularly to the 
upkeep of the associaticn’s work. 

Nowadays, co-operation is considered of the 
utmost importance by every wide-awake business 


. concern, all are getting together not for the pur- 


pose of fixing prices, but for the purpose of plac- 
ing industry on a higher plane. I venture to say 
that no business men in Canada today are giving 
more study to their problems than the men of 
our own craft and none are giving better service 
to the public for the amount of money received 
for their merchandise. 


It is not necessary for me to remind you where 
business has gone to, but I am of the opinion that 
we as business men can best help to bring about 
normal times by working a little harder and by a 
good deal more co-operation. 


_Now let me say in closing that the greatest 
piece of good luck that ever struck a business 
association of any kind, was when we as retailers 
linked up with the manufacturers and wholesalers 
in the national association for we know more of 
their problems and they know more of ours and 
thus we are enabled to go forward to gather in 
a better service to humanity, 


Mayor Stephens of this city then extended 
a hearty welcome to the delegates. He 
greeted the visitors cordially and hoped 
that their stay in the city would be en- 
joyable; and their deliberations successful. 
F. S. Sauvage, of Seaforth, on behalf of 
the visiting jewelers made an appropriate 
reply and applause greeted his witty re- 
marks. 

The reading of the minutes, letters of 
regret and the report of secretary-treasurer 
were given and took up considerable time. 

The following committees were then ap- 
pointed: 

Reception—M. R. Wadds. 

Welcome—Fred Gundy, J. C. Gibson. 

Registration—Percy Roden. 

Dinner and Dance—Stuart Lees. 

Motor Drive Committee—Chairman P. 
W. Ellis, Gordon McLaren, Lee McGlashan, 
E. F. Gunther and Langden Ellis. 

Sports—J. G. Collinson. 


After supper the delegates visited the 
Ontario Power plant and later held a round 
table conference at the Refectory, Queen 
Victoria Park, commencing at 8 o’clock. 

Thursday morning a breakfast conference 
was held at the Clifton when a paper on 
“Price Lists” was given by the chairman, 
W. G. Young, of London, Ont. 

The sensation of the convention was pro- 
vided by Isabelle M. Archer, of New York, 
fashion expert of THE JEWELERS’ CIRCULAR, 
as a result of whose address many of the 
delegates, perhaps for the first time in 
their lives, began to realize something of 
the intimate relationship which should 
exist between jewelry fashions and styles 
of dress. Before she had been speaking 
five minutes notebooks and pencils began 
to be in evidence here and there in the con- 
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vention hall, their owners being intent: 
upon jotting down Miss Archer’s forecasts 
of the probable materials, styles and shades 
of women’s wear for Summer, Fall and 
Winter, together with her suggestions as to 
the correct gems and jewels to be worn 
with these. Her hearers were particularly 
impressed with her warning as to what hap- 
pens when a customer, ignorant of the 
jewels required by her wardrobe, is sold 
something unsuitable by an equally ignorant 
jeweler. Her address appears in full on 
pages 63, 65 and 67. 

“You may not be able to tell absolutely 
what gowns a woman has; but if she has 
blue eyes she’s not going to wear purple— 
so don’t sell her amythysts,” was her ad- 
vice. The only result of ignoring such 
rules, she said, was that the customer 
would eventually discover the unsuitability 
of the jewel purchased, and would not only 
neglect to wear it but would be lost as a 
customer of the jeweler who made the sale. 

Another feature of the convention was an 
address on insurance by J. H. Ewart, a 
leading insurance broker of Toronto, 
Canada, who pointed out that the fire losses 
of the United States and Canada last year 
were just under a million dollars a day— 
and that Canada led in per capita loss. 

In an outline of the things to be done 
before, during and after a fire, he pointed 
out that the subject matter of the insurance 
should be adequately described in the 
policy. Thus, “on stock of jewelry” would 
restrict the policy to jewelry, nothing being 
recoverable on any other stock destroyed. 
The wording, he said, should be: “On stock 
in trade, of every description, consisting 
chiefly of jewelry, and including such other 
goods as are usually kept for sale in a re- 
tail jewelry store.” Then, if the retailer 
wished to add cut glass, ivory goods, fancy 
goods, etc., specifically, for greater protec- 
tion, he should do so. 

Gordon McLaren, of Hamilton, outlined 
the community advertising campaign under- 
taken by the jewelers of his city. So much 
interest was aroused by this that the execu- 
tives decided to call a conference of district 
chairmen for September of this year to con- 
sider a province-wide organization of similar 
community campaigns, to be linked up with 
the national campaign advertising “Gifts 
That Last.” 

The convention was unique in that not a 
single resolution of other than a social 
nature was brought before it. Discussion 
was prompted by questions put by the Pro- 
vincial Chairman and by others arising out 
of talks on set topics at the breakfast table 
conferences. In all these the object was to 
obtain a consensus of opinion for the use of 
the executives. No decisions were arrived 
at, full power and responsibility being dele- 
gated, by consent, to the executives in de- 
termining whether to make any reduction 
in annual fees or repair price lists (both 
suggested reductions opposed by the great 
majority of speakers) ; what action to take 
opposing the prospective removal from the 
hands of jewelers of the issuance of mar- 
riage licenses; where to hold the next an- 
nual convention, and like problems. Ottaw2 
extended an unofficial but warm invitation, 
while a number of the delegates present 
were inclined to favor a return to Niagara 
Falls. ; 

The report of the nominating committee 
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this morning elevated Gordon McLaren, of 
Hamilton, vice-president, to the presidency 
of the association, while new blood was in- 
troduced in the choice of F. S. Sauvage, 
Seaforth, Ont., as vice-president. B. M. 
Chapman, Toronto, was continued in the 
office of secretary-treasurer. 

In addition to the dinner and dance 
mentioned, the social features of the con- 
vention included a tour of the plant of the 
Ontario Power Co., now the property of the 
people of the province under their Hydro- 
Electric Commission; an afternoon of sports 
in the famous Queen Victoria Niagara 
Falls Park, whose chief commissioner, P. 
W. Ellis, manufacturing jeweler of Toronto, 
was alternately guest of and host to the 
assembled delegates; and a motor tour of 
the river drive; as well as a number of 
private and semi-private ventures to spots 
of interest. And as the delegates break- 
fasted, lunched and dined en masse through- 
out the convention, including the many 
ladies who attended them, each of the meals 
was also a social function of sorts, en- 
livened by orchestral and vocal entertain- 
ment. 

The registered attendance, which was in 
the neighborhood of 150, was rather better, 
by comparison with previous conventions, 
than first appearances would indicate, since 
there was no large local attendance to boost 
the figures, all but a bare half dozen having 
come from outside points, many of them 
from distances varying from 200 to 500 
miles within the province. From even 
farther afield were Mr. Duquet, president 
of the Quebec Jewelers’ Association, a 
Quebec city retailer, and A. C. Skinner, re- 
tailer, of Sherbrooke, Que. Madame 
Duquet was also a guest. 

Madame Duquet announced that ambitious 
preparations were being made for the 1922 
convention of the Canadian National Jewel- 
ers’ .Association, which takes place at 
Quebec in February. 

An interesting event, which might be 
termed a “diplomatic incident,” occurred 
during the Wednesday evening banquet. Be- 
fore attacking the repast, the banquetters, 
as is customary, “sang” The King—there 
being no longer anything to be gained in 
toasting him in these days of pure water, 
undefiled. As they seated themselves, 
echoes of the’song seemed to be continuing 
from the main dining hall of the Clifton, 
separated from the banquet room only by a 
thin partition. Through the communicating 
doorway, the guests in the dining room 
could be seen—still standing and singing. 
But this time the words were those of 
“America,” sung by the many American 
guests of the hotel. Immediately the 
Canadian banquetters rose and joined in the 
unofficial National Anthem of the Republic, 
ending with a spontaneous cheer for the visi- 
tors from across the line. 





Market Prices for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 
Selling Price 
London U. S. Govt. 
Date. Official. Assay Bars. 
June _ 
June $§ 
June 1 345% 60% 
June 34% 60% 
35%4 61% 


June ~ > 
Tune 35% 62% 





THE JEWELERS’ CIRCULAR 


DEATH OF S. W. ROBINSON 


Well Known Salesman of Chicago Jewelry 
House Passes Away at Three Score 
and Ten Years 


Cuicaco, June 15—In the death of 
Stephen W. Robinson, which occurred at 
Rochester, Minn., June 9, the traveling fra- 
ternity in the jewelry trade lost one of its 
oldest members, both in years and length 
of service. Mr. Robinson was born in 
Troy, N. Y., July 21, 1851. 

Deceased came west to Plainview, Minn., 
in 1874 and in 1878 married Miss Nettie A. 
Redding, of that city, to which union three 


THE LATE STEPHEN W. ROBINSON 
children were born, who, with the widow, 
survive. One son, Rex R., is now engaged 
in the jewelry business at Rochester, Minn. 
For a short time Mr. Robinson repre- 


sented a wholesale crockery house of Chi- * 


cago and in 1881 was engaged by B. F. 
Norris, Alister & Co., to carry their line 
of jewelry in the northwest territory. From 
that time until his death he represented this 
concern and their successor, the Norris, 
Alister-Ball Co., a period of 40 years. His 
genial and optimistic nature, coupled with 
faith in fellowmen, and his devotion to duty 
built up a very loyal following in the trade 
and he leaves a host of friends throughout 
the northwest and in Chicago. 








DEATH OF LOUIS M. STONE 


Head of Prominent Chicago Mail Order 
Jewelry Concerns Suddenly Stricken 
in Railroad Station 


Cuicaco, June 15.—Louis M. Stone, pres- 
ident of the George E. Marshall Co., and 
the Walker-Edmunds Co., wholesale mail 
order jewelry concerns in the Columbus 
Memorial building, died suddenly on Mon- 
day morning, June 13. He was stricken 
fatally at the Northwestern depot that morn- 
ing upon his arrival there from home. 

Mr. Stone had not been sick and was 
feeling well when he left his home in Wil- 
mette that morning. His death was there- 
fore a great shock to his friends. He is 
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survived by three sisters and one brother. 
Mr. Stone was never married and lived g 
very quiet life and devoted his entire time 
to business. 

Burial took place today at Oakwood. 








SUSPECT CONFESSES 


Chicago Police Say Man in Custody Admits 
Participation in Robbery of Diamond 
Salesman in Office of J. J. Reingold 


Cuicaco, June 17.—It is believed that a 
solution of the $320,000 diamond rubbery in 
the offices of J. J. Reingold on April 22 
will be obtained as a result of the confession 
of a man, aged 30, of this city who was 
arrested last Sunday. He has been ques- 
tioned persistently by police officers but not 
until last night would admit any knowledge 
of the affair. In his confession, as reported 
by the police, he tells how he planned the 
robbery and how two other men executed 
it. 

Immediately after the confession a search 
was instituted to find the other two men. 
Their names were not given out and the 
police refuse any further information on the 
case except to say that the man in custody 
will be formally charged with the robbery, 

The bandits entered the Reingold offices 
while Le Roy Present, of Rochester, N. ¥5 
was showing his line of diamonds. They 
bound Present and Julius Reingold and took 
all the diamonds from Present and some 
jewelry from Reingold’s show case, and left 
the Kesner building by way of the elevator 
before the men were able to release them- 
selves and give the alarm. 

A reward of $5,000 is offered for informa- 
tion that will lead to the arrest of the guilty 
parties and a reward of $20,000 additional 
for the return of the merchandise, 








Death of Rudolph Newman 


Cuicaco, June 15.—Rudolph Newman, 
who formerly had a retail store at 4742 
South Ashland Ave., passed away on June 
5, after being ill for one week. Services 
were held at Hamberg Chapel, and he was 
buried at Freesons Cemetery, June 7. 

Mr. Newman was 50 years of age and al- 
ways active in business. He formerly had 
a retail store at 4825 South Ashland Ave., 
which he sold to his brother-in-law, Ru- 
dolph Huebsch, and then later established 
himself at 4742 South Ashland Ave., which 
he closed out about three months ago. 

Deceased is survived by his widow, son 
and daughter. 








Gold Bars Withdrawn and Ex- 
changed at New York 
Weck ended June 18, 1920. 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coins... $709,549.03 
Gold bars paid depositors 113,654.04 
RUM ck 055 da OOS Rw ORS $823,203.07 
Of this the gold bars exchanged for gold coin 
are reported as follows: 


Date. 
June 


Jewelers’ 


Exchange. 
$148,347.57 
122,882.22 
187,056.90 
94,344.53 
120,600.54 
36,317.27 


Se aE eased $709,549.03 





er, 
la 
me 
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VALUABLE RINGS DISAPPEAR 





James K. Lemon & Sons, Louisville, Ky., 
Find That Five Rings Worth $5,400 
Are Missing from Their Stock 


LovIsviLLE, Ky., June 18.—A check, made 
of the stock of diamond rings owned by 
James K. Lemon & Sons, jewelers, recently, 
disclosed the fact that there were missing 
five rings valued at approximately $5,400. 
How the rings were stolen is still a 
mystery to the firm, but it is believed that 
they were taken some time during the 
last 10 days of the Kentucky Derby. 

At that time the rings were taken from 
the trays in which they are ordinarily kept, 
for the purpose of re-tagging them. During 
the process, the firm became so busy that 
there was no time for the work and the 
rings were placed in boxes until the time 
when the work could be resumed. It is said 
that there were over 100 rings in the box 
from which the missing pieces were taken 
and that hundreds of people examined them 
while they were in that place. The firm 
members say that because the store was 
so busy during the races, the diamonds were 
not checked up each night as is usually the 
custom and the loss was not discovered 
until after time for checking could be found, 
on June 1. 

The loss was kept quiet until just recently, 
when it was reported to the police and 
Finkerton detectives were assigned to the 
case. Whether the rings were taken singly 
or one at a time is not known. 

The missing jewelry is described as fol- 
iows: Woman’s solitaire diamond ring, 2.82 
carats set in platinum; value, $2,000. 

Woman’s ring, diamond with three sap- 
phires on each side, set in platinum; value, 
$1,200. 

Man’s green gold ring, set with 1.82 
carats diamond, $1,400. 

Single stone diamond ring, .58 carat, 
$500. 

Five stone diamond ring, set in platinum, 
stones weight. .62 carat; value, $300. 








Credit Men of Chicago Jewelry Houses 
Enjoy Get-Together Dinner as Guests 
of the Associated Silver Co. 


Cuicaco, June 17—An event which 
proved to be of no small significance in the 
jewelry trade here took place last night at 
the new offices and factory of the Asso- 
ciated Silver Co., at Sunnyside and Ravens- 
wood on the north side. Upon this oc- 
casion George E. Herring, president, and 
F, E. Dean, treasurer of the company, acted 
as hosts in entertaining the credit men of 
12 of the leading houses in Chicago. 

Before dinner the guests were taken for a 
tour of inspection of the plant and were 
profuse in their admiration of the facilities 
provided in this new home of the company. 
In addition to the efficient equipment for 
conducting business it was noted recreation 
facilities had been installed for the use of 
employes and a modern lunch room equipped 
with refrigerator and electric stoves and 


ovens where employes can prepare and 


serve their lunch. A billiard room is pro- 
vided for the men and outside are provided 
grounds for out door sports. 

The dinner was given in the general 
offices which had been transferred into a 
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regular banquet rocm for the occasion. A 
regular home cooked meal was served, after 
which short talks were made. Mr. Herring 
welcomed the guests and said that he hoped 
by this method to demonstrate how well 
business could be conducted outside of the 
loop, where more space was available at less 
cost. He proposed to also inaugurate a 
spirit of good fellowship and co-operation 
among the credit men of the trade here. 
He advocated the free, full and frank mu- 
tual exchange of credit information. 

Mr. Sterns, of Benjamin Allen & Co., 
known as the dean of credit men in the trade 
here, responded to the talk of Mr. Herring 
and closed by asking that a rising vote of 
thanks be given the officers of the company 
for their royal entertainment. 

Louis Goldman, attorney for the Chicago 
Jewelers’ Association, spoke at length of 
the benefits to be derived from an exchange 
of credit information among the members. 
After his talk the matter of real business 
was taken up and it was decided that a call 
for a meeting of all credit men in the trade 
be called for Tuesday, June 21, to be held 
in the rooms of the Chicago Jewelers’ As- 
sociation in the Mallers building. At this 
meeting plans will be prepared and submit- 
ted for the purpose of securing general and 
mutual interchange of credit information, 

Tables and chairs were then removed and 
music and dancing enjoyed. 








Can You Identify These Articles of Jewelry? 


Shown herewith is a photograph of sev- 
eral articles of jewelry which were found in 
the possession of a thief named Albert or 
Arthur H. Noether, who is under arrest 
in Hartford, Conn., for the theft of a valu- 
able ring from the store of J. Fred Bitzer, 
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DIAMONDS ARE MISSED 





Boston Concern Reports. Loss of Three 

Papers of Gems Worth $7,000 After 

Visit of a Man and Two Women 

Boston, Mass., June 18.—Unset diamonds 
valued at $7,000, according to Louis Guin- 
ness, salesman for J. S. Gerstein & Co., 
Jewelers building, are missing, after a man 
and two women accompanied by a jeweler, 
of the Howard building, Providence, R. L., 
visited the offices this forenoon. 

According to the police, a few days ago 
a man and two women, stylishly dressed, 
called on the Providence jeweler, produced 
a platinum pin with a space in it for 75 
small diamonds and wanted it filled. The 
jeweler told them he did not have such, 
diamonds in stock, but recommended another 
Providence jeweler who he though would 
be able to, fill the order. The latter, how- 
ever, was unable to do so. 

Then, according to the police, the party 
returned to the first jeweler, who said that 
the only place the small diamonds could be 
obtained was in Boston. He recommended 
they visit Gerstein. The three came to this 
city Friday and went to the Washington 
St. concern to look over the diamonds. 
There they met Louis Guinness, a partner, 
but he was unable to furnish what they 
wanted. He said one of the firm was in 
New York and would return Saturday. 

The man and two women, with also 
the Providence jeweler returned on Satur- 
day and Mr. Guinness acted as salesman. 
He did most of the talking with the Frovi- 
dence jeweler, whom he knew well. Small 
diamonds to the value of more than $500 
were bought to fit the platinum pin and 
paid for. Then one of the women, the 





JEWELRY FOUND IN POSSESSION OF A THIEF 


It is probable that these articles have 
been stolen from some jeweler or jewelers. 
Any jeweler who can identify the articles 
illustrated should communicate at once witk 
the Jewelers Security Alliance, 15 Maiden 
Lane, New York. 








Samuel Shapiro, a jeweler who has been 
a tenant in one of the stores at the north- 
west corner of Central Ave., St. Louis, Mo., 
and who has been unable to get a lease on 
the location, which he believed to be grow- 
ing in value, has arranged for its purchase. 


police say, saw a platinum wrist watch 
which met with her approval and she bought 
it for $200, 

After the four went out the firm took 
account of stock in the show case and dis- 
covered that three tissue paper packages, 
which contained $7,000 worth of loose dia- 
monds, were missing. The police say that 
the Providence jeweler knew nothing of the 
alleged theft, and that he merely recom- 
mended the concern of Gerstein to the trio 
and came up to Boston in order to intro- 
duce them. 
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Melees and small 
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faster than the larger 
sizes and knowing 
this we have onhand 
a larger and better 
stock than ever. 
Keep us in mind. 


JAMES J. LOEB || & BROTHER 


68 Nassau Street, | New York 
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HELD FOR GRAND JURY 





Filipino Identified by Five Jewelers as Man 
Who Stole Diamond Rings 


Five jewelers from New York, Brooklyn 
and Hoboken, N. J., faced Francisco Fer- 
anda, a Filipino, in the Third District Court, 
New York, last Thursday morning and 
identified him as the man who had robbed 
each of them of a diamond ring, but despite 
these identifications, the prisoner when ar- 
raigned pleaded not guilty to a charge of 
grand larceny. Magistrate Corrigan after 
receiving the plea, held the prisoner under 
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Meyer recognized the man and called the 
police, but before an officer arrived, the 
young woman had a strenuous time keeping 
the man imprisoned in the store. The 
police finally took him into custody and 
held him until last Thursday at which time, 
six jewelers appeared against him. 
Ferando, still dressed in a sailor’s uni- 
form, was lined up in a room with a num 
ber of other prisoners and the jewelers eack 
asked to identify the man who had stolen 
goods from them. Each of them picked 
Ferando with the exception of one jewelei 
in Brooklyn, who stated that as he did not 
wait on the man, he could not make a posi- 





FRANCISCO FARANDO, IDENTIFIED BY JEWELERS AS FILIPINO SWINDLER 


$3,000 bail to await the action of the grand 
jury. 

The court complaint against Ferando was 
sworn out by Rose Meyer, of the East Side 
Maiden Lane Jewelry Co. i170 E. Houston 
St. and charges the prisoner with the lar- 
ceny of a ring worth $78. At the same 
time, the Hoboken, N. J. police authorities, 
represented by Detective Michael Fallon, 
lodged a warrant against Ferando charging 
him with stealing a diamond ring worth 
$165 from W. Adelman, a retail jeweler at 
220 Washington St. on May 9. 

According to Miss Meyer, who after a 
strenuous fight caused the arrest of Fer- 
ando, this man came to her father’s store 
which is operated under the style of the 
East Side Maiden Lane Jewelry Co. on May 
7, and by a clever scheme stole a ring worth 
$78. In getting this ring, the prisoner, it is 
claimed, appeared at the store in a sailor’s 
uniform and after engaging Miss Meyer in 
conversation, informed her that he wanted 
to buy a gift for his sister. He finally 
selected a ring and had it placed in a box 
and then chose other articles. The man 
then asked that his selections be placed in 
separate boxes and also that he be given a 
bill of sale. He left a deposit of $9 and 
Stated that he would return later with the 
balance and then departed. The next day 
when the man failed to return, Miss Meyer 
opened the package and discovered that the 
ring was missing. 

As reported in these columns last week, 
Ferando apparently forgetting that he had 
called at the store several weeks before, 
walked into the same establishment on Sat- 
urday, June 11, and asked for a watch 
which his brother had left for repairs. Miss 


tive identification. The prisoner was posi- 
tively identified by W. Adelman, Jr., Ho- 
boken, J. A. Schmich, 241 First Ave., New 
York, W. Bittenbinder, of the American 
Art Novelty Co., 306 Wilson Ave., and J. A. 
Jurgenson of J. A. Jurgenson & Co., 208 
Livingston St., both of Brooklyn, as well 
as Miss Rose Meyer of the East Side Maid- 
en Lane Jewelry Co., 170 E. Houston St., 
New York. 

From a photograph of Ferando published 
in these columns last week, the Long Jewel- 
ry Co., 522 Fulton St., Brooklyn, has iden- 
tified the prisoner as the same man who 
about nine weeks ago called at this con- 
cern’s store and by the same scheme used 
in other places, succeeded in stealing two 
rings, one worth $200 and the other $125. 
It is claimed at the time of Ferando’s visit 
at the Long jewelry store, the man was un- 
decided which of two rings to select. He 
finally picked one, however, priced at $120 
and on leaving a deposit of $8, stated he 
would return the next day. He returned 
the following day and after looking at his 
selection, asked to be shown the other ring. 
Shortly after he was gone, it was discovered 
that two rings were missing. 

Detective Quinn of the 15th Precinct, 5th 
St. and First Ave., New York, is in charge 
of the case against Ferando. Any jeweler 
who has been swindled by this man and 
who has not reported his loss should place 
the matter in the hands of Detective Quinn. 





H. L. Emmons, formerly with Dunbar- 
Jones Co., Yakima, Wash., for the past two 
and one-half years, recently bought out D. 
A. Martin’s jewelry shop at Snohomish, 
Wash. 


CIRCULAR 


79 
PART OF LOOT RECOVERED 


Jewelry Valued at $5,000 Which Was Stolen 
from Diamond Broker Recovered 
in Baltimore 


BattimorE, Md., June 18.—Jewelry valued 
at $5,000, part of $8,000 worth of gems 
stolen from the pocket of Max Terlitzky, 
diamond broker, when he was en route to 
Washington, June 9, was recovered here 
Thursday by Headquarters Detective G. W. 
Armstrong and Patrolman Frank Coleman, 
of the detective bureau. Two arrests have 
been made. Norman C. Clark, 28 years 
old, 314 Pearl St., in whose possession the 
$5,000 worth of gems was found, is held 
in bail for a hearing June 24. Levin Des- 
heilds, a negro, 757 Vine St., was arrested 
the day after Clark was taken in custody 
and he, too, was charged with theft of the 
jewelry. 

Deshields was arraigned before Magistrate 
Paul Johannsen, Central Police Court and 
was held in $10,000 bail for a hearing Fri- 
day. The negro told the police that he had 
received the gems from another negro. 
Considerable mystery envelops the case. 
Through a peculiar coincidence Raymond 
Hughes, a diamond broker, with offices in 
the Fidelity building, gave a diamond and 
emerald ring of rare design in platinum to 
Mr. Terlitzky for the broker to sell on his 
trip to Washington. 


Six days after Mr. Terlitzky reported his 
loss a young man visited Mr. Hughes’ office 
and asked to have some jewelry appraised. 
Among the articles Mr. Hughes was sur- 
prised to find the diamond and emerald 
ring which he had given to Mr. Ter- 
litzky. The visitor was detained a few min- 
utes while an examination was being made 
of the jewelry and Detective Armstrong and 
Patrolman Coleman arrived. The visitor 
gave his name as Norman C, Clark and 
when he was questioned he admitted buying 
a “lot of jewelry from a negro for $250.” 
The packages containing the jewelry were 
taken to Police Headquarters. In one 
packet was found 189 unset diamonds. 
In another packet was ‘found several un- 
set diamonds weighing around a carat each. 
A number of mounted pieces. were found in 
another packet. Clark told a story about a 
negro visiting his near-beer saloon several 
times and asking him to buy the jewelry. 
He denied that he knew the value of the 
gems. 


Mr. Terlitzky was called to Police Head- 
quarters and he immediately identified the 
jewelry. Among the packets reported stolen 
was one containing 190 stones. Mr. Ter- 
litzky counted the diamonds and found 189 
in the packet. The negro Deshields is al- 
leged to have been the man who visited 
Clark’s place and negotiated for the sale of 
the diamonds. Diamond-set rings, unset 
stones and a cat’s eye stone valued in all at 
$3,500 are missing. 

Mr. Terlitzky told the police that he was 
a victim of pickpockets. The police have 
obtained information involving an alleged 
“fence” and they are determined to continue 
the investigation and recover the missing 
jewelry. 








F. H. Harn, LeSueur Center, Minn., 
sold out to J. C. Galigan. 
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Wheeler Quality 


The Wheeler standard of-excellence is exempli- 


fied in our production of Pendant and Bracelet 
Watches. 


Every piece shows quality and durability, and 
our assortment is of such a character that you 
are sure to satisfy a prospective customer. 


The movements are of the well-known “Rode” 
quality which means “the satisfactory time- 
piece.’ We gladly submit such goods on 
memorandum. 


HAYDEN ‘W:'WHEELER &-~ CO-2nc- 
1 Maiden Lane - Factory 72 SpringStreet- NewYork. 
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4 GOOD STORY “KILLED” 


“ 


Necklace Yarn Breaks Into Print Again 
and Is Denied by Wireless from Paris 
and by American Gem Expert 


Last week New York newspapers pub- 
lished stories about the “theft” of a valu- 
able necklace from the Louvre Museum in 
Paris. The necklace was said to be one 
which Napoleon Bonaparte had given to 
Josephine. The story said that Tiffany & 
Co. was about. to restore the necklace to the 
French Museum after it had finally come 
into the possession of that concern. The 
story was a myth and one which has often 
been published with variations. 

The story told of a “love collar” given by 
Napoleon to Josephine which was stolen 
from the Louvre 25 years ago. The French 
Chamber of Deputies had offered a reward 
of $150,000 and French detectives had 
scoured the country to locate it. It had 
been purchased for a meagre $25 by two 
Americans in the Chinese quarters in San 
Francisco and finally turned over to Tiffany 
& Co., New York, for 85,000 francs. The 
Tiffany concern, so the story related, was 
preparing to return the necklace to the 
French Government. 

A dispatch from Paris, France, last 
Thursday, stated that in the first place the 
Louvre never had such a collar in its pos- 
session: secondly the Chamber of Deputies 
never offered any reward for it, and, thirdly, 
the French police, French officials and 
French experts never heard of such a neck- 
lace. 

On Thursday the New York Times pub- 
lished a wireless from the. French capital 
reporting the story, a part of which reads as 
follows: 

The Figaro today says the tale is one of 
the prettiest it has ever heard, but adds: 

“However, neither French antiquaries, 
nor the French police, nor the French news- 
papers have any information about this 
famous collar, so well described from Amer- 
ica. We have interrogated at least twenty 
persons—police officials, directors of our 
museums ,and experts on Napoleonic mem- 
oirs. Not one of them ever heard of this 
famous robbery from the Louvre. We went 
through all the newspaper files for twenty- 
five years and had no better luck. We do 
not say that Napoleon never gave Josephine 
the necklace, but they know more about it 
in America than we do in France.” 


The Matin sent a representative to see M. 
Mignon, director of the Louvre, who said 
he had never heard of the amber necklace, 
and certainly it was never in the Louvre. 
After a search of the records of the Cham- 
ber of Deputies the Matin says that no re- 
ward was ever offered for the recovery of 
Josephine’s collar. 

Excelsior’s investigation took its reporter 
to see Henri Verne of the staff of the Na- 
tional Museums, who said: 

“Josephine’s collar was never stolen from 
the Louvre for the good reason that it was 
never there. Nor in our archives is there 
any mention of any stich piece. I do not 
say it does not exist, but we know nothing 
about it.” 

Jean Bourguignon, custodian of Joseph- 
‘ine’s home at Malmaison, was also without 
‘knowledge of the necklace. 
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“This necklace story looks like a canard,” 
he said. 

Excelsior asked for information from the 
Paris branch of Tiffany’s, but could get no 
news of the restoration to the Louvre of an 
amber necklace which it had never lost. 

Dr. George F. Kunz, of Tiffany & Co., 
New York, when interviewed by a JEWELERS’ 
CIRCULAR reporter, branded the whole affair 
as a myth. 

“This story is an ancient one which was 
originated about four years ago,” he said. 

“The first time this tale was told in the 
newspapers, a school teacher, supposed to 
come from New York or Mount Vernon, 
was touring Europe and at Florence, Italy, 
picked up a necklace which she supposed 
was hematite. The necklace, of course, 
so the story went, was bought at a ridicu- 
lously low price and brought back to New 
York. When shown to Tiffany & Co., the 
newspapers reported at the time, the. neck- 
lace was found to contain black pearls of a 
rare variety and worth a fortune. Of 
course, the teacher ‘cashed in’ on the neck- 
lace, but in the newspapers only, for the 
entire story was a myth. 

“The next time the story was told the cir- 
cumstances surrounding its purchase were 
somewhat similar to the first incident. A 
teacher, apparently the same one, was again 
the purchaser of a cameo necklace, believed 
to be only an ordinary piece of jewelry, 
for a mere pittance. Again the teacher was 
supposed to have brought the necklace to 
Tiffany & Co., where, to her great surprise, 
it was discovered to contain cameos at 
one time belonging to Queen Marie Antoi- 
nette, of France, and given to her by the 
crowned heads of Europe. Again the story 
went up in smoke. 

“The newspapers publish this story peri- 
odically and then after its publication en- 
deavor to verify it. I have been taken aside 
by newspaper men at banquets and asked 
about this story but each time I have told 
them it is all a myth.” 





Pittsburgh Jeweler Held for Trial Under 
Heavy Bail on Charge of Being a 
Receiver of Stolen Jewelry 





PirtspurcH, Pa., June 18.—Following 
a hearing in the North Side Police Sta- 
tion today, Albert Loebig who has a 
jewelry store at 1715 Beaver Ave., North 
Side and who is 30 years old, was held 
for court on 10 charges of receiving 
stolen goods, bail being fixed at $10,000 
or $1,000 on each charge laid against 
him by the police. 

S. M. Norton arrested here, as the 
leader of a gang of thieves, who have 
been committing many robberies has 
confessed to numerous crimes, the police 
say and included in his confession that 
Loebig was one of the “fences” to whom 
members of the gang sold stolen goods. 
S. L. Wolfe, 6259 Frankstown Ave., who 
was arrested a short time before Loebig 
was taken into custody is also accused 
of receiving stolen goods and will be ar- 
raigned for a hearing Wednesday morn- 
ing. 

Eight men are under arrest along with 
Norton, accused of various thefts, some 
of whom are from Pittsburgh, all ac- 
cused of various offenses. They are aged 
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from 22 to 28 years. One of the eight ° 
men John Faub, who is 24 years old, has 
been in the county jail for sometime. 
He has given his address as 1700 Beaver 
Ave. He is the latest to be connected 
by the police with the activities of the 
group. He is awaiting trial on a charge 
of having been implicated in a North Side 
holdup, some time ago. According to 
the police, Faub was the man who was 
with Norton at the time. Cornelius 
Scully, an attorney, was shot by a burglar 
in his home here. The police also are 
hunting for the man who shot Harry J. 
Riegern, an iron manufacturer, and whose 
watch, the police say, the only clue to 
the identity of the murderer, was pawned 
with a North Side jeweler where it was 
found, 
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REPORTS DIAMOND ROBBERY 





New York Jeweler Tells Police That Two 
Bandits Attacked Him and Escaped with 
Gems Worth $30,000 


Shortly after noon last Friday the New 
York police were notified that two hold-up 
men had visited the establishment of Wil- 
liam Snyder, dealer in diamonds and rings, 
and after knocking the proprietor uncon- 
scious had stolen merchandise worth ap- 
proximately $30,000. Detectives of the 13th 
precinct are working on the reported theft, 
but the only clue they have is part of a 
cuff button dropped by one of the hold-up 
men, 

Mr. Snyder shares part of an office with 
a dentist, who is also interested in the busi- 
ness conducted by the jeweler and is located 
on the first floor of a tenement house. There 
is usually more than one person in either 
office, but on Friday it is claimed the dentist 
left about noon, leaving Mr. Snyder alone 
in the place. 

While seated at his desk, Mr. Snyder told 
a JEWELERS’ CIRCULAR reporter that two men 
walked into the place and representing them- 
selves as jewelers asked to see some rings 
and loose diamonds. The jeweler said that 
a tray of diamond mounted rings was pro- 
duced from the safe but the men showed 
little interest and asked for loose diamonds. 
As Mr. Snyder pulled-a wallet containing 
loose stones from the safe, he said, he was 
hit on the head and rendered unconscious. 
How long he was in an unconscious condi- 
tion the jeweler was unable to estimate, but 
when he regained consciousness he claims 
the wallet containing the diamonds and the 
rings in the tray were gone. The empty 
tray was left behind. 

Mr. Snyder estimates his loss at $30,000 
and carries no insurance. He claims about 
24 white gold rings and four platinum rings 
mounted with diamonds and all marked with 
the numbers 1356 were stolen. In the wal- 
let were diamonds ranging from mélée to 
stones weighing as much as two carats and 
of good quality. 

Both men, he claimed, wore blue suits and 
were between 30 and 35 years old. One 
man stood about 5 feet 8 inches tall, 
weighed approximately 145 pounds and had 
a dark complexion. His companion was 
about 5 feet 6 inches and weighed probably 
135 pounds. He also had a dark com- 
plexion. 
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Letters from M. D. Rothschild, Chairman of the Business Men’s National Tax 
Committee, to Prof. Fairchild, of Yale; Prof. Seligman, of Columbia, 


—_ 
Interesting Correspondence as to the Sales Tax 
and to the Master of the National Grange 














—— 
J enconcencetame 


Jewelers throughout the country who are 
agitating for the elimination of the special 
excise tax and excess profits tax, etc., and 
the substitution therefor of a small general 
sales or “turn-over” tax, will be very much 
interested in some of the communications 
recently sent out by Meyer D. Rothschild, 
chairman of the Jewelers War Revenue Tax 
Committee, to various opponents of the sales 
tax. These communications have been pub- 
lished broadcast in a number of papers and 
have been circulated widely by the Tax 
League of America. 

Among the more important letters which 
were sent by Mr. Rothschild, who writes 
as chairman of the Business Men’s National 
Tax Committee, was one to Prof. F. R. Fair- 
child of the Department of Economics at 
Yale University, one to S. J. Lowell, Fre- 
donia, who is master of the National 
Grange, and a third to Prof. E. R. A. 
Seligman of the Political Economy Depart- 
ment of Columbia University of New York. 
These letters make clear the position of the 
Business Men’s National Tax League in 
what they advocate as a gross sales or turn- 
over tax and their position as to the other 
taxes now on the statute books, particularly 
the income tax; above all, they show the 
absurdity of some of the contentions of the 
opponents of the sales tax in regard to what 
the sales tax advocates wanted. 

The letters follow: 


Letter to Prof. F. R. Fairchild 
June 2, 1921. 
Professor Fred R. Fairchild, 
Dept. of Economics, Yale University, 
New Haven, Conn. 
My Dear Proressor FAIRCHILD: 

In my testimony before the Senate Finance 
Committee on May 20, Senator Simmons 
asked me: 

“I take it that you gentlemen who have 
worked out this scheme (Turnover Sales 
Tax) must have considered its effect upon 
the income tax, and I want to see what 
your idea is of the amount we ought to 
collect from incomes.” 


My answer was: 

“As much as you can. After you have 
collected all you can, then place your turn- 
over tax on. We don’t want to collect three 
billions if we only require two billions. If 
you only require two billions or eighteen 
hundred billions, fix your rate of turnover 
to bring in that amount of money. Get all 
you can on your graduated income tax. 
We are for that. We believe that is a tax 
which is properly levied as to ability to 
pay. The taxing of business or of corpora- 
tions simply to tax profits is nothing but 
an indirect way of taxing the consumer.” 

I trust that if you have any further oc- 
casion to quote me, you will not quote me 
or the Business Men’s National Tax Com- 
mittee as advocating a sales tax ‘on the 
ground that we “would like to see the bur- 
den of the expenses of the federal govern- 


ment shifted from the income tax onto 
tax on consumption.” 
Very truly yours, 
M. D. RotHscHILp, 
Chairman, Business Men’s National 
Tax Committee. 


Letter to the National Grange 
June 2, 1921. 
Mr. S. J. Lowell, Master, 
The National Grange, 
Fredoma, N. Y. 
My pEAR Mr. LoweLL: 

Thank you for your letter of May 30. 

The reason I called down your Washing- 
ton representative is that he made two mis- 
statements of fact, neither of which he has 
been man enough either to try to substan- 
tiate or apologize for. 

I agree with you that everything the 
farmer buys has from three to five turnovers 
in it—often even more than five. I agree 
with you also that each man who handles 
it puts his tax in the price wherever that 
is possible. 

It makes no difference whether you call 
these taxes normal and excess profits taxes 
on corporations, or normal and surtaxes on 
personal income of partnerships and sole 
traders. It is natural for every business 
man to try to make a profit. In fact, if he 
does not make a profit he disappears from 
business. This is true of the farmer as 
well as of every other kind of business man, 
because the successful farmer must be a 
business man. 

Now, starting out with the agreement 
that every dealer in goods, wares and mer- 
chandise who has anything to sell must, be- 
fore he can get a profit,.get back all his 
expenses, namely: The original cost of 
his goods, his rent, clerk hire, delivery ex- 
penses, insurance, taxes and a score of 
other little expenses which go to make up 
his overhead, it may interest you to know 
that in the case of ordinary business the 
operating expenses which I have referred 
to will range in a few lines of trade as 
follows: 

Wholesale grocers from 3.35 per cent to 
4.71 per cent. 

Retail grocery stores from 6.75 per cent to 
25.35 per cent. 

Retail shoe stores from 13.62 per cent to 
35.63 per cent. 

Retail hardware stores from 11.42 per 
cent to 36.03 per cent. 

So it will be clear that, as to these busi- 
nesses at least, the initial operating ex- 
penses, which, of course, include taxes, must 
be gotten back as a gross profit before any 
net profit whatever is made. On top of 
that, of course, the dealer—whether he be 
farmer, grocer, shoe dealer or any other 
kind of dealer—must make a profit in order 
to pay his living expenses and a little above 
that, if he is to expand and be of any serv- 
ice to the community. 

Now this preface simply indicates that it 
is necessary for the farmer as well as for 
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every other business man to make a mini- 
mum gross profit in order to get his monéy 
back, and if he remains in a frame of mind 
where he is philanthropic enough to say 
that he will absorb taxes which may be 
anywhere from 5 per cent to 30 or 40 per 
cent of his net profits, he will soon find 
that he is even worse off than he is today. 
In other words, I not only agree with you 


‘that the average merchant adds his taxes to 


the selling price of his goods, or, what 
amounts to the same thing, to the cost price 
of his goods, but I will go further and say 
that he must do so in order to remain 
solvent. 

The only point of difference between us 
is a question of fact and I think you are 
intelligent enough, and I know that you 
have at hand the means to determine 
through careful inquiry this fact for your- 
self. The point at issue is the effect on the 
pocketbook of the farmer, if you please, of 
such taxation as the Business Men’s Na- 
tional Tax Committee proposes as against 
the kind of taxation under which he is liv- 
ing and groaning today. 

We claim that the pyramided and cumu- 
lative business taxes of all kinds, including 
the special excise taxes on his automobile, 
his tires, motor accessories, his Ingersoll 
watch and his alarm clock, the fur coat (if 
he buys one), for his wife, his chewing gum, 
soft drinks, movie tickets, and a host of 
other thinks which the farmer buys for 
comfort, as well as every class of our pop- 
ulation, will amount to 10 or 20 cents of 
each dollar he spends. 

Mr. Howard E. Figg, assistant attorney 
general of the United States, who investi- 
gated profiteering under the Lever act, made 
the statement in New York that he thought 
that 25 per cent of the retail cost of goods 
could be laid to taxes. The taxation com- 
mittee of the National Retail Dry Goods 
Association, a group of store controllers 
and treasurers of some of the largest de- 
partment stores in the country, make the 
same statement and they ought to know the 
kind and amount of taxes they are forced 
to pass on to their customers. Mr. Roger 
W. Babson, the prominent statistician, has 
recently made the same statement to the 
Senate Finance Committee. 

So much for the present effect of the 
present taxes on the prices which the farm- 
er pays on all his purchases. 

Now what we propose is: 

First—To repeal all business taxes of 
every kind and nature. This will include 
the capital stock tax, all the special excises, 
the excess profits tax, the normal profits 
tax on corporations, and the business tax 
on business men consisting of income tax 
and surtax on his business profits. 

Second—To raise the specific exemptions 
on personal income from $1,000 and $2,000 
for single and married persons to $2,500 
and $5,000, respectively. 

Third—We propose that the personal in- 
come tax be retained and that Congress 
levy this graduated tax to the highest pos- 
sible point which will produce revenue for 
the government. We believe that the eer 
sonal income tax, because of the highest 
surtaxes, has today created a class of non- 
tax-paying individuals. In other words, the 
very people who should pay heavy taxes 
have been forced through the very high rate 
of the surtaxes to put their capital into non- 
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taxable” municipal and fatm loan bonds ~~ 


where 5 per cent return free from all tax- 
ation leaves them better off than sometimes 
a 15 per cent yield will leave them on tax- 
able investments. ; 

We have worked out, as you will see in 
the Primer which I sent you, tables clearly 
showing that such a tax as we propose, of 
1 per cent on each turnover, in lieu of all 
profits taxes, whose repeal we advocate, will 
make the load or burden of the tax on the 
consumer somewhere in the neighborhood 
of 3 per cent, which is a tremendous reduc- 
tion from the 25 or 25 per cent which is 
now due to present taxes. These tables 
have been prepared by people in the busi- 
ness and cannot be successfully questioned. 

Now to come back to my point of fact: 
I ask you to make such independent investi- 
gation as you please and then determine two 
things: 

First—What is the present burden on the 
farmer which the profits taxes and special 
war excise taxes are placing on his shoul- 
ders? 

Second—What would be the burden on 
the farmer if there was a small turnover 
tax in place of the profits taxes and the 
special war excise taxes? 

If you decide, as I know you must after 
proper investigation, that our plan will 
probably cut his present tax burden on pur- 
chases at least two-thirds, I shall have suc- 
ceeded in showing you that our position is 
the right one. 

Very truly yours, 
M. D. RotHscuiLp, Chairman, 
Business Men’s Nat. Tax Committee. 


Letter to Prof. E. R. A. Seligman 


Professor E. R. A. Seligman, 
New York City. 
My Dear ProFressor SELIGMAN: 

I have before me Part 16 of the Unre- 
vised Committee Frint of Hearings before 
the Senate Finance Committee. In your 
testimony on page 19 thereof I read the fol- 
lowing : 

“With the possible exception of the 
tax on fountain drinks, which yields 
30 million dollars, none of the other 
taxes ought really, in my opinion, to be 
eliminated as long as we need the reve- 
nue, for they are not only lucrative but 
are imposed on articles either of luxury 
like carpets or fur or jewelry, or on 
conveniences. Certainly you do.not call 
candy or perfumes, or automobiles or 
jewelry necessities.” 


It is to be expected that economists and 
others who reject the simple and effective 
solution of our tax problem offered by the 
turnover tax, are largely influenced by ex- 
pediency, but I think you will agree with me 
that principle should not be entirely thrown 
to the winds. In your address before the 
Second National Industrial Tax Confer- 
ence last October, the most impressive thing 
you said was the following: 


“Finally, we must, I think, all be 
agreed as to the importance of the ethi- 
cal implications of a system of taxa- 
tion. We should, as has been several 
times stated today, demand equality, we 
must demand equality from two points 
of view; we must demand that kind of 
equality which is inherent in the uni- 
formity as among different members of 
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the same class, who pay the tax. If it 
is imposed on the business men, IT 
MUST BE UNIFORM AMONG ALL THE 
BUSINESS MEN, if it is levied upon 
the consumer, it ought to be uni- 
form among all the consumers, and so 
forth.” 


A practical application of this ethical 
principle of taxation would be, of course, 
that all business men should be taxed alike; 
that is, if we have profits taxes, they should 
apply equally to all businesses. If we have 
sales taxes, they should apply equally to all 
businesses. 

In line with certain other economists, tax 
experts, accountants and lawyers, you are 
refusing to countenance the attempt being 
made by practical business men to institute 
a method of taxation which shall be sim- 
ple, productive, equitable, and the lightest 
possible burden on the consumer. Notwith- 
standing that you do not propose any fair, 
equitable and effective substitute for the 
excess profits taxes and the higher sur- 
taxes on personal incomes, whose repeal you 
(now) favor, you calmly decide, quite aside 
from any “ethical implications,” that the 
special excises which were levied in the 
feverish need for revenue during the war 
should be continued now that the war is 
ended and the need for hasty revenue ended 
with it. 

You do not enunciate the principle upon 
which you base your recommendation, for 
the simple reason that no honest principle 
can be made to apply. It is expediency 
merely and can best be characterized by 
quoting from an address delivered last au- 
tumn before the Kentucky State Bar Asso- 
ciation by Mr. Robert N. Miller, former 
solicitor of internal revenue. Mr. Miller 
said: 


“The second warning I have to give 
is against legislation which claims to 
place the tax burden upon any particu- 
lar group of taxpayers. These propo- 
sitions sound well to citizens who are 
not in the group selected for heavy tax- 
ation, but as a matter of fact, such 
claims are never true or reliable.” 


It may be true that carpets are luxuries 
for persons who do not have the money to 
pay for them. I am quite sure that a carpet 
or rug is a necessity in your household, 
and that is true of every decent houseliold 
in the country. Furs are certainly neces- 
sary in the Northern States, where all who 
work outside, even the street car conduc- 
tors and other wage earners, must wear furs 
or suffer from the cold. Why tax a $50 
fur coat (for the farmer) and let the $100 
cloth coat go untaxed, whether it be for 
man or woman? The jewelry tax: applies 
to not only diamonds and pearls, which 
form, after all, the lesser percentage of the 
entire jewelry turnover, but watches (even 
Ingersoll watches), clocks (even alarm 
clocks), wedding rings, plated silver table 
ware, collar buttons—in fact, practical 
necessaries of life for farmers and wage 
earners. 

You suggest that it is proper to tax “con- 
veniences.” Where will you begin and 
where will you stop? 

Answering your question, let me say that 
I certainly do call the majority of auto- 
mobiles necessities. “They are necessities to 
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the farmer, physician, engineer, country 
salesman, and are now more necessaty to 
business, industry and private life than the 
buggy, delivery wagon, farm wagon or any 
other horse-drawn vehicle, none of which 
are now taxed. 

Assuming that you can find a principle 
for the taxation of some commodities dur- 
ing peace time and the exemption of others, 
what would you say of costly gowns, real 
laces, silks, velvets, fine linens, fine furni- 
ture, fine china, cut glass, expensive wall 
coverings, handsomely bound books, costly 
interior decorations, fine plumbing fixtures, 
materials for building luxurious country 
and city homes and many other similar com- 
modities which are not now taxed, but all 
of which make for comfort and progress 
and serve to raise us above the dull level 
of clods. 


I am afraid, professor, that you and 
others who so glibly advise the continuance 
of special discriminatory taxes on a few 
commodities and are so horrified at the idea 
of placing a very much smaller tax on the 
sale of all commodities, are neither consist- 
ent nor are you in a position where you can 
possibly justify such a recommendation. It 
is pure expediency, and very doubtful ex- 
pediency at that. It is clearly up to the 
trained economists who oppose a general 
sales tax in lieu of the profits tax system, 
which has utterly broken down, to prove 
that a small turnover tax cannot be justly 
levied and easily collected, and that it will 
not decrease the tax burden of the con- 
sunier. 

Your very interesting history of various 
attempts to levy sales taxes, including the 
famous “alcavala,” would have an added 
value if it contained a clear statement of 
contemporary economic conditions and the 
manner in which these ancient taxes were 
collected. You will not deny that we have 
made some progress in tax administration 
since the days of the alcavala and the ga- 
belle; and the example of the sales tax in 
the Philippines, although it is belittled by 
opponents of the sales tax, is certainly 
worthy of very careful study. 

Very truly yours, 


M. D. Rotuscui.p, Chairman, 
Business Men’s Nat. Tax Committee. 





Comment by the Tax League of America 


Professor Seligman refers to the sales tax 
on page 707, part 16 of Committee Print as 
follows: 

“The only country where it was tried in 
all its fullness was Spain. It started there 
in the early Middle Ages in the communes 
and when Spain became a nation it was in- 
troduced as a national tax in 1342. It in- 
cluded virtually all articles, first as a 1 per 
cent tax, then as a 5 per cent tax, and later 
as a 10 per cent tax on all sales. It was 
known as the alcavala.” 

Now the Tax League of America consid- 
ers that this sales tax was so successful for 
many years at 1 per cent that the absolute 
monarchs of that day could not let well 
enough alone, but raised the rate to 5 per 
cent to which the people submitted for some 
years, and then later raised it again to 10 
per cent. These high rates made the sales 
taxes, which were previously sound and 
equal in principle, very burdensome by in- 
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creasing the tax obstacles to business five 
and tenfold. me ae y 

“Some academicians arbitrarily misjudge 
human nature and its reactions under ob- 
yious economic injustice. They forget that 
a small universal tax (say, 1 per cent) easily 
adjusts itself as to details or even in ex- 
ceptional cases, under free competition, and 
with the removal of all other obstructions 
to business. 

“The mere difference between a small rate 
and a large rate, where no other tax prin- 
ciple is considered, is like the difference 
between a moderate and an excessive de- 
gree of heat in raising crops. Just the dif- 
ference between life and death is the result. 

“The apologies for the present discred- 
ited excess profits and surtaxes and also the 
10 per cent rates on the numerous existing 
Federal sales taxes should profit by this 
classical example of Spain. 

“The Tax League of America appeals 
from the shortsighted tax experts who were 
responsible for the existing Federal tax 
laws, to Seligman the historian, to Adams 
the economist, and to Roper the administra- 
tor.” 

Moderate Rates 


In the May number of the “Annals of 
the American Academy,” former Commis- 
sioner Roper states, among the correct prin- 
ciples for general revision of revenue sys- 
tem, as follows: 

“‘Who pays the tax?’ is a question which 
has given rise to so much conjecture and 
controversy as to suggest the answer that 
nobody knows. Somewhere it is absorbed. 
The government gets it and from someone’s 
substance it is yielded. In the cases of 
taxes on business it is probable that the 
buyer pays the tax in the seller’s market 
and vice versa, but each individual trans- 
action would have to be scrutinized and 
even then the elements affecting the fixing 
of price are so complex that sure decisions 
could hardly be reached. As long as the 
rate of the tax is moderate, evasion will be 
hardly worth while, diversion of economic 
currents will not occur, and there will be 
little protest. 

“A high rate applied to any tax, however, 
will stimulate evasion, divert the course of 
ordinary business and living to other chan- 
nels, and arouse resentment. 

“It will, moreover, defeat its own purpose 
by yielding less revenue than a lower rate. 
We have this now occurring with the in- 
come surtaxes, which are so high that sav- 
ings are being drive into tax-free securities. 
The conclusion is obvious that even the best 
tax ceases to be a good tax if the rate is 
placed too high. . . . 

“At the outset a new tax should be made 
as simple as possible and the rate should 
be low. 

“Certainty and simplicity. are far more 
important in a ‘tax measure than the ab- 
stract element of equity. If the incidence of 
a tax is widespread and the weight is not 
burdensome we need not concern ourselves 
too much as to whether all classes of citi- 
zens are affected alike. Taxes have a way 
of being absorbed into the general economic 
situation.” 








John E. Pearcy & Son, Jeffersonville, Ind., 


recently suffered a loss of $1,200 by fire and 
smoke. 


THE JEWELERS’ 
PLATINUM WITHDRAWN 


War Department Decides Not to Sell “Mass” 
Containing Platinum That Was the Sub- 
ject of an Ambiguous Circular 
June 4 


WasuincrTon, D. C., June 18.—The Ord- 
nance Salvage Board has been in receipt of 
instructions from the Secretary of War to 
the effect that the platinum “mass” recently 
advertised for sale and on which proposals 
to buy were solicited, has been withdrawn 
from the surplus and will not be sold by 
the War Department. 

The announcement caused some interest in 
jewelry circles owing to the fact that this 
is the substance, which under date of June 
4, was described in a circular sent out by 
the War Department and which circular 
was the subject of other rumors and er- 
roneous statements by newspapers owing to 
the peculiar way in which the announce- 
ment was worded. 

At that time the Director of Sales an- 

nounced approximately 34,150 avoirdupois 
pounds of surplus “platinum mass” as be- 
ing offered for sale by sealed bids to be re- 
ceived up to June 29 at 11 a. mM. The ma- 
terial was located at the Old Hickory Ord- 
nance Reserve Depot, Jacksonville, Tenn., 
and was composed of lots running from 
4,400 pounds to 16,900 pounds which had a 
platinum content running from .15 per cent 
to .30 per cent, or fifteen one hundredths of 
one per cent up to three tenths of one per 
cent. , 
As correctly interpreted from the circular, 
this meant that the entire amount of the 
platinum sold by the Government was some- 
thing in the vicinity of 1,000 ounces Troy, 
but the wording of the circular and the 
way the percentages were enumerated, 
caused reports to be circulated to the effect 
that the Government was about to sell over 
34,000 pounds of platinum, other reports 
referring to about 11,000 pounds of plati- 
num, when the truth was the amount of- 
fered was 1,000 Troy ounces. 

The announcement withdrawing the above 
amount from sale did not indicate whether 
it was done owing to the misunderstanding 
caused by the previous circulars or for other 
reasons. 





Bankruptcy Schedules Filed by Mary F. 
Veicht, Milwaukee, Wis., Show Liabilities 
of $7,170 and Assets of $5,564 


MILWAUKEE, Wis., June 18.—In the in- 
voluntary bankruptcy proceedings insti- 
tuted by creditors of Mary Fessenbecker 
Veicht, owner of a retail jewelry busi- 
ness at 624 Grand Ave., answer has been 
filed admitting the facts and listing a 
schedule of assets and liabilities. At- 
torney Charles Friend filed the volun- 
tary petition in behalf of R. H.:Inger- 
soll & Bro., Tucker & Friedman and the 
E. & R. Jewelry Co., all of Chicago. 
Oscar E. Schwemer was appointed re- 
ceiver under bond of $4,000. 

The schedule shows liabilities of $7,- 
170.74, consisting of taxes due on jewelry 
sold, $8 unsecured claims, $7,162.74. As- 
sets are listed at $5,564.50, including stock 
in trade, $4,000; household goods, $200; 
fixtures, $1,000; debts due on open ac- 
counts, $192.50; insurance, $160; deposits 
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in banks, etc., $12. Exemptions of $560: 
are claimed. Geisenfeld & Geisenfeld are 
attorneys for the bankrupt. 

The list of creditors includes the fol- 
lowing: Engelsman Bros., New York, 
$1,950; Eliassof Bros. Co., Albany, $1,- 
076; Henry Rufeisen, Inc., Chicago, $31; 
R. H. Ingersoll & Bro., $62; the Wahl Co., 
$49; Blauer-Goldstone Co., $30; Sproe- 
hnle & Co., $129; Tucker & Friedman, 
$164; 'E. & R. Jewelry Co., $495; Kuesel 
Bros. Co., $88; L. Block Jewelry Co., 
$251; O. H. Bingenheimer Co., $137; 
Reliance Mfg. Co., $158; Charles M. 
Levy & Son, New York, $160; Braude & 
McDonnell, $450; Leo Jewelry Co., Buf- 
falo, $109; Robins, Bladen & Robins, 
$489; Lewin Bros., $486; Strauss & 
Strauss, Newark, $310; Streicher Mfg. 
Co., $530. 


STAMPING LAW CAMPAIGN 


Two New Cases Heard During the Past 
Week and Both Defendants Held for 
Trial Under Bail Bonds 


The campaigns to drive out violators ‘of 
the New York jewelry stamping act Still 
continues and on Friday three more jewel- 
ers were held on charges of selling jewélry 
assaying below the karat mark required 
by law. Yesterday (Tuesday), after THe 
JEWELERS’ CiRCULAR had gone to press, five 
more alleged fraudulent stamping cases wére 
to be brought before the court. ae 

Daniel Cooper, of Cooper Bros., 54 For- 
syth St., one of the defendants brought be- 
fore Magistrate Corrigan, in the District 
Court last Friday pleaded not guilty but 
was held in $100 bail for the Court of Spe- 
cial Sessions. Cooper is charged with. sell- 
ing a ring marked 14 karat, but which as- 
sayed below the mark allowed by law. The 
defendant is a retailer and contended that in 
as much as he purchased the ring from a 
manufacturer he was not responsible. The 
Magistrate, however, held him for Special 
Sessions. 

Bernard Salter, 109 Delancey St., was an- 
other jeweler arraigned on a charge of sell- 
ing a watch chain bearing the mark of “14 
karat” but which, it is claimed, assayed be- 
low the karat mark allowed by law. This 
defendant also made the contention that 
since he purchased the chain from a manu- 
facturer he was not responsible, but the 
Magistrate held him in $100 for Special 
Sessions. 

On the evidence given by Mr, Salter in 
which he claimed he purchased the chain 
from David Katz, 142 Bowery, the latter 
was also arraigned on a charge of violating 
the stamping act. After pleading not guilty 
this defendant was also held in $100 bail for 
Special Sessions. 








The Louis Newman Co., Boston, Mass., 
which was compelled to give up its old 
quarters at 15 School St. on March 1, where 
the business has been located for over 10 
years, because of the fact that the building 
had been purchased by the Boston Post and 
it was impossible to secure permanent quar- 
ters at that time, announces that on June 15 
the business was moved to permanent quar- 
ters at 120 Tremont St., where quarters have 
been secured. Philip Mendel is manager of 
this business. 
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Notorious “Pennyweighter” Working in New York 








Crook Posing as Retail Jeweler Visits Several Metropolitan Concerns and 
Escapes with Diamond Rings—Has Long Police Record 

















Posing as a retail jeweler of Belling- 
ham, Wash., a clever sneak thief and 
“pennyweighter” visited two manufactur- 
ing jewelers and one diamond importer 
in New York last Thursday and suc- 
ceeded in stealing merchandise worth 
$775. The victims are S. Brand & Sons, 
manufacturers of diamond mountings, 18 
E. 23rd St., where the crook stole a plati- 
num diamond mounted ring worth $250, 
and Abel Bros. & Co., manufacturing 
jewelers, 16 Maiden Lane, who lost a 
solitaire diamond ring priced at $525. 
The man called at the office of Ingomar 
Goldsmith & Co., diamond importers, 


self as a jeweler from Bellingham, Wash., 
and informed one of the members of the 
concern that he was in New York on a 
vacation and incidentally thought he 
would purchase some stock for his store. 
Before looking at any diamonds he 
stated whatever he picked out could be 
sent “C. O. D.,” so the firm had nothing 
to lose. When the diamonds were pro- 
duced he pulled a “loop” and a pair of 
tweezers from his pocket and began se- 
lecting stones with some apparent knowl- 
edge of diamonds. 

After selecting about $5,000 worth of 
goods he asked for the name of a mount- 
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VICTOR VON ALTEN, ALIAS “CHAS, NOBLE,” ALIAS “FORD,” WHOSE PICTURE HAS 
BEEN IDENTIFIED AS THAT OF THE MAN WHO OPERATED IN NEW YORK 


180 Broadway, looked over a great deal 

of stock but failed to steal anything. 
Shortly after these thefts were com- 

mitted a JEWELERS’ CIRCULAR reporter rec- 


ognized the methods used by this 
crook as identical to those used by 
a well known “pennyweighter” and 


sneak thief who has swindled many 
jewelers and who is wanted in a number 
of cities for “jumping” his bail. Con- 
sequently a number of photographs were 
obtained from the gallery of the Pinker- 
ton National Detective Agency and a 
JEweELers’ CIRCULAR reporter, accompanied 
by a Pinkerton operative, called at each 
place visited by the man. At each place 
a group of six different photographs 
were displayed and each time the like- 
ness of Victor Von Alten, alias “Noble,” 
alias “Martin,” alias “Ford,” alias “Far- 
ley,’ of Vancouver, B. C., Can., was 
identified. This man is wanted in 
Springfield, Mass., where he was await- 
ing extradition to New York last year 
when he “skipped” his bail, and also in 
Seattle, Wash., where he likewise jumped 
his bond. 

As far as could be learned, he made 
his first appearance about noon on 
Thursday at the office of Ingomar Gold- 
smith & Co. There he represented him- 


ing manufacturer and was sent to S. 
Brand & Sons. He appeared at the lat- 
ter establishment about 1.30 P. M. and 
was attended by S. Brand. A strange 
coincidence in his visit at the Brand estab- 
lishment was the fact that Mr. Brand 
immediately recognized the man as the 
same one who had visited him only a 
year before and represented himself as 
an Easton, Pa., retail jeweler. 

At this place the man picked out sev- 
eral thousand dollars worth of mount- 
ings and again used his “loop” and made 
several remarks with some apparent 
knowledge of the trade. As Mr. Brand, 
however, was stispicious, he did not 
notice how much goods the man selected 
but kept continually watching the 
stranger’s hands. After finishing his job 
of selecting he walked to the telephone 
and lifted the receiver but failed to take 
his finger off the.receiver hook. In this 
manner he registered a “fake” call and 
after giving orders as to what tc do with 
the merchandise left the place. 

Although Mr. Brand had kept a con- 
stant watch on the man, he succeeded in 
getting away with a dinner ring made 
of platinum and set in the center with a 
diamond weighing about .25 carats and 
surrounded by 14 smaller diamonds. 
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Immediately after making the discovery 
the Goldsmith concern was notified, but 
a check of their goods showed that the 
man had failed to get anything there. 

The pseudo jeweler worked fast and 
shortly after 3 o’clock on Thursday 
afternoon appeared at the establishment 
of Abel Bros. & Co. As in the other two 
places, he posed as a jeweler from Bel- 
lingham and was attended by one of the 
clerks. When the man stated he wanted 
to purchase some rings the clerk placed 
before the stranger a tray in which 
about 200 rings were displayed. 

After picking out several rings and a 
few loose diamonds, the man stated that 
as it was past 4 o’clock, he could not 
cash a check at the bank so would re- 
turn the next morning at 9.30 o’clock. 

Nothing more was thought of the 
transaction until the following morning, 
when Edward C. Abel went to a tray to 
get a ring. His attention was immedi- 
ately drawn to a mounting in the tray 
and upon inspection discovered that it 
was only a cheap affair and had been 
substituted for a diamond solitaire ring 
worth $525. 

When a JeWweters’ Circular reporter, 
accompanied by a Pinkerton operative, 
called at the Abel establishment with a 
number of photographs, four clerks and 
Edward C. Abel positively identified the 
photograph of Von Alten as a likeness 
of their visitor. The member of the 
Goldsmith firm who waited on the man 
also selected Von Alten’s picture out of 
a group of six pictures, without any hesi- 
tancy. S. Brand also selected the like- 
ness of the same man. 


Victor Von Alten, who has at least a 
half dozen aliases, is well known to the 
police as an expert “pennyweighter” and 
sneak thief. He is clever, usually makes 
a quick clean-up and then leaves the 
city. 

He was arrested in Springfield, Mass., 
and on March 18, 1920, pleaded guilty 
to stealing a pearl and diamond pendant 
from E. A. Whipple & Son of that city. 
For this crime he was sent to jail for 
three months and forced to pay a fine 
of $50. Shortly after his release it is 
claimed he came to New York and stole 
a diamond ring from R. H. Macy & Co., 
and is also believed to be the same man 
who posed as an Easton, Pa., jeweler 
when he visited A. Suderov, manufactur- 
ing jeweler, 49 Maiden Lane, and got 
away with $3,000 worth of jewelry. On 
June 12, 1920, Von Alten was again 
arrested in Springfield, Mass., on the 
Macy charge. He was released on bail 
but failed to appear on the day his hear- 
ing was set. The next Von Alten was 
heard from he was in the hands of the 
Seattle, Wash., police, charged with get- 
ting away with a ring from Sidney A. 
Perkins & Co., manufacturing jewelers 
of that city. His arrest occurred on 
Feb. 14 last, but after being released on 
$1,500 bail he failed to appear for trial. 

Von Alten elaims Sweden as his birth- 
place but Vancouver, B. C., as his home 
city. He is 37 years of age (although he 
appears much older),.stands 5 feet 11 
inches tall and weighs 195 pounds. 
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SAPPHIRES | 


CASHMERE, BURMA and CEYLON SAPPHIRES 
SEAL SAPPHIRES—STAR SAPPHIRES 


in Sets and Single Gems 


ALL SIZES ° 
EMERALD CUT and SQUARE CUT Emeralds—Ru bies 
CALIBRE Upward to 5 Carats for Single Stone Rings ALSO AND 
FANCY SHAPES . 
Cut to Order from the Rough Fancy Cut Diamonds 


HENRY GREEN 170 Broadway, New York 


SPECIALIST in SAPPHIRES and IMPORTER and CUTTER of PRECIOUS STONES 





























National Diamond Works (B. Oppenheimer), Ltd. 
Lewis & Marks (Diamond Branch), Ltd. 
20-23 Holborn, London, E. C. 1. 
Antwerp, Paris, Amsterdam, Bombay 
Diamond Market, Kimberly, South Africa 


Represented by 


M. A. ROZELAAR & ZONEN 
170 Broadway 
New York 


Cable Address , Telephone 
“Satudoro” New York Cortlandt 5354 





























Oriental Pearl NecKlaces 


Loose Pearls for Additions % 








Fancy Cut DIAMONDS and PRECIOUS STONES | 


Frederick W. Rauch | 


522 Fifth Avenue, New York 
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MORE ABOUT PUEBLO FLOOD 





Jewelers Hard at Work Trying to Re-estab- 
lish Business—Streets Being Cleared 
and Stocks Salvaged 


Denver, Colo., June 17.—Conditions in 
Pueblo following the big flood are begin- 
ning to return to normal and jewelers are 
thankful that they escaped with their lives 
even if their stocks were badly damaged and 
their stores put out of business. 

The Nebraska Retail Jewelers’ Associa- 
tion through Robert Goodell, vice-president, 
offered assistance in a telegram to Colorado 
State association and in reply the following 
letter giving details of conditions following 
the flood was received from W. E. Mount, 
president of the Colorado Retail Jewelers’ 
Association : 


PueEsLo, Colo., June 10, 1921. 


“Robert Goodall, vice-president, Nebraska 
Retai! Jewelers’ Association, Ogallala, 
Nebr. 

‘Dear Sir:—Your telegram received and 
it is mighty nice of you and the Nebraska 
association to think of these poor fellows in 
their trouble, but they are all game and are 
hard at work trying to get things in shape 
to start again but I am afraid some of them 
will have a hard time. As luck would have 
it the water did not reach me that is to do 
much damage. It came to the corner and 
I got some of it in my cellar. I am the only 
jeweler that is left. Our main street had 
from four to 10 feet of mud and water in it, 
but the mud is the worst. In many places 
the fixtures were floating around the store 
where the fronts did not go out and many 
of the fellows will have to get new fixtures 
and tools. 

“T have been getting many telegrams from 
jewelers all over the country wanting to do 
something for us and I have just written to 
Arthur A. Everts at Dallas to see if some- 
thing cannot be done to get some money to 
buy fixtures and tools to get them started in 
business again which I think would be a 
good charity act. The jewelers do not 
know I am doing this as it will be some 
time before they could do anything about 
their business. 

“No jewelers lost their lives, but the poor 
people down in the bottom are the ones that 
suffered; they were washed away and it is 
hard to tell how many lost their lives. lf 
the flood had came in the night it would 
have been awful and there would have been 
much greater loss of life. 

“The little jewelers down on the avenue 
are in very bad shape, but as the jewelers 
of Denver sent me $664 I am taking care of 
them at present, and we have plenty to eat 
but our school houses and court house are 
full of people with no homes to go to. But 
we are getting in pretty yood shape again. 
The United States soldiers are here and this 
morning the Governor sent several Army 
trucks and they will do a lot of cleaning 
up in the streets which are a fright. We 
have been busy getting rid of the dead stock 
and I will say that things are in very good 
shape considering what we have gone 
through. The people all over the country 
are helping very nicely and we will show 
the world that Pueblo is still on the map 
with a better city and where the flood can’t 
hurt us again. 
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Thanking you very much, I beg to remain, 
“Respectfully, 
“W. E. Mount, 
“President Colorado Jewelers’ Association. 





Another letter from a Pueblo jeweler was 
sent to Mr. Goodall as follows: 

PuEsBLo, Colo., June 12, 1921. 
“Mr. Robert Goodall, 
“Ogallala, Nebr. 

“Dear Friend:—We thank you for your 
kind telegram of a few days ago. We are 
all safe and sound but left the store that 
night when water was knee deep. Our 
porter and his wife were both drowned. We 
had 10 feet of water, all our fixtures are a 
total loss. Both safes leaked and soaked 
around 400 watches. You know most of 
our business is railroad, so we had so many 
customers’ railroad watches in for repair. 

“My Olds is still in the mud, put it in the 
garage down town and the roof caved in. 
Oh, it’s a great life if you don’t weaken. We 
are straining all the mud in the store. It-is 
almost like cement but we are making a 
mush and wash it through sieves and have 
found a lot of stuff that didn’t go out 
through the windows. Will send you some 
pictures later. 

“Say Robert, we were the only ones in 
town that carried flood insurance. We have 
Lloyds of London, for $10,000, and I under- 
stand that not a single glass in the town 
was insured against flood. 

“Will write again and send you some 
pictures. With very good wishes, I am, 

“Respectfully, 
“FRANK MEYERS, 
“Pueblo, Colo.” 








Relief Work 


66¢,.RNAMENT in which the figure 

protrudes from the background. 
In high relief the figures are completely 
detached from the background. In half 
relief, they protrude one half. In low 
relief the values of the protrusion are 
conventional, depending entirely on the 
proportions; it is thus in medals, in 
coins. [In art relief displayed in medals 
and coins is more usually termed hollow 
relief or cavo-rilievo.— Editor. ] 

“Stones engraved in relief are called 
cameos, to distinguish them from in- 
taglios. The ancient emblema was relief 
work done in the bottom of gold and 
silver cups, usually consisting of a relief 
insert of another metal. 

“The studied elegance of projections 
and of relief in ornamentation undergoes 
great modifications in the evolution of 
styles. Thus, in the Byzantine style we 
have the amounts of cabochons forming 
strong salients on the background, where, 
on the contrary, the ornament has slight 
relief or is almost level with the princi- 
pal plane. It is the same with the 
Romanesque art which seeks more that 
which is flat. The Gothic is more hol- 
lowed out, it is fond of numerous re- 
treating planes one behind the other. In 
the Renaissance the love of relief is ex- 
aggerated. It is nothing less than pro- 
truding mythological personages _ sculp- 
tured. Heads, busts, step out of the 
framework of dormer windows in furni- 
ture panels with very saliant cornices. 
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“The Henri Deux style presents less 
reliefs. In Louis Treize the reliefs are 
rounded, massive, loaded, in pump-bellied 
ballusters, in heavy garlands of fruits in 
strong reliefs. The Louis Quatorze 
period is fond of bulges (‘bombés’), head 
up, tun-bellied. Louis Quinze has bulg- 
ing surfaces, legs bent, refined reliefs, 
slendered, detailed, raked. Louis Seize 
avoids them.”’—Rouaix. 








Death of William Armour 

Provipence, R. I., June 18—William 
Armour, for many years owner of the B. H. 
Gladding Dry Goods Co., which for years 
has maintained a jewelry and bric-a-brac de- 
partment of the highest grade of foreign 
and domestic goods, and who was a promi- 
nent figure in the development of the dry 
goods and department store business of 
Providence, died last night at Buttonwoods, 
R. I., where he maintained a Summer resi- 
dence for the past 46 years. He was in his 
75th year. 

His death was not unexpected. Last De- 
cember, while in Florida, he suffered a 
shock, and had been visited by several fur- 
ther strokes, the last of which occurred on 
the day two weeks ago when he moved into 
his Summer residence for the season. 

Mr. Armour retired from active business 
12 years ago. He was born in Scotland, 
Sept. 14, 1846, the son of William T., and 
Isabella (Denny) Armour. At the age of 
five he came to this country with his par- 
ents and after spending several months at: 
Manchester, N. H., they took up a residence 
in Providence. He attended the public 
schools and the Mowry & Goof School of 
this city. 

Besides his widow, to whom he was mar- 
ried in 1875, Mr. Armour leaves four sisters 
and three brothers. He was active in the 
affairs of the Central Baptist Church of 
which he had been a member since his early 
youth. He held membership in the Pom- 
ham, Providence Central and Anawan Clubs. 





A Paragraph on Pins 





s¢PINS do not take a place in decorative 
art except they are jewels in material 
or form. The ladies of Rome used pins in 
hair-dressing; these pins (acus comatoria, 
acus crinalis) were fixed in the chignon and 
served to maintain the edifice of passe- 
menterie and brooches. The discerniculum 
was a pin employed to separate the hair in 
locks; it fulfilled the function of a comb, 
In certain hollow pins perfumes were placed 
[worth the attention of our jewelers in 
search of novelties]—sometimes poisons, 

“The shapes of antique pins are very 
graceful, notably in Etruscan jewelry. They 
terminate in some ornamental motif, re- 
poussé or chased; a tassel, flower, head, 
capital, figure of Venus, or more often a 
hand holding an apple (the hand of the god- 
dess Venus to whom Paris decreed the 
apple as prize of beauty). 

“In the XVIth century we find pins decor- 
ated with precious stones. They called these 
jewels ballaux, perhaps because they were 
not fixed but swinging (ballant)—that is to 
say suspended stones. Gabrielle d’ Estrées 
mentions nine of diamonds with their gold 
pins.”—Rouaix, 
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Business Psychology No. 1 


“When the whole blamed world seems gone to pot, 
And things seem on the bum, 

A two-cent grin and a lifted chin 

Helps some my friend, HELPS SOME!” 


Business is what we make it. If we haven't got it, it’s because we haven’t made it. If YOUR business 
seems depressed, it is largely becuuse YOU are depressed. A customer greets you with “how’s business ?” 
Ten to one, if you sobfully or disgustedly reply “rott:n,” he'll agree with you, reconsider his intent to buy, 
decide to hang on to his money and walk out. Then both of you have “done your bit” in keeping business 
bad. Don’t let a prospective customer think he’s got into an undertaker’s shop by mistake. 


SMILES INSPIRE CONFIDENCE, CREATE BETTER BUSINESS AND WIN PROFITS 
Yours for GOOD Business 


H. NORDLINGER’S SONS, Inc. 


Importers and Dealers in Precious and Imitation Stones. 


New York, 15 Maiden Lane 


Paris, 32 Rue Beaurepaire Gablonz, a/N., 16 Steingasse Previdence, 63 Wash‘ngton St. 
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JEWELER THREATENS SUICIDE 





“Wm. C. Weber, Who Disappeared from New 
York, Writes from Niagara Falls That 
He Might End His Life 


Through the notice that a meeting of 
creditors had been called for next Friday, 
it became known Monday that William C. 
Weber, a manufacturer of diamond mount- 
ings, at 41 Maiden Lane, N. Y . who made 
a specialty of jewelry remodelling, had re- 
cently disappeared and that friends, relatives 
and customers were seeking to find him. 

The meeting of Weber’s creditors was 
called by Daniel W. Blumenthal, of the law 
frm of M. B. & D. W. Blumenthal, 35 
Nassau St., Mr. Blumenthal acting as at- 
torney for a client and one of Weber’s 
customers. It was stated that this client, 
4 woman, had entrusted to Weber four 
diamond rings worth $4,000 and a diamond 
set platinum watch valued at $1,500 and that 
it had been discovered that prior to his dis- 
appearance Weber had hypothecated this 
jewelry as well as jewelry of others and 
that pawn tickets for such jewelry had been 
found in his safe. Weber, according to 
the attorney, had received very little on the 
customers’ jewelry, in most cases not five 
per cent of its value.” 

Mr. Blumenthal said that no criminal 
charges had been made against Weber in 
any way and that the customers for whom 
he was acting simply wished to have him 
come back and arrange to get their jewelry 
again. The goods had been pledged at the 
Provident Loan Society and the attorney 
had notified this society of the claims of the 
owners. 

Little is known of the circumstances that 
caused the jeweler to take this action except 
that it is believed that he must have been 
hard pressed financially and had become 
despondent or mentally deranged. 

Charles H. Gilbert, who shared offices 
with Mr. Weber at 41 Maiden Lane, re- 

‘ported his disappearance to the New York 
police. Mr. Gilbert said that Weber had 
left the office early this month and that on 
June 13 he had received a letter from the 
missing man dated Niagara Falls and post- 
marked June 11, 2 Pp. M. In this letter, Mr. 
Weber had intimated that he might commit 
suicide by throwing himself into the Falls. 
He asked Mr. Gilbert to get a box from a 
vault in which he would find a few pawn 
tickets with the names of the owners of 
the goods from which they had been re- 
ceived. This Mr. Gilbert did, notifying the 
owners according to the memorandum left 
by Mr. Weber with the ticket. 

Very little was realized from these tickets, 
said Mr. Gilbert, hardly more than $50 in 
any case and the creditors all felt very badly 
indeed that Weber should have run away. 
There has not been one that has not ex- 
pressed himself as being willing to help 
Mr. Weber out of the difficulty even to the 
extent of advancing money to get back the 
goods. Some of these tickets were for 
goods taken from customers and some for 
goods received from members of the trade 
on credit or to work upon. 

Mr. Gilbert notified the New York police 
of Weber’s disappearance and also notified 
the Niagara Falls police, telling them of the 
Missing man’s intimation to commit suicide 
and- sending them the letter he received. He 
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has received no word yet. from the police 
of either city. 

Accompanied by Mrs. Weber, who is re- 
siding in Newark, he also notified the 
Newark police. 

Some of Weber’s creditors who were seen 
yesterday stated that the man had hereto- 
fore borne the highest reputation, that he 
was widely known and liked and that prac- 
tically everybody would have been willing 
to have helped him out. 

It was intimated that Weber had ex- 
pected a loan of $2,500 to $3,000 which did 
not materialize and that this precipitated his 
trouble. The fact that he pawned the 
goods for very little and kept the tickets 
with the memoranda of the owners indi- 
cated to the creditors that there was no 
real intention of wrongdoing cn his part. 

The disappearance of Weber was re- 
ported to the police of Newark on Mon- 
day, June 13, by his wife, who at present 
is staying at the home of her son-in-law 
in Newark. She said she had last seen 
the jeweler Tuesday, June 7, when he had 
explained that a press of business would 
prevent his returning home for several 
days, at the end of which he was to 
notify his wife to meet him at the Hud- 
son Terminal. The- following Friday 
she received a note, in which he said he 
was heavily in debt and hinted at suicide. 
The following Monday she received a 
letter written by him apparently from 
Buffalo, and hinting that he intended to 
jump into Niagara Falls. 

Weber is well known in Newark. He 
was an organizer and leader of the Elks’ 
Band in Newark. He is 52 years old, 
and has been engaged in the jewelry busi- 
ness in Manhattan for the past 25 years. 








Limitations in Designing 





SOT HE ability to design is not a secret 

that nature has vouchsafed to genius 
alone. It is quite as much a matter of per- 
sistent work as of fortuitous inheritance. 
Indeed, there is so much of common sense 
and orderly thought involved in the process 
of building up a design that a resignation 
to failure is often an unconscious admission 
of one’s own lack of persistence and en- 
ergy. There is no_ vest-pocket guide 
through which one may find a short cut to 
distinction; no rules or recipes which one 
may employ in lieu of personal thought and 
effort. To be sure we cannot all produce 
work of equal merit and: interest. To bring 
to that which we do accomplish some meas- 
ure of understanding and appreciation is at 
least worth while. 

“Work always rises to the level of the 
worker—never higher. To give thought 
that one may do common things uncom- 
monly well, is the first essential toward the 
achievement of important things. <A great 
deal of the most interesting creative work 
left to us from the past was done at times 
when designing was more or less an in- 
stinctive process. It was instinct rather 
than reason that guided the primitive 
worker at all times. That is to say, he 
designed frcm the heart, not from the head. 
He made no effort to analyze motives or 
define principles; his work was an uncon- 
scious response to the needs, the thought, 
and the life about him,-to the environment 
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in which he lived. The same may be said 
of peasant work, and a considerable part 
of medieval crafts work. With us design- 
ing is an intellectual process, self-conscious, 
self-critical at all times. 

“We cannot, if we would, escape the tra- 
ditions and precedents of the centuries pre- 
ceding us; nor is there in the complex of 
our own life a thought or feeling sufficient- 
ly predominant to shape our work into a 
distinctive character or style. More than 
ever before, each individual is a ‘style’ unto 
himself. Instead of playing many varia- 
tions of a single tune, we play many tunes 
with a variety of instruments.”—Ernest A, 
Batchelder. 


Pliny Out of Date 











Or? man Pliny was very much opposed 

to, even peeved at, the jewel adorn- 
ment of his fellow citizens. This is one 
way he put it: “We penetrate into the 
bowels of the earth, digging veins of gold 
and silver, and ores of brass and lead; we 
seek also for gems and certain little peb- 
bles. Driving galleries into the depths, we 
draw out the bowels of the earth, that the 
gems we seek may be worn on the finger. 
How many hands are wasted in order that 
a single joint may sparkle!” 

That was in the ancient Roman days. 
What would he have to say about our gem 
mines in South Africa, deeper and wider 
than great mountain craters, miners by the 
theusands, and rich, neighboring cities do- 
ing great business, sustaining tens of thou- 
sands of souls from the output of those 
mines he is so much averse to. “Drawing 
out the earth’s bowels,” indeed! We, in 
these days, are penetrating her heart to 
rob her of her tightly clutched treasures. 
And “prespecters” by the thousand, if they 
can get the grub-stakes, are willing, aye 
happy, to chuck their lives into the balance 
at the first cry of fresh gold or gem dis- 
coveries. All positions filled. No slaves 
need now apply. 








Walks Into Jewelry Store and Steals Gems 
Worth $2,000 

ATLANTIC City, N. J., June 16—A man 
walked into the jewelry store of Chapman 
& Hebting, 31 S. North Carolina St. at 
noon today and scooped up a handful of 
diamond rings from a tray on the counter, 
Before the daughter of one of the proprie- 
tors of the store, who was alone in the shop, 
could make any outcry the man walked out 
again with the diamonds, which were valued 
at more than $2,000. 

The police have his straw hat, which he 
left on the counter by the side of the tray. 








R. C. Bernau, secretary and treasurer of 
the North Carolina Jewelers’ Association 
has sent out a letter to the members of the 
association calling attention to the annual 
convention to be held at Winston-Salem, 
July 12-13. At this convention many topics 
of vital interest to members of the associa- 
tion will be discussed. His letter to the 
members of the association urges them to 
bring along members of their family, as 
arrangements have been made for a gen- 
eral reunion and good time. Among the 


pleasant things will be motor. rides, a ban- 
quet and visits to historic spots. 
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YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 
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Squamarines 








It is impossible to cut an Aquamarine thin and S 
retain its BRILLIANCY. s ° 

Lacking BRILLIANCY an Aquamarine has S| f me 
absolutely no merit. 

Hence, an Aquamarine cut too thin is prac- Opal Necklaces 
tically unsalable, and therefore expensive at any Saeieea Quality 
F. W. HOWELL 


price. 
Pearls and Precious Stones 
3 Maiden Lane, New York City 
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American Gem & Pearl Company 
6 West 48th Street, NEW YORK 


LONDON PARIS 
26 Holborn Viaduct 44 Rue Lafayette 
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Attention—Manufacturers 


Onyx Ring Stones 
Furnished For Any Sise 


Diamond 
ONYX AND AMBER BEADS 
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WE BUY 


DIAMONDS 


FOR CASH 


J. FREUDENHEIM & SONS 
We Can Save You Money 180 Broadway, New York 





FROM MINES TO MARKET 
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We cut, polish, buy and sell all kinds of precious, 
A, & $s. ESPOSITER EX ce RT semi-precious stones and odd gems. Are always 
in the market for rough gem material, and have 


27 MAIDEN LANE 
CORNER NASSAU STREET LAPI DARI es a large lot of assorted stones for jobbing pur- 


poses always on hand. 
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The Value of the Trade Journal to the 
Employe 





Fort Done, Ia., June 11, 1921. 
Editor of THE JEWELERS’ CIRCULAR. 

Will you please enter me on your sub- 
scription, list, in addition to the copy I regu- 
larly receive, subscription for six additional 
copies each week, all sent to my address. 

It has frequently happened during the 
last 36 years, that I have bemoaned the fact 
that a clerk will at times seem absolutely 
jgnorant of what should be ordinary in- 
formation about our business. I try con- 
scientiously to teach them, calling attention 
to. new developments, occasional clerks’ con- 
ferences, and in every way possible get 
them to live in their business, instead of 

‘simply working at it. 

It suddenly came to me tonight, after a 
particularly rough “bonehead” had _ been 
pulled, that some of this ignorance or ap- 
parent lack of interest and information, 
might be due to the fact that they have not 
had the opportunity of having a good trade 
paper to read, and rather looked upon my 
JEWELERS’ CrRCULAR as being a part of the 
boss’ prerogative and of no interest or con- 
cern to them. 

Now, I am paying these men salaries of 
$1,500 to $3,000 a year, and if a good week- 
ly trade paper will help just a little bit to 
improve this lack and even increase their 
efficiency 10 per cent, four dollars a year 
will be the best investment your “Uncle 
Dudley” ever made. It will also enable me 
in a way to separate the “sheep” from the 
“goats,” for darn me, if a man hasn’t enough 
interest in himself to read his trade paper 
I will figure his firing will be a happy 
thought. 

I have been using Van Amburgh’s Silent 
Partner for two years, with good success 
and feel that I have overlooked an impor- 
‘tant feature, in not trying this out years 


- ago, 


This may not be a new thought, but if 
it is or you think it is worth passing along 
use this letter as you see fit. My clerks 
won't get sore if you publish it. 

Sincerely yours, 


Mack A. Hurwsut. 





Selling Movements of an Unknown Make 





New York, Jan. 14, 1921. 
Editor of THe JeweLers’ Circuar: 

A too large part of the great flood of 
watch movements which are marketed in 
the United States each year seem to have 
an origin which is like that of the little 
colored girl, Topsy, who “jes growed.” If 
anybody knows who makes these move- 
ments, he doesn’t tell. They bear no trade- 
mark, no identification features whatsoever. 

As a consequence, when repairs are neces- 
Sary on such movements, there is no infor- 
mation available as to whether duplicate 
parts can be secured or where to send for 
them. 

The dealer who sells these orphaned 
watches to his customers is apt to figure 





the deal closed and his selling profit made 
when they pass over his counter into the 
customers’ hands. This should be so, but 
is usually not the case, because in the first 
place, a watch movement that is not good 
enough to be identified by its maker is al- 
ways a breeder of trouble. 

A watch movement of this kind often 
finds its way back into the retailer’s hands. 
In order to make good to his now dis- 
pleased customer he must agree to repair 
at his own expense or give the customer an- 
other movement. The latter is what he 
usually is forced to do, not knowing where 
to get parts immediately. 

It is not uncommon to have to make two 
or three exchanges before the customer is 
finally suited or has become too discouraged 
or too disgusted to pursue the matter any 
further. 

The result of this kind of merchandising 
is that the dealer, while starting with per- 
haps a nice long profit on his unpedigreed 
watches, sees it so pared down and down 
through exchanges, free repairs and lost 
sales time that practically nothing is left 
when he gets through, to say nothing of the 
fact that he has only partially satisfied or 
altogether displeased some of the very peo- 
ple to whom he must look for future busi- 
ness in his territory if his store is to 
prosper. 

Particularly where watch distributors are 
located in smaller or isolated communities, 
and must depend on resident trade, there is 
only one safe kind of watch movements to 
handle—the movements which the maker 
himself thinks enough of to identify and 
whose quality he is willing to back with 
his name or trade mark. 

Not many years ago it was impossible to 
secure any trade-marked watch movements, 
except those of very expensive make. To- 
day no dealer need handle watches of un- 
known make because he can buy trade- 
marked or named movements of unques- 
tioned merit, with standardized parts, which 
meet the demand for good watches at mod- 
erate prices. Such watches yield a good 
profit which the dealer can hold on to, in- 
stead of seeing it disappear in exchanges 
and never-ending repairs. Then these 
watches build up customer confidence, which 
is, after all, the big thing in retail merchan- 
dising success. 

Yours truly, 


LAWRENCE S. MAYERS. 





Art Needs of Manufacturer and Seller 





New York, June 22, 1920. 
Editor of THe JEWELERS’ CIRCULAR: 

In an article recently appearing in the 
Industrial Arts Magazine, Richard F. 
Bach, of the Metropolitan Museum of Art, 
speaks of “representative trade journals 
which have manfully gone to work in the 
cause of American design”; also, he says: 
“Apparently the only way for designers, to 
gain real profit from an art: museum is by 
such sympathetic study of works of art as 
may guide their own creative efforts into 
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better channels. The art museum should 
furnish every opportunity and encourage- 
ment for such study. It should seek to de- 
velop a sense of need for it; but till manu- 
facturer and designer, sales clerk and buyer 
have begun to feel some such need, the 
art museum can do little by its own initia- 
tive.” 

Now, as a “representative trade journal 
which has manfully gone to work in the 
cause of design,” being also of the belief 
that, in order that our work shall be of 
true utility, it is necessary that “manufac- 
turer and designer, sales clerk and buyer” 
shall be imbued with a knowledge of and 
love for art, THE JEWELERS’ CIRCULAR has 
for these many years been preaching strenu- 
ously on the subject of design, the “sys- 
tematic study of works of art as guides to 
creative effort.” 

Too often, however, the impression of 
the trade journal reader is: that a pithy 
article on design is aimed at the designer; 
that articles concerning the theory and prac- 
tice of salesmanship alone assist the sales 
clerk; that articles on trade management 
only are of interest to executives of the fac- 
tory and store. Most readers of trade jour- 
nals have not yet reached that stage of 
commercial enlightenment that can accept 
the fact that no person in any branch of the 
jewelry trade can do his best possible work 
unless he has studied, by reading at least, 
and become acquainted with the technique 
of the bench, the art of design, and the 
history of applied arts, If the manufac- 
turer and the retailer do not learn at least 
the elements of art, how can they tell when 
certain lines fall off in sales, whether it is 
not the designer who is at fault in creating 
pieces inartistic and unattractive to the 
practiced eye of the customers (the jewelry 
purchasing public is rapidly growing in art 
knowledge these days) ; how can he tell if 
he does not know the canons that rule in 
the realm of beauty? And as you have so 
very, very many times preached in your 
columns, how can the salesman prove fully 
efficient if he cannot dilate on the subject 
of art, historic ornament, and all that is 
embodied in the individual articles he is at- 
tempting to attract the fancy of the cus- 
tomer towards? 

Let those who make or sell such works 
beware before they find out to their loss 
that the customer knows more about his 
goods than he himself, the maker and seller. 

One Wuo Looxs On. 








The will of the late William Curr, for the 
past 12 years secretary of the Regal Silver 
Co., New Haven, Conn., was filed in the 
probate court last Wednesday. Under its 
terms, he leaves to his daughter, Mrs. Mabel 
Larrow, of Waterbury, for her life use 
only, his entire holdings in the company, and 
upon her death, for no stated consideration, 
the shares are to go to the Regal Silver 
Co., which consisted of the late Mr. Curr, 
Gustave F. Hemming, treasurer, and Max 
Baker, president. Mrs. Larrow, however, 
who is named as executor in the will, has 
refused to make application for its probate. 
Attorney David E. Fitzgerald, as attorney 
for Charles H. Curr of this city, a son of 
the deceased, applied for temporary letters 
of administration on the estate. The son 
is left the sum of $500 under the will. 
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Annual Outing of Boston Jewelers’ Club 








Members of Social Organization Make Merry at Pemberton—Excellent Menu 
and Program of Entertainment Features of Gathering 

















PEMBERTON, Mass., June 15.—One hun- 
dred and fifty jewelers, or were they mad- 
cap high school boys once again, gamboled 
(and gambled) about the emerald-green 
grounds and the spacious rooms of the im- 
mense white hostelry here from early after- 
noon until well into the night, the occasion 





COL. HARRY L, BROWN, PRESIDENT 
being the 33rd annual Spring outing of the 
Boston Jewelers’ Club. 

It was not quite a “hoochless” day. John 
Barleycorn was temporarily exhumed. 
Some of the excursionists had a very dis- 
tinct bulge on one side of their coats. But 
99 per cent. of the conviviality was natural 
good spirits, the outward symbol of the red- 
blood coursing through the veins and de- 
manding expression in one form or another 
of physical and vocal eruption. 


No one loves a bit of fun more than does 
a jeweler, and those who had the good for- 
tune to make the trip today extracted at 
least one hundred per cent. out of the vari- 
ous forms of entertainment furnished by the 
committee and the hotel management. 

Some of the joy seekers raced down in 
high-powered cars, but the majority steamed 
down the harbor, a delightful sail, with the 
sun warming the atmosphere to 70 degrees 
Fahrenheit, and the breeze sharpening the 
appetite as no mere cocktail could ever 
hope to do. On arrival at the rendezvous 
several groups, after stretching their legs 
for a while, indulged in poker and a game 
which has for a caption “Put or Take.” 
Some of the players placed emphasis on the 
“Put,” while others found the “Take” more 
taking. But whichever way it was the pros- 
trate spinning device always found the par- 
ticipants bubbling over with laughter and 
good-natured banter. 

Others of the visitors were contented to 
stroll about the grounds, imbibe the ozone, 
of which there was more than enough to 
go round, and exchange stories, many of 
which were good and new. Here is one a 
jeweler brought from California, the land 
of boosters. It was at a funeral and a 
number of Californian mourners had as- 
sembled to pay their last respects to the de- 
ceased. Somehow nobody thought to men- 
tion the merits of the dead, so presently one 
Californian remarked: “Nobody seems to 
have anything good to say about our de- 
parted friend, let’s talk about California.” 

It seemed to many as if 6:30 Pp. M., the 
hour set for the shore dinner, would never 


come. Appetite was gnawing away at the 
walls of the stomach. Then considerable 
time was consumed while the company 


posed for the photographer. But at last the 
news came from the dining room that din- 
ner was served. The jewelers, marching to 
the “Washington Post,” formed a human 
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chain, hands on shoulders and Serpentined 
across the auditorium to their places at the 
tables. There was a brief lull while Pregj. 
dent Col. Harry L. Brown bid the gentle. 
men be seated. Then the uproar was re 
sumed with greater force than ever, The 
menu was a “corker.” That’s slang, but it 
is more expressive than more dignified 
words. Great praise is due to the hotel 





ALBERT R. KERR, SECRETARY 


management for the excellent choice of de- 
lectable food. Here is the menu: 


MENU 
Olives 
Steamed Cultivated 
Drawn Butter 
New England Fish Chowder 
Boston Crackers 
Broiled Live Chicken Lobster 
Saratoga Potatoes Rolls and Butter 
Broiled Breast or Joint of Spring Chicken 
French Fried Potatoes Fresh Asparagus 
Ice Cream Assorted Cakes 


Radishes 
Clams 


Demi Tasse 


Cigars Cigarettes 


During the dinner an orchestra enlivened 


the hour with patriotic and popular music, 
while cabaret dancers gave several members 
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4 rare opportunity to demonstrate their 
dancing ability. Several solos were well 
rendered, though it was somewhat difficult 
for the singers to be heard to the best ad- 
vantage as the din and clatter showed no 
signs of abating. Nevertheless the com- 
pany manifested its appreciation by hearty 
applause. ; 

The old-time custom of diners passing 
from one table to another exchanging the 
liveliest repartee and also “matching” one 
another was observed. After the waiters 
had cleared away, President Brown toasted 
the club and its guests in a brief speech. 
Adjournment followed when the members 
resumed their games in divers parts of the 
Inn and the hotel opposite. Nearby was a 
“movie” which furnished entertainment for 
those who preferred the screen. 

Then shortly after 10 o’clock the boat for 
Boston called and took aboard a happy, 
tired but well satisfied cargo. All declared 
the outing was better and brighter than 
even the most sanguine expected, and all 
joined in the hopé that next year an encore 
will be given. 

Secretary Kerr and the committee are 
more than entitled to the gratitude of the 
club guests and members for the efficient 
and sumptuous manner in which they pro- 
vided for their entertainment and amuse- 
ment. 








THE CLOCK TARIFF 





Importers’ Side Given in Letter to Sub- 
Committee of Congress Having Charge 
of Metal Schedules 


Cuicaco, June 15—Through the Kuehl 
Clock Co., of this city, members of Con- 
gress have been informed of the attitude of 
the clock importers, particularly those im- 
porting cuckoo, alarm, chime and mantel 
clocks, toward the revision of the tariff on 
these articles. 

This was done in a letter sent June 15 to 
Representative Tilson as chairman of a sub- 
committee of the Ways and Means Com- 
mittee, Mr. Tilson’s sub-committee having 
charge of the metal schedule of the pro- 
posed tariff art. 
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The letter reads: 
Cuicaco, June 15, 1921. 
“Hon. John Q. Tilson, 
“House of Representatives, 
“Washington, D. C. 
“Dear Sir: 

“It is our desire to submit for your con- 
sideration as chairman of the sub-commit- 
tee in charge of the Metal schedule of the 
new Tariff Act of the Ways and Means 
Committee the following: 


FIRST: CUCKOO CLOCKS 


“These clocks have long been the subject 
of importation and have had a wide sale in 
the United States for many years owing to 
their peculiar characteristics. They form a 
distinct and separate article of trade, and 
do not compete with nor replace any other 
kind of clock. They are not now, and 
never have been to any extent, produced in 
the United States, and it is extremely 
doubtful whether the particular things 
which go to make up the attractiveness and 
desirability thereof ever could be produced 
in this country. Whatever duty, therefore, 
that may be collected upon cuckoo clocks 
would be revenue only. These clocks form 
such a distinctive class that a special enu- 
meration for them at a rate of duty lower 
than for all other clocks could be placed in 
the forthcoming Tariff Law without inter- 
ference with the protective features, that 
we are informed are to form a part of this 
new Tariff Law. It is respectfully sug~ 
gested, therefore, that such an enumeration 
may be made covering this particular article. 

SECOND: ALARM CLOCKS 

“Before the war, clocks of this character 
were offered for sale and were sold by 
American producers at prices ranging from 
40 to 45 cents each. At the present time 
the same clocks are offered for sale by 
American manufacturers at from 85 cents 
to $1.00 apiece. The price today of an im- 
perted alarm clock, comparable with that 
which was manufactured in the United 
States before the war and sold from 40 
cents to 45 cents is 65 per cent without 
duty and other charges. This clock is there- 
fore in competition with that which the 
American manufacturers made and sold for 
40 cents before the war, and is making and 
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selling for 85 cents at the present time: 
With the present rate of duty on clocks at 
30 per cent, the American producer is at 
no disadvantage in competing with the im- 
ported clock, and it is fairly evident that if 
the American manufacturer could produce 
and sell an alarm clock for 40 cents before 
the war in competition with an imported 
clock he is fully as well able now to com- 
pete with the foreign article in this market. 
The larger percentage of the purchasers of 
alarm clocks are people of moderate means, 
whose every-day requirements makes the 
alarm clock an essential feature. An in- 
crease, therefore, in the price to the con- 
sumer results only in the enhancement of 
the profit made by the manufacturers with- 
out giving to the consumer anything addi- 
tional for his money. 


THIRD: ‘CHIME AND MANTEL CLOCKS 


“The above also holds good for higher 
priced clocks, and we believe that the pres- 
ent rate of duty of 30 per cent ad valorem 
protects the American clock manufacturers 
fully. 

“Tt is, of course, assumed that it is not 
the desire of Congress to increase the cost 
of living for the people, without giving the 
people something in return for the addi- 
tional expense, and it therefore seems rea- 
sonable to request that the rate of duty al- 
ready provided in the present law be con- 
tinued insofar as it may relate to clocks. 

“We will appreciate very much your 
thoughtful consideration of these three sub- 
jects, and we hope that by reason thereof 
something may be done that will not pre- 
vent the continued importation of clocks, 
and that the consumer will not be compelled 
to pay a higher price for clocks than is be- 
ing demanded at the present time in the 
present market. 

“Respectfully yours, 
“(Signed) Kurent Crock Co., 
“Theo. Kuehl, President.” 








Alvin Bernstein, diamond dealer at 801 
Mallers building, Chicago, recently received 
from Lloyds of London, settlement of his 
claim for the loss which occurred Dec. 18, 
1920, to the amount of $15,215.06. 











3’ cl 





10 ATTENDED THE SPRING OUTING AND FROLIC AT PEMBERTON 
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STERLING SILVER TABLEWARE 


REG. U.S. PAT. OFF. 


HERE is much profit in featuring gifts for little folks, for there is always a demand 

for unique and attractive things for the kiddies. With LirtrLE MEN aAnp LITTLE 
WomMEN silverware in your stock you have the finest line of little folks’ gifts on the market 
to offer the people of your community. 

LitTLE MEN AND LITTLE WoMEN silverware includes a host of charming articles, 
ranging in cost so that you can retail them at prices from $2.00 to $40.00, with many items 
at popular prices. There are Napkin Markers, Napkin Rings, Rattles, Teething Rings, 
Cups, Plates, Bowls, Porringers, Spoons, Forks, etc., sold separately or boxed in dainty 
gift cases. 

We will be pleased to send you a carefully selected assortment for $25 or $50. It will 
increase your sales immediately and develop a very important and profit department for 
your store. 


RoceErs. LUNT &  BOWLEN Co. 
SILVERSMITHS -- GREENFIELD - MASS. 
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The Art Education We Need* 





By Leon L. Winslow, 


Specialist in Drawing and Industrial Training, ™niversity of the State of New York 
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[? igs scarcely necessary to call attention 
to the importance of art as a controlling 
factor in the many industries where design 
is involved in construction, as well as in 
decoration, and where the art element as- 
sures, in a large measure, the salability of 
the product. In instances where salability 
is not dependent upon the esthetic quality 
inherent in the product, art is em- 
ployed in its advertising. As a result art 
is coming to demand, more and more, the 
attention of manufacturers and of consum- 
ers. Consequently, renewed emphasis is be- 
ing placed on art instruction in the schools. 

Industry is interested in art primarily 
from the commercial side, and it seeks to 
obtain skilled designers and craftsmen who 
can produce salable products. The manu- 
facturer, all too frequently, hesitates to put 
out for the market the most beautiful pat- 
terns which his designer produces, fearing 
that they may not appeal to the average 
buyer. He fails to recognize that public 
taste is often superior to industrial taste. 

Educators are seeking to propagate and 
perfect a higher type of art; they are teach- 
ing the public to appreciate it and trying to 
train designers and craftsmen to produce 
it. This will involve changes in art instruc- 
tion and the combined efforts of all types 
of schools. To this end the elementary 
school must contribute its foundation in 
drawing, construction, and appreciation; the 
junior high school its appreciation and semi- 
specialized information and skill; the senior 
high school its deeper appreciation and more 
fully specialized information and skill; and 
the evening school its practical instruction 
for the worker employed during the day. 
In all types of schools much emphasis will 
have to be placed upon materials and their 
transformation into finished products. 

Back of the entire system of art educa- 
tion there must be set up a thoroughly ef- 
fective system of teacher training capable 
of supplying directors, supervisors, and spe- 
cial teachers for all the various types of 
schools enumerated above. Scholarships 
must be founded to enable talented pupils 
to pursue advanced studies; our large manu- 
facturers will have to be convinced of the 
value of establishing similar scholarships for 
the improvement of the designers and crafts- 
men already in their service. 

As regards vocational and educational 
guidance, suffice it to say that art must be 
studied, not only as it relates to painting and 
sculpture but especially its importance in 
advertising, costume, jewelry, printing and 
publishing, furniture, wallpaper, textiles, 
architecture and the decoration of interiors, 
in order that the pupils may become ac- 
quainted with the opportunities offered in 
the art industries for profitable and pleas- 
urable employment. 

This reorganization of courses in ele- 
mentary, high and normal schools is only 
the beginning. There must, sooner or later, 
be established a group of schools for the in- 


*From an address before The American Federa- 
tion of Arts in Washington, May 20, 1921. 





dustrial arts which eventually will be capa- 
ble of training an adequate number of de- 
signers and craftsmen to plan and create the 
kind of industrial product which the Ameri- 
can child is already being taught in. the 
public schools to appreciate and to demand. 
I am convinced that European training can- 
not develop the kind of industrial art that 
America must produce if she is to hold her 
own in the international competition for 
commercial leadership which is already upon 
us. 
The ideal type of industrial art school 
can only be realized through the unified ef- 
forts of all agencies concerned. It is not 
enough that industry, art and education 
should strive for it; they must strive to- 
gether. And back of all must ever lie the 
controlling force of public opinion. A cam- 
paign in which, the schools, the museums, 
the art associations, the industrial organiza- 
tions, and the labor groups all worked to- 
gether. harmoniously, would win for the 
United States.of America the place in the 
industrial world to which the quality of her 
citizenship justly entitles her. The greatest 
need at the present time is for leadership in 
this movement. 








The Jewels “A La Mode” 





THERE was a time, quotes the Watch- 

maker, of London, from l’Art et la 
Mode, when the grandes dames would never 
have consented to adorn themselves with 
anything but massive and valuable jewels— 
precious stones, alone, were worthy of 
them. 

For the less fortunate imitations were 
affected. But good taste would not then 
admit them—better to have a neck without 
adornment, hands that were bare, than the 
unreal. Fashion, also, the inspiring fashion 
of so many beautiful things, takes pleasure 
in trifling with riches, and“we have seen the 
most elegant women leave their pearl neck- 
laces in their jewel cases and wear chains 
of wood or painted beads. This was a 


success. I should say that it became a 
triumph. 
At the commencement of the _ war, 


Parisiennes, as a sign of mourning, re- 
nounced their jewels and affected a modest 
toilet. But coquetry was not dead, and new 
parures' were sought. It was then those 
fascinating necklaces of colored beads, 
shells, etc., were shown. We admire the 
simplicity of them, the colors. They are 
arranged on the dresses, blouses and furs. 
But, as always, these necklaces have be- 
come common, and are sold in the bazaars, 
perfumers and small hairdressers—are 
worn by everyone. 

We would seek something new. As if 
our desire were divined, Fashion launched 
in the Spring some pretty sensational 
novelties, of the best taste, and which will 
remain “genuine.” All the costumiers are 
ornamenting their models with them, and 
they proclaim them: a great success. 
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THE SILVER BUTTON 


It is the buttons which first attract us. 
They are in standard silver—fine old silver— 
of the style of the Middle Ages, from all 
the new collections. We shall see them:on 
woollen stuffs as on silk. These buttons 
will serve also to combine ravishing belts. 
We are not betraying a secret in saying 
that on serge as well as lace we shall see 
many fancy belts. In jade, coral and ivory, 
they would certainly delight the fair sex. 

But we should prefer these belts made. of 
silver buttons united ‘by meshes. What 
beautiful necklaces could then replace those 
we are so tired of. The dressmaker could 
arrange them .on the models on behalf’ of 
the jewelers, and they would soon, no doubt, 
become “le dernier cri.” 

One pays 100 francs for a necklace of 
wood beads, whereas they would be able: to 
buy for 150 francs a necklace which rep- 
resents a value. Undoubtedly we shall see 
quantities of these buttons on day and even- 
ing gowns. They are sometimes encrusted 
with turquoises, garnets and opals. People 
are no longer superstitious of this latter 
stone-—on the contrary, as it is the new 
fetish. There is, it appears, in the centre 
of each opal, a star. If one finds his or her 
star they are protected, and the opal must 
not be taken off. Is it the reason of the new 
popularity of the opal? 

We shall see quantities of these Caucasian 
jewels. ‘They will be encrusted with stones, 
and we shall be irresistibly attracted by the 
plaques in filigree and turquoises, or filigree 
and opals; they will be most. effective. on 
blouses or simple dresses. Veritable jewels 
will replace the others. Hat-pins with large 
silver heads will again be seen, also. hat- 
pins ornamented with fine stones. This 
change will be more rational. It will be, one 
will see, the reign of silver. 








Pep Paragraphs* 





By S. A. Chandler 


Pomposity is ability only when seen 
on the comic stage. 

An advertiser is one who has faith in 
what he has to offer. 

The largest rewards go to those who 
take the greatest risks. 

Wisdom is the result of experience, 
observation and thought. 

An ounce of honest criticism is worth 
more than a tom of flattery. 

A man with something of his own has 
a fair chance of using that of another. 

The coldest feet can be cured with a 
little success mixed with self-confidence. 

Our life tomorrow is what we plan 
today, but if we but persevere and do 
what we say. 

More than one private stenog is a 
living file of all her boss’ matrimonial 
troubles. 

Those quickly offended by the blun- 
ders of others are slow to admit the 
blunders of themselves. 

Some folks think that a high-brow is 
one who sticks up his nose. And some- 
times we think they are right. 

Some employees spend so much time 
watching the clock that they have to 
stay after hours to finish their work. 


*Copyright, 1921, by S, A. Chandler. 
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Mr. and Mrs. Arthur Henius have 
opened their cottage at Buttonwoods for 
the season. 

Frank A. Page has been nominated to 
be Collector of Internal Revenue for 
Rhode Island. 

Mr. and Mrs. Paul C. Nicholson are 
occupying their Summer home, Stone 
cottage, Bristol. 

F. Wellington Putnam has removed 
his optometry office from 129 to 96 
Spring St., Newport. 

Mr. and Mrs. W. A. Locke are at their 
cottage, the Aurora, on Prudence Island, 
in Narragansett Bay for the Summer. 

A mortgage for $13,000 against real es- 
tate of William H. Waite has been dis- 
charged by the Citizens Savings Bank. 

Lupien’s Jewelry Store and Louis A. 
Sundlun have been elected to member- 
ship in the Providence Chamber of Com- 
merce. 

Mr. and Mrs. R. Foster Reynolds left 
last Wednesday for Buttonwoods, where 
they have taken a cottage for the 
Summer. 

Mr. and Mrs. C. W. Tuttle and family 
have taken the Ugoigo cottage at 
Arnold’s Neck, off Narragansett Bay for 
the season. 

Joseph A. Fortin has filed a statement 
at the city clerk’s office that he is the 
sole owner of the Superior Pearl Co., 
105 Superior St. 

Mr. and Mrs. Walter H. Durfee have 
returned from Smith College where their 
elder daughter, Miss Isabel Durfee, was 
graduated last Tuesday. 

Eugene A. Eddy, of the E. A. Eddy 
Machinery Co. as Commodore of the 
East Greenwich Yacht Club is busy ar- 
ranging for the season. 


The factory of Primavera Bros., 180 
Bridgham St. has been closed for the 
remainder of the month of June, al- 
though orders are being filled from stock. 

Albert Goldsmith and Joseph L. Cop- 
lan are the owners of the G. C. Mfg. 
Co., 46 Doyle Ave., according to their 
statement filed at the city clerk’s office. 

John M. Anderson has recorded a lease 
to Arthur E. Austin of two buildings at 
76 Clifford St. for five years from March 
1, 1921, with privilege of 10 years more. 

July 19 has been announced as the date 
for the annual outing of the Pawtucket 
Business Men’s Association, to be held 
at the grounds of the Pawtucket Golf 
Club. 

Israel Silverman, of the Silverman- 
Blum Co., Pine St., and wife have an- 
nounced the engagement of their daugh- 
ter, Miss Rose Silverman to Dr. Leon 
Podolle of New York city. 

The factory building of the Kenney 
Mfg. Co., Wellington Ave., Cranston, 
which was almost entirely destroyed by 
fire some time ago has been rebuilt and 
is now practically completed. 

The Adams Novelty Co., 308 Strand 
building, Washington St. this city is 
being conducted by Thomas Adams of 


ee. > 
“Ft 


THE JEWELER®S’ 


Warwick Downs, according to his state- 
ment filed at the city clerk’s office. 

Among the jurors drawn last week by 
the City Council of Cranston for duty 
in the Superior Court were the following: 
Asa H. Richmond, Charles B. Donle, 
Ludwig J. Roehr, Lester E. Fulford. 

The case of Bernard Feldman against 
the S. K. Merrill Co., which was on the 
calendar of the Superior Court on ap- 
peal from the district court, was called 
Thursday and passed for reassignment. 

Arthur J. Maker has returned to War- 
ren from Bridgeport, Conn., where he 
entered the Government employ during 
the war and has resumed business as 
retailer jeweler and watchmaker on Main 
St. 

Alvin N. Herrick et ux has given a 
mortgage of $1,000 to the Rogers Wil- 
liams Savings Fund and Loan Associa- 
tion, on a lot of land with buildings 
thereon, on the southeasterly side of 
Friendship St. 

Edward B. Hough is chairman of the 
executive committee of the Buttonwoods 
Casino for this season and Arthur 
Henius and Mr. Jerome Fitz Gerald and 
Mrs. Edward B. Hough are members of 
the entertainment committee. 

Alfred J. Di Meo, ‘who has been con- 
ducting a manufacturing jewelry business 
at 131 Washington St. under the firm 
style of Di Meo Bros., has sold the en- 
tire business to Alexander Tanish and 
Angelo Rossi, who will continue the 
business. 

Edgar R. Barker, of Barker & Barker, 
was a member of the committee of ar- 
rangements for the Flag Day by Provi- 
dence Lodge, Order of Elks, last Tues- 
day when Assistant Secretary of the 
Navy Theodore Roosevelt was the prin- 
cipal guest. 

The Peacock Co., 109 Westminster St., 
has been awarded the contract for mak- 
ing the prize ribbons and committee 
buttons for the Eastern States Exposi- 
tion at Springfield, Mass., this year. This 
exposition is one of the largest held in 
the country. 

James O. Otis, of Harvey & Otis, was 
one of a field of nearly 100 golfers who 
competed at Wannamoisett Saturday in 
the open amateur golf tourney. A. S. 
Vennerbeck and W. F. Aldred were out 
on the Metacomet links in the sweep- 
stake tourney. 

Walter P. Misch of Caesar Misch Inc., 
gave a stereopticon lecture before Red- 
wood Lodge of Masons of which he is 
Worshipful Master, last Monday night. 
His subject was his travels in India, 
Japan and other parts of the Orient 
just previous to the World War. 

The Peerless Mfg. Co. of this city 
capitalized at $300,000 to manufacture 
machinery, tools, etc., was granted a 
charter by the Secretary of State last 
week under the laws of Rhode Island. 
The incorporators are Theodore Beaure- 
gard of this city and Leon S. Courcy 
and John B. Pinault. 

Daniel L. Billington, employed by the 
Rueckert Mfg. Co., and his wife were 
pleasantly surprised last Tuesday evening 
at a quiet family celebration of their 
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golden wedding anniversary, at the home 
of their son in Centreville. Mr. Billing- 
ton is in his 71st year and Mrs. Billing- 
ton in her 68th. They were the recipients 
of gold and other gifts. 

The United Wire & Supply Co. is 

defendant in a suit filed Thursday in the 
Superior Court by Antonio Cianci, who 
alleges that his automobile was struck 
and badly damaged in the town of War- 
wick by a machine belonging to the de- 
fendant September 3, 1917, and suit is 
brought for $2,000 to make good the 
damage to the Cianci car. 
'A report has been received by the 
police from the firm of W. R. Cobb & 
Co., 244 Pine St., Pawtucket, that their 
shop had been broken into a few nights 
ago, although an investigation of the 
premises failed to disclose anything mis- 
sing. The place has been visited twice 
within a few months and on one occasion 
an attempt was made to blow open the 
safe. 

Among the jewelry buyers reported 
in this city and vicinity during the past 
week were the following: Mr. Clark, 
of S. H. Kress & Co., New York city; 
Ben Felsenthal and H. Levy, of Ben 
Felsenthal & Co., Inc., New York city; 
Max Singer, of Max Singer Co., New 
York city; A. H. Loeck, of Carson, Pirie, 
Scott & Co., Chicago; Samuel Bloom- 
field, of Bloomfield Bros., Montreal, 
Que.; Joseph Mayer, of A. Steinhardt & 
Bro., Inc., New York city; Mr. Avidian, 
of Lippman, Spier & Hahn, New York 
city; Walter Hyman and Sydney Rein- 
schreider, of Samstag & Hilder Bros., 
Inc., New York city. 

The Cathedral Art Metal Co., which 
was recently incorporated under the laws 
of Rhode Island has organized with the 
following officers: President—R. L. Pa- 
pin, of New York city; Treasurer—C. L. 
Rhodes, of North Attleboro, Mass.; 
Secretary and Manager—William A. 
Peck. The company has taken over all 
the dies, tools, machinery and other 
equipment formerly owned by the W. J. 
Feeley Co., and has established a factory 
at 139 Baker St., where they will manu- 
facture ecclesiastical wares. Mr. Peck 
who will be the manager, was for more 
than 30 years associated with the W. J. 
Feeley Co. as shop superintendent and 
manager. 

Among those who attended the 13lst 
annual commencement’ exercises. at 
Brown University the past week were 
the following who are identified with the 
manufacturing jewelry industry of this 
city and the Attleboros: William P. 
Otis, of Harvey & Otis, and T. Clyde Fos- 
ter, vice-president of Theodore W. Fos- 
ter & Bro. Inc., both of class of ’96; 
James O. Otis, of Harvey & Otis, class 
of 97; Edward B. Lederer of this city 
and Donald LeStage of North Attleboro, 
class of 1901; Alfred K. Potter, vice- 
president of the Gorham Mfg. Co., class 
of 1902; John S. Palmer 2nd, of Palmer 
& Capron, Frederick B. Thurber of the 
Tilden-Thurber Corp. and Newton P. 
Hutchison, of Hutchison & Huestis of 
this city. and Frederick Schwinn, of Attle- 
boro, of class of 1905; Julius A. Saacke, 
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of Wildpret & Saacke, class of 1911 and 
Walter P. Misch, of Caesar Misch Inc., 
class of 1912. 

Rosary beads worth $200 were stolen in 
a break discovered last Monday morn- 
ing. A traveling bag containing 36 
silver cases of miniature roses was 
carried away in addition to 120 beads 
that were also taken. The break was in 
the shop of the Coupe-Murphy Co., 
manufacturing jeweler at 37 Weybosset 
St., room 11. The shop was closed Satur- 
day afternoon as usual and was not 
visited by any one authorized by the 
firm until Monday morning. When 
Robert P. Murphy a member of the firm 
opened the office he discovered the loss 
and at once reported it to the police. 
An investigation revealed that it was the 
work of false key operators. 

The case of Arnold C. Messler against 
the Williamsburg City Fire Insurance 
Co., which was heard by a jury before 
Judge Blodgett in the Superior Court all 
the previous week, was concluded June 
14, when the jury returned a verdict in 
favor of Mr. Messler for $86.28. The 
jury especially found that the total 
damage from the fire which occurred in 
the manufacturing jewelry plant of A. C. 
Messler Co. in the Manufacturers’ build- 
ing, 101 Sabin St., was only $1,764. This 
case has been a somewhat famous one 
and its outcome watched with consider- 
able interest. Mr. Messler was formerly 
a manufacturing jeweler until last De- 
cember when he went into bankruptcy 
with liabilities of nearly half a million 
dollars and whose plant was finally pur- 
chased by William H. Draper for $68,000. 
The business was located in the Manu- 
facturers building where it had been since 
1896 and where a few years after its 
establishment a fire occurred which it 
was claimed damaged the plant to the 
extent of $38,000 which was settled by 
the insurance companies. On June 21, 
1912, the plant was again visited by fire 
and when the matter of adjustment came 
up it was found that there were 22 in- 
surance companies carrying an agegre- 
gate insurance of $90,000. It was claimed 
that the damage to dies, tools, machinery, 
etc., was $11,000. This the insurance 
companies refused to pay and Mr. Mes- 
sler brought suit against the Williams- 
burg City Fire Insurance Co. in the local 
courts. There have been numerous de- 
lays, technical skirmishes and was finally 
brought into court. 








The jewelers of Meadville, Pa., six in 
number, are practical believers in co- 
operation. They are holding a commu- 
nity auction, which is being conducted 
by James L. Hand, of 14 Maiden Lane, 
New York. One of their number, H. 
Van Patton, is retiring from  busiaess. 
The others, D. T. Reamer, Geo. T. Wil- 
son & Son, Wood & Stone, H. T. Charles 
and A. W. Hanaway, have added part 
of their stocks to Mr. Van Patton’s, thus 
making it possible to reduce all their 
stocks during the same auction. The 
jewelers of Meadville hold monthly 
meetings for the discussion of topics of 
mutual welfare. ‘ 
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TRADE CONDITIONS 


Both the wholesale and retail jewelry dealers of 
the city report that trade has been very good dur- 
ing the past few weeks. Many high school com- 
mencements and weddings in June stimulated the 
local retail trade to some extent. Collections are 
very good. Out of town trade, as well as local 
trade, has been very good all during the month of 
June. 1a! 

 Setemecai EN 


Carl Stocking, retail jeweler of Division 
St., has returned from a business trip to 
Rockport, Ind. 

Charles F. Artes, of the Charles F. Artes 
Co., Inc., has returned from a fishing trip at 
Hovey’s Lake in Fosey county, Ind., a few 
miles west of here. 

Petersburg, Ind., a few miles north of 
here, is arranging to give a big corn show 
this Fall. One of the men who will help 
make arrangements for the show is Hovey 
H. Jislow, leading retail jeweler of that 
town. 

J. L. Thuman, West Side jeweler, who 
is an active member of the Nut Club, that 
arranges social affairs for the Civic League 
of the West Side has been assigned to 
some of the important committees of the 
club. 

Moses Gans, formerly engaged in the re- 
tail and wholesale jewelry business here, 
now representing a large notions house in 
New York, has returned from a road trip. 
He reports that trade is holding its own 
very well now. 

Chris Hewig, traveling salesman for A. 
Bitterman & Son, wholesale jewelers at 204- 
206 Main St., returned home from a road 
trip a few days ago. He reports that his 
trade has been very good for the past few 
months and that he has no room to com- 
plain. 

Local retail merchants are planning the 
third annual Evansville Exposition, which 
will be held at Exposition Park late in Sep- 
tember. The retail jewelers will help make 
the exposition a success this year. A letter 
has been received from Warren T. McCray, 
Governor of Indiana, in which he stated he 
will attend the exposition one day and will 
make an address. 

T. C. Basye, leading jeweler at Rockport, 
Ind., was a recent business visitor in Evans- 
ville. Mr. Basye reports he is making ar- 
rangements for the Spencer county fair, 
which will be held in Rockport late in Au- 
gust and he is expecting the fair this year 
to be “bigger and better than ever.” Mr. 
Basye has been secretary of the fair asso- 
ciation for a number of years. 

Mussel camps along the lower Ohio and 
Wabash and White Rivers are quite active 
now and a good many shells are being got- 
ten out and they find a ready market at the 
various pearl button factories in southern 
Indiana and southern Illinois. Prices of 
shells are a shade lower than they were last 
year. More men are engaged in the indus- 
try this year than last year, this being due 
to the fact that many unemployed men, who 
were unable to get any other kind of work 
to do have joined the mussel camps and 
are making fair wages in their work. 

Evansville voters in a special election that 
was held on Thursday, June 16, rejected the 
proposition for a city manager form of gov- 
ernment by a vote of about two to one. 
Most of the jewelers opposed the plan. 
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Sam Mautnet, representing Wolfsheim & 
Sachs, New York, was in New Orleans 
recently and reports that trade is improving 
all along the line. H. Hardfeldt of the 
Emerson Watch Case Co. and other lines 
was also a visitor recently. 

B. Barnett, treasurer of the Louisiana 
Jewelers’ Association, is busy getting in 
communication with jewelers throughout 
the State in regard to the convention that 
will be held in September. A large at- 
tendance is expected this year. 

Louis and Gabe Hausmann of Hausmann, 
Inc., will go to New Jersey to witness the 
Dempsey-Carpentier fight. Louis Haus- 
mann will go to New York after the fight 
to attend to important business matters and 
Gabe Hausmann will return at once. 

A. Kerth, watchmaker, has established a 
shop in the store of the Samuel Hart Jewel- 
ry Co., or rather where the store was. The 
Hart Jewelry Co. is now about closed out, 
the stock having been sold and the fixtures 
are for sale. Mr. Hart will continue a loan 
business. 

After his recent experience in having his 
store burglarized W. V. Weinfurter has put 
in a modern burglar alarm. Mr. Wein- 
furter has also leased the second floor of 
the building he occupies and will establish 
a complete equipment for kodak develup- 
ment and handling of kodaks. O. L. Pothi- 
er, Jr., who was at one time photographer 
on the Times-Picayune, will be in charge. 

Herbert K. Smith, for many years man- 
ager of White Bros, has resigned and or- 
ganized the Herbert K. Smith Co., Inc., to 
handle jewelry. The company has a capital 
stock of $100,000 and is located at 611 Canal 
St. Mr. Smith made a good record with 
White Bros. Co., and besides his connection 
with that firm has other large interests. He 
is now acting as receiver for the Sinclair 
Motors Co. and some time since purchased 
a small farm just outside the city. 
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Joseph Finberg has opened his Summer 
vesidence at Touisett. 

The firms in the Bigney building will 
close July 22 to August 1, for their an- 
nual vacation period. 

Leo Flavin, of the Bay State Optical 
Co., is spending the week in New York 
in the interests of his firm. 

Sam Bloomfield, of Bloomfield Bros., 
Montreal, Que., was in town visiting the 
local manufacturers last week. 

Michael Leary, for many years a fore- 
man in local factories was struck by an 
electric car in Providence last Saturday 
and badly injured. 

The annual meeting of the C. H. Eden 
Co. Relief Association was held last 
week. Nelson C. Fonteau was elected 
president of the association. 

Walter C. Crocker, one of the old 
jewelers of the town died suddenly last 
Friday at Plymouth. For many years 
he worked for the W. S. Blackinton Co. 
and recently for Bates & Bacon. 
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SUSTAINED. 





In the action brought in the United States District Court in New York by the 
Jewelers’ Circular Publishing Co., against the Keystone Publishing Co., Hon. 
E. Henry Lacombe, as Special Master appointed by the Court Jan. 17 to 
hear and determine the issues in the action and to report thereon to the said 


Court, has made a report to the Court 


Sustaining the contention of the plaintiff that its 
copyright had been infringed by the defendant 
and finding that the Jewelers’ Circular Publish- 
ing Company is entitled to relief. 


The copyright in question was on the volumes “TRADE MARKS OF 
THE JEWELRY AND KINDRED TRADES,” published by the plaintiff, 
and the infringement alleged was in a book called “The Jewelers’ Index,” 
published by the defendant. 


Judge Lacombe holds the work of the Jewelers’ 
Circular Publishing Co. to be copyrightable and 
the copyright valid and that the action of the 
defendants in compiling the trade-mark section 
of “The Jewelers’ index” to have been an in- 
fringement. 


The Report of the Special Master now comes before the Court for its considera- 
tion and action. 


a 
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Ralph Seaman, a retail jeweler of 4517 
Frankford Ave., has returned from a 
trip to Reading. 

Thomas Judge, of Joseph B. Bechtel 
& Co. 729 Sansom St., has started upon 
a business trip up-State. 

Mrs. Jennie Kearn, a pearl stringer of 
733 Sansom St., and Edward Carson 
were united in marriage on Saturday, 
June 18. 

David Gutekunst, of Joseph B. Bech- 
tel & Co., 729 Sansom St., has returned 
from a business trip to Delaware and 
the eastern shore of Maryland. 

H. B. Schanely, Quakertown, has taken 
his son, Russell, into partnership in the 
jewelry business, the firm now being 
known as H. B. Schanely & Son. 

A daughter of H. T. Moss, of Starr 
& Moss, 3635 Germantown Ave., died 
at her home, 4415 N. 9th St., on June 14 
following an operation for appendicitis. 

Maurice Luxenberg, son of Jacob Lux- 
enberg, a retail jeweler of Houtzdale, Pa., 
has returned to his home for the Summer 
vacation after attending the University 
of Pennsylvania here. 

The material department of Aisenstein 
& Gordon, 712 Sansom St., is undergo- 
ing a complete reorganization under 
William Latham, who recently took 
charge of that department. 

Nathan Sirkow, 728 Sansom St., a 
watchmaker, has purchased the store of 
Louis Ringgold, 3030 Frankford Ave., 
and will succeed Mr. Ringgold in the re- 
tail jewelry business at that address. 

Philadelphia jewelers are very busy 
at present in the silver departments, the 
usual result of the large number of June 
weddings. Jewelers report silver articles 
as moving more rapidly than in the same 
period last year. 

Schorr-Horwitz & Co., retail jewelers 
of llth St., below Chestnut St., have dis- 
solved partnership, Mr. Horwitz going 
with Emil J. Hertz at 13th and Sansom 
Sts., and Mr. Herbst succeeding him in 
a partnership which will be known as 
Schorr-Herbst. 

Included among the salesmen here 
this week have been T. H. Lampert, of 
M. J. Lampert & Sons, 87 Nassau St., 
New York; George Sperber, of the Lew- 
all Mfg. Co., Chicago, and Leo Henle, of 
Sussfeld, Lorsch & Schimmel, 90-94 
Maiden Lane, New York. 

David Atlas has secured passage for 
Europe during the early part of July, 
when he and his daughter will make a 
combined business and pleasure trip to 
the diamond markets. Mr. Atlas will 

depart after his partner, Joseph Spiegel- 
man, who is at present abroad, returns. 

Among buyers from neighboring cities 
noted in the city in the past week have 
been C. R. Freed, Pottstown; Harvey 
Trunk and wife, Royersford; E. P. Zane, 
Christiana; A. E. Baylies, Bristol; H. B. 
MacFarland, West Downingtown; Sol 
Spechter, Gallitzen, and C. N. Banks, 
Wilmington, Del. 

Harry C. Larter, of New York, who 
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has been associated with Meyer D. 
Rothschild and others in the fight to 
save the jewelry from the luxury tax, 
addressed the Jewelers’ Club of Phila- 
delphia on Tuesday night, June 14, upon 
the general subject of bettering the 
jewelry business. The meeting was held 
in the new assembly rooms of the Cham- 
ber of Commerce at 12th and Walnut 
Sts. Mr. Larter discussed at length the 
proposed stamping tax and took up other 
phases of taxation as related to the 
trade. A large number of jewelers and 
their friends were in attendance. 

Announcement was made to the trade 
last week to the effect that the Rexford 
Co., doing a manufacturing jewelry and 
mail order business at 936 Market St., 
would soon move the business into much 
larger and more commodious quarters. 
This house has been located at the present 
address for about 18 years, during which 
the business has continually developed and 
increased until it has outgrown the firm’s 
present accommodations. It became neces- 
sary receritly to look for new quarters, and 
this the firm did, endeavoring to obtain 
something in the neighborhood where the 
business has become so widely known. The 
officers were fortunate in finding what they 
wanted in the vicinity at 926-928 Market 
St., and this was promptly secured, and 
they have arranged to occupy the new 
premises about July 1. Prior to the re- 
moval, however, to the new establishment 
these premises will be considerably altered 
and improved, as it is the desire of William 
F. Rexford, the head of the company, to 
equip the new premises in a thoroughly up- 
to-date and complete manner and in a way 
that will take care of future developments 
of the business. 





Business Troubles. 





W. H. Kincade, Mesa, Ariz., is reported 
to be in bankruptcy. 

A voluntary petition in bankruptcy has 
been filed by the Gem Jewelry Co., Fresno, 
Cal. 

G. C. Gonzales, Edmonton, Alta., has as- 
signed to the Canadian Credit Men’s Trust 
Association. 

An involuntary petition in bankruptcy has 
been filed against the Massachusetts Op- 
tical Co., Boston, Mass. 

Reith Bros., Elyria, O., are offering cred- 
itors 25 per cent. on the dollar. The assets 
are $1,879 and the liabilities $7,517. 

W. C. Schuneman, Hoquiam, Wash., 
has filed a voluntary petition in bankruptcy. 
The assets are listed at $4,460 and the lia- 
bilities at $5,200. 

I. Sugar, conducting Ye Art Studio, 
San Francisco, Cal., has assigned for the 
benefit of creditors to A. V. Davidson. The 
assets are estimated at $300 and the lia- 
bilities exceed $7,000. 

A voluntary petition has been filed by 
Frank P. Root, Akron, O. The liabilities 
are placed at $50,895 and nominal assets 
of $91,190. Included in the assets are a 
seven-year leasehold estimated at $76,000 
and merchandise valued at $5,000. 











R. R. Kline, a jeweler at Colfax, Ia., has 
sold out to R. I. Morse. 





Burglars made an unsuccessful attempt re- 
cently to break into the jewelry store of 


Albert Krotz at 1344 Clinton St. The 
smashing of a pane of glass in a side win- 
dow awakened one of the families living 
above the store, however, and the intruders 
took to their heels. 

Police paid a visit to a local jewelry 
store recently. They brought away, not 
diamonds, but 12 gallons of alleged “moon- 
shine” whiskey. The proprietor was ar- 
rested on a charge of violating the State 
liquor law. Police say they have received 
complaints that liquor as well as “moon- 
shine” was being dispensed at the store. 

Alfred O. Bald, secretary of the State 
association, has been made chairman of the 
transportation committee for the national 
convention. Mr. Bald is now working 
hard making arrangements for the trans- 
portation of the delegations and seeing what 
can be done in the matter of getting re- 
duced rates for parties of the delegates at- 
tending the convention. 

When the combined Ringling Bros. and 
Barnum and Bailey show was in town re- 
cently, Fred Bradna, ringmaster, was served 
with two writs of replevin. The Howard 
Diamond Co. and Benjamin J. Friedlander 
claimed he owed them about $600 on $1,500 
worth of diamonds which he bought from 
them two years ago while he was in Buf- 
falo with the circus. Bradna got busy 
among his friends and things were fixed up 
to the satisfaction of the diamond people. 

Plans are progressing for the national and 
State conventions of jewelers which will be 
held here in September. The regular 
monthly meeting of the Buffalo Retail 
Jewelers’ Association, which was _ held 
Thursday evening at the Hotel Lafayette, 
discussed these plans. Manufacturers, job- 
bers and wholesalers here have been asked 
to co-operate with the retailers. They have 
shown a willingness to do so, and it looks 
as though every line connected with the 
jewelry trade will co-operate. 

A course of watchmaking for Buffalo’s 
vocational schools is being urged by the 
local Retail Jewelers’ Association. Buffalo 
has one of the finest systems of vocational 
training in the country, and when the pro- 
posed intermediate schools are completed it 
will be unmatched. There are a number 
of trades taught already, but watchmaking 
is not included among them. Jewelers feel 
that a course in watchmaking would prove 
a popular one with the students and would 
help boom Buffalo as a watchmaking center, 
by making available many efficient workmen. 

Jewelers are displaying much interest in 
a home-made burglary device which worked 
successfully in the store of a Hertel Ave. 
tailor and which some of them believe 
would be applicable to jewelry shops as well. 
Horizontal wires are placed on each of the 
windows and doors. In the center of each 
wire is a spring which releases a hammer 
when the door is moved a quarter of an 
inch. The hammer strikes a .32 caliber 
blank cartridge in a small container, which 
exploding gives the alarm, and gives the in- 
truder the impression that someone is firing 
at him. 
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Proposed Legislation’ JHE present condi- 
Against Auction tions in business 
Sales. have been responsible 
for a number of auc- 
tions in various parts of the country, with 
the result that there has been renewed agi- 
tation among retail merchants, and particu- 
larly among jewelers in various cities, for 
laws or ordinances regulating such auc- 
tions, and if possible, suppressing them. 
This has caused a large number of inquiries 
to come to THE JEWELERS’ CIRCULAR from 
these jewelers asking us for a draft of an 
ordinance which they could propose to their 
local council or board of aldermen in their 
efforts to meet the conditions which annoy 
them. Some of these requests are for ordi- 
nances that will suppress fraudulent auc- 
tions; others ask one that will attack unnec- 
essary auctions, and still others wish to stop 
auctions in general. We deeply regret we 
could not comply with all these requests 
for the simple reason there were no ordi- 
nances in operation (that have been tested 
by the courts) that would be effective in 
stamping out all the evils complained of in 
all the cities where jewelers required them. 
As far as the absolutely fraudulent auc- 
tion goes, there should be no difficulty un- 
der the general laws or ordinances of a 
city in suppressing such a nuisance, but 
as far as imposing regulations on loosely 
conducted auctions or upon auctions where 
illegitimate practices abound, the question 
is entirely different. Jewelers must realize 
first that the power of a city or town to 
regulate matters of this kind depends upon 
its State constitution, its State laws and 
upon the charter by which the town or city 
is incorporated. Some cities, like Atlanta, 
Ga., have a specific provision in their char- 
ter giving them power to regulate auctions 
by putting on a very heavy license fee. So 
this city could pass a drastic auction ordi- 
nance. Other cities which followed the ex- 
ample of Atlanta found they had no power 
to enact the legislation, some finding that 
their power to regulate the auction sale 
under the charter was little or nothing. 
Another point which has proved a stum- 
bling block to those who seek drastic regu- 
lations of auctions has been the fact that 
the courts (as in a well-known Buffalo 
case) have declared that the auction busi- 
ness is a legitimate business and that any 
attempt to suppress auctions under the 
guise of regulating them is unconstitutional 
and that all regulations must be of a char- 
acter considered reasonable to any legiti- 
mate business. In protecting the rights of 
the legitimate auctioneer and of the dealer 
having recourse to a legitimate auction, the 
courts have often made loopholes in the 
regulations of which advantage could be 
taken by those using less scrupulous meth- 
ods. The great trouble has been to draft 
an ordinance which while protecting auc- 
tions as a legitimate business, at the same 
time close the door in every way to fraud. 
As we stated before, the clean-cut, pal- 
pable fraud can be dealt with without dif- 
ficulty under ordinary laws against larceny, 
and if not, any competent attorney, under- 
standing the charter of the city and its 
limitations, can draw an ordinance that will 
take care of cases of this kind where the 
laws today do not protect the public. On 
the other hand, attempts by the jewelers to 
stop auctions completely or to suppress them 
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under the guise of regulations, will’ un- 
doubtedly prove unsuccessful, because even 
though the council or aldermen may pass 
such a law, the courts are pretty sure to 
upset it. 

The question before us, therefore, will be 
seen to be in no way a simple one, but one 
that requires careful consideration. First 
it must be studied by the merchants 
conversant with conditions, who can show the 
real evils that should be suppressed for the 
sake of the business men of the city and the 
public at large. Second and more important, it 
requires a careful study of the State’s stat- 
utes, constitution and. charter provisions 
which will affect such auctions and on 
which such auction regulations must be 
based. This can only be done by competent 
attorneys who understand the legal ques- 
tions involved in the localities to be af- 
fected. 





: A SUBSCRIBER in 
Sales of Luxuries the course of a 
Needs No Defense. recent letter to THE 
JEWELERS’ CIRCULAR 
asks us why it is jewelers so often deny that 
theirs is a luxury business and why it is 
that in our tax fights and other controversies 
arising from propaganda against the jewelry 
trade, so many jewelers try to stress the fact 
that they sell necessities like alarm clocks, 
watches and other articles, and side step the 
fact they sell luxuries? He urges that in- 
stead of denying that we are in the business 
of selling luxuries or apologizing for selling 
luxuries, that we come out boldly and flat- 
footedly and admit that the jewelry trade 
is essentially a luxury business and defend 
it as such. As he says, there is no stigma 
attached to dealing in luxuries, it is a busi- 
ness not to be defended; a business that 
needs no apology, but in fact, one to be 
proud of, and concludes: “What would life 
be without luxuries? A mere drab existence 
not worth fighting for.” 

There is so much truth in what our corre- 
spondent says that we feel that the matter 
should be placed before the jewelry trade for 
serious consideration that its members may 
take a proper stand on the question of deal- 
ing in luxuries. We feel with him that our 
strong point is not in emphasizing the neces- 
sities in which our merchants deal, but in 
defending it as a luxury business. 

Jewelry per se is a luxury despite the fact 
that many of the articles which our mer- 
chants handle may be termed necessities by 
a large number of people. But if we may 
be permitted to use the Irish bull, Luxuries 
today are necessities in making life worth 
living. The man who deals in luxuries is 
the man who distributes those things which 
cause happiness and pleasure and that he 
should feel that there is any odium attached 
to his calling is ridiculous. He requires no 
defense for his work, for despite the fact 
that luxuries may be handled by him as mer- 
chandise, he is nevertheless a public bene- 
factor. 

This subject was recently summed up con+ 
cisely but fully by M. Louis Roubaud, in 
l’Exportateur Francais, who said: 


“It is necessary, once for all, to dis- 
courage the common usage of ‘super- 
fluous art,’ of ‘useless art.’ Art and lux- 
ury are necessities of civilized man, and 
the degree of civilization is precisely in 
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the quantity and in the quality of these 
necessities. A savage can only be dis. 
tinguished from the animal by his taste 
for the tom-tom or glass trinkets, ] con. 
sider, very happily for us, that musica} 
art and the industry of the parure are 
more developed in Paris than at Douala 

“Luxury which- creates beauty, creates 
also work and wealth. It contributes to 
our prestige and to our fortune. Its 
manna is given to all because every citizen 
profits from the grandeur and prosperity 
of his country.” 


There may be still among us an element 
in the population that is afflicted with the 
old Puritanical idea that life should be rigig 
and painful and that anything causing 
pleasure must be of necessity sinful. But 
such sentiment belongs to a dark and a past 
age and fortunately for the world,’ those 
who adhere to it are dwindling rapidly. As 
people grow broader minded, we see a de- 
sire to conserve and encourage all things 
that make for happiness and pleasure, and 
among broader minds there is growing the 
feeling that not only should those who pro- 
duce the luxuries of life be not taxed or 
hampered in their calling but, on the other 
hand, should be encouraged to develop 
them to a point where these so-called lux- 
uries will be within the reach of all. 

Of course, there is a difference between 
luxuries of different kinds and on this point 
the jeweler should not fail at all times to 
distinguish between the so-called luxuries 
that he sells and the more wasteful and 
extravagant luxuries with which his prod- 
ucts are sometimes confounded. While 
jewelry is admittedly a luxury, it is one 
that possesses three prominent characteris- 
tics that make it stand out from all others. 
It has in most cases (1) a lasting quality, 
(2) a permanency of value and (3) an 
ability to give continuous pleasure. While 
most of the other luxuries are consumed, 
used up or worn out within a short time, 
jewelry lasts and it is as the “Gift That 
Lasts” that it is making its bid for public 
favor. While many of the more enduring 
luxuries of other lines (such as furniture, 
automobiles, etc., as distinguished from 
those immediately consumed like tobacco, 
cigars, flowers, etc.) may last for a year 
or so, jewelry lasts on and on, often going 
down through families generation after 
generation, continuing to give pleasure to 
its possessor and often retaining or in- 
creasing the value that it originally pos- 
sessed. 

This, as has often been pointed out, is the 
factor that makes jewelry the gift par ex- 
cellence. It is the factor that makes jewel- 

ry a luxury but not an extravagance. It 
is the factor that should make the jeweler 
proud and not ashamed of his calling and 
make him willing to defend it at all times, 
for the good and the pleasure it produces. 
There is no need to defend our trade by 
saying that we handle some necessities. We 
do handle luxuries and we are proud of it, 
for we are disseminators of untold happi- 
ness and give greater and more permanent 
pleasure for the amount expended than 
does any other industry in the world. 








The style of the business of Gabriel Di 
Paola, Paterson, N. J., has been changed to 
Leonilda Di Paola. 
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Morris Licht wil! open a jewelry store 
at 246 E. 59th St. 

Earl Stamm, of the Dueber Watch Case 
Mfg. Co., Canton, O., spent a few days in 
this city last week. 

Harold M. Grey, of Louis L. Grey & Co., 
21 Maiden Lane, will soon start on a trip 
through the south for his concern, 

According to an announcement made last 
week, Walter Lampl has severed his con- 
nections with the Deman Chain Mfg. Co., 
162 W. 34th St. 

I. Efrue, of the Lorraine Watch Co., 206 
Broadway, is serving all this month as a 
member of the grand jury of the State 
Supreme Court. 

The business of L. W. Rubenstein, dealer 
in watches and rings, has been moved 
from 54 Maiden Lane, where he was located 
for 25 years, to 15 Maiden Lane. 

The offices and salesrooms of the Bulova- 
Henshel Co., pearls, has been moved from 
182 Broadway to the 10th floor in the build- 
ing at 392 Fifth Ave., corner 36th St. 

B. Moskowitz, of B. & I. Moskowitz, im- 
porters of diamonds, 71 Nassau St. re- 
turned from Europe last week on the Aqui- 
tania after a four months’ purchasing trip 
abroad. 

Paul E. Levi, of Paul E. Levi & Co., Inc., 
importers of precious and semi-precious 
stones, returned on the Rotterdam Saturday 
from a buying trip to the European gem 
markets. 

Edward Stein, of the Paramount Jewelry 
Co. 256 W. 43rd St., was married on 
June 19 to Miss E. Golblatt of this city. 
‘The couple will pass their honeymoon at 
Atlantic City, 

After June 25 the local branch office of 
the Elen Watch Co., Ltd., Swiss watch 
manufacturer, located at 54 Maiden Lane, 
will be transferred to the sixth floor at 49 
Maiden Lane. 

David Jacoby, formerly connected with 
Henry Silberfeld, jeweler and silversmith, 
1395 Broadway, has severed his connection 
with that concern, according to an an- 
mouncement sent out by Mr. Silberfeld last 
‘week, 

Jack Aul, of Zimmern, Rees & Co., im- 
‘porters and cutters of diamonds, 2 Maiden 
Lane, sailed for Europe last Saturday on 
the Savoie. David Zimmern, of the same 
concern, will sail for Europe next Saturday 
‘on the Rotterdam. 

A. C. Thomas & Co., makers of gold 
‘and silverware, this city, was granted a 
charter of incorporation last week at Al- 
bany, N. Y. The capital is $50,000 and the 
incorporators are: A. C. Thomas, F. J. 
‘Waldman and D. F. Robinson. 

Fred Casper, who has been a southern 
‘traveler for the Mount Vernon Silver Co., 
will now travel over the same territory with 
lines of silver deposit ware, cut glass, Shef- 
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field plate and watches. He will start on 
his first trip with these lines July 5. 

A charter of incorporation was issued at 
Albany, N. Y., last week to the Bruner 
Watch Co., this city, authorizing this con- 
cern to handle watches and jewelry. The 
capital is $50,000 and the incorporators are: 
H. Bruner, M. H. Rechell and S. Abrams. 

The Service Clock Co., of Albany, N. Y., 
was granted a charter of incorporation last 
week by the Secretary of State. This con- 
cern will manufacture elcctric clocks and 
has a capital of $27,400. The incorporators 
are: J. L. Watson, T. E. Hallee and F. H. 
Butehorn. 

A. Edward Fisher, 71 Nassau St., im- 
porter of diamonds, is leaving for Europe 
on Saturday, June 25, on the steamship 
Paris. Mr. Fisher is going on a buying 
trip and will visit the diamond markets in 
Belgium, Holland and France, also visiting 
Germany. 

J. T. Kirtland, connected with the house 
of Leonard Krower & Son, wholesale jewel- 
ers, New Orleans, La., has been in New 
York on a short trip in the course of which 
he visited many of his friends in the trade 
here. Mr. Kirtland was a caller at the 
office of THE JEWELERS’ CrrCULAR last week. 

M. L. Ernst, of Greenbaum, Wolff & 
Ernst, of counsel for the National Jewel- 
ers Board of Trade and other trade organi- 
zations, was in Chicago last week but re- 
turned to this city last Saturday. While 
there Mr. Ernst was the guest of honor at 
a luncheon tendered by the board of direc- 
tors of the National Jewelers Board of 
Trade. 

G. B. Goldfarb, president of the Para- 
mount Jewelry Co., Oklahoma City, Okla., 
is in this city on a business trip. He is 
making his headquarters at the Hotel Mc- 
Alpin and will go from here to Providence 
to visit the manufacturing trade. He will 
spend about two weeks in this vicinity and 
return home by way of Chicago. 

It was announced last week that Joseph 
Daving, of Daving & Bernstein, Inc., 100 
Fulton St., has withdrawn from the firm 
and has sold his interest in the business to 
his partner Ben de Frece Bernstein. The 
business in the future will be carried on by 
Mr. Bernstein under the same name and at 
the same address, where he will continue to 
import watches and manufacture high grade 
watch cases. 

A pearl necklace valued at $40,000, the 
property of Mrs. Charles L. Tiffany, wife 
of a member of the firm of Tiffany & Co., 
jewelers, was reported missing last week 
and a reward of $2,500 has been offered by 
its owner. The necklace disappeared on 
June 7. Mrs. Tiffany wore it that morning 
when she left her Summer home, at Oyster 
Bay, to motor to New York, and after she 
had returned that evening she missed it. 
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Whether the clasp unfastened or pickpockets 
stole the string is not certain. The neck- 
lace is described as being one of finest qual- 
ity. There were 97 pearls in the string, all 
perfectly matched and graduated. 

After being located in the downtown 
jewelry district for the past 43 years, David 
Belais, me‘allurgist and manufacturer of 
white gold has removed his business from 
13 Dutch St. to 137 W. 14th St. At his 
new location’ Mr. Belais has erected a hand- 
some building, complete in every respect, 
solely for his own use and while regretting 
the severance of the strong ties which bound 
him to the Maiden Lane district, lack of 
room and inability to find suitable quarters 
in that vicinity, together with the tendency 
of modern business to move uptown com- 
pelled him to join the uptown movement. 
Mr. Belais extends an invitation to his 
many friends and customers to visit his new 
building. 

At the June meeting of the board of di- 
rectors of the National Jewelers Board of 
Trade, held recently at the organization’s 
rooms, 15 Maiden Lane, a number of in- 
teresting reports were read and some im- 
portant business transacted. One of the 
most important features of the gathering 
was the action taken or what is known as 
Referendum 36 of the Chamber of Com- 
merce of the United States of America 
which deals with the various forms of taxa- 
tion. In voting the directors favored the 
repeal of certain taxes and the substitution 
of a sales or turnover tax. There were 14 
new members elected to membership and 
reports were read showing the Board to be 
in a flourishing condition and doing a 
larger volume of business than ever. A 
committee was appointed to draft resolu- 
tions of regret over the death of Ralph S. 
Hamilton, Jr., of Hamilton & Hamilton, 
and for many years a New England director 
of the Board. This committee consists of 
Milton L. Ernst, Lawrence D. Frank and 
William J, Ward. A letter of commenda- 
tion was also ordered sent to Morris Sapo, 
a Sixth Ave. jeweler who several weeks 
ago so courageously fought a bandit and 
his female companion and finally caused the 
arrest of the man. A report of the Finance 
Committee indicated that there are seven 
fraudulent bankruptcy cases being investi- 
gated and prosecuted through the Board’s 
fighting fund. 

The annual outing of the Southern Jew- 
elry Travelers’ Association was being held 
yesterday at Glenwood Landing, on Long 
Island Sound, as THE JEWELERS’ CIRCULAR 
went to press. A full report of the outing 
will be published next week. The travelers 
congregated at 6lst St. and Lexington 
Ave. at 9 a. M. and left at 9.30 a. m. for 





(Continued on page 111.) 





THE JEWELERS’ CIRCULAR June 22, 1921, 





SOLIDARITY: “The Case That Courts 


Comparison” 
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Could any higher tribute be paid our product? 
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a scenic ride in special buses over the 
bridge to Long Island City, a distance of 
20 miles, to the playground selected for the 
day’s sports. In addition to a_ baseball 
game other events were arranged for which 
awards were made. A shore dinner was 
a feature of the day’s enjoyment, 

From the responses received by the com- 
mittee in charge of the annual outing and 
clambake of the Jewelers’ 24-Karat Club 
of New York it is evident that the event, 
which will be held today at Prices’ Pleas- 


ure Bay, Long Branch, will be one of the . 


best attended in the history of this organ- 
ization. The interesting program of events 
has already been published in a previous 
issue of THE JEWELERS’ CIRCULAR, and it 
is expected that the entrants in all will be 
numerous and the fun fast and furious. 
As this issue is being circulated the jolly 
crowd of members and guests are on their 
way to the famous pleasure resort after a 
sail down New York Bay and a train and 
trolley trip to Long Branch. 

There is a movement on foot to help 
the jewelers in the stricken district of 
Pueblo and vicinity. Last week Emil W. 
Kohn, president of the Retail Jewelers’ 
Association of Greater New York and 
Vicinity, received word from President Ar- 
thur A. Everts, of the American National 
Retail Jewelers’ Association, asking aid for 
the jewelers in the flooded city. Mr. 
Kohn sent his personal check and took the 
matter up with some of the retailers of 
New York. He said that his association 
would be willing to act either alone among 
the retailers of the city in this matter, or 
would as willingly co-operate with any 
committee of the trade that might be 
formed to solicit aid or contributions 
along this line. 














Sam Frank, auctioneer, whose home is in 
this city, is holding an auction in Baltimore. 
Mr. Frank was at home last week for a 
few days’ visit. 

Henry Hill, of George T. Brodnax, Inc., 
20 S. Main St., returned last week from a 
two weeks’ vacation. Mr. Hill spent a de- 
lightful vacation motoring to Louisville, 
Ky., and from there through parts of Ohio. 

Miss Signe Erickson, of A. Graves Co., 
is spending a most enjoyable three weeks’ 
vacation visiting St. Louis, Detroit, Buffalo 
and Niagara Falls. Carl Marbury, optician 
and watchmaker, is spending two weeks’ 
vacation visiting Bells, Brownesville and 
Chattanooga, Tenn. 

Steve Stevenson, of Goodman & Bach, is 
spending a two weeks’ vacation in Missis- 
sippi. Edward Scott is spending his two 
weeks’ vacation farming. Mr. Scott is quite 
scientific in his farming and has taken a 
number of prizes at the various fairs 
where he exhibited his products. 

Among the traveling salesmen who have 
been through the city the last week are: 
Robert Straus of the Pairpoint Corpora- 
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tion, New Bedford, Mass.; H. Cohen of 
Morris, Mann & Reilly, Chicago, Ill.; A. 
R. Colson of Krantz & Sell Co., Honesdale, 
Pa.; Sam Jaskow of Jaskow Bros., New 
York; and Robert Kehl of F. H. Noble & 
Co., Chicago, Ill. 

C. W. Myers, president of Joseph-Myers, 
Inc., is at the Gartley Ramsey Hospital for 
the purpose of taking a 10-day treatment. 
I. B. Goldman, manager of the mail order 
department, is in Chicago arranging for the 
Fall catalogue. Louis Krakauer, traveling 
salesman for Joseph-Myers, Inc., left last 
week for his first trip this year. Mr. Krak- 
auer carries a large stock of diamond goods. 
He is in Arkansas this week. 

The jewelers of this city, with the excep- 
tion of four, closed at one o’clock last Sat- 
urday for their first half-holiday this Sum- 
mer. These four firms will close on Thurs- 
days instead of Saturdays: A Graves Co., 
93 S. Main St., on account of their watch 
inspection for the railroad men; Goodman 
& Bach, 94 S. Main St., on account of their 
loan department; George T. Roy, 140 S. 
Main St., and Bailer Jewelry Mfg. Co.,. 78 
N. Main St., on account of the Saturday 
afternoon trade. 





Oriental Enamels 

oe HE Chinese used as a rule light 

colors in their enamel grounds; 
light turquoise blue, light olive gree, 
or a bright yellow ground; the latter 
color was mostly used in the painted 
enamels of the Thsing dynasty, yellow 
being the national color of this dynasty 
* * *. The coloring is generally very 
bright; the ground light and brilliant; 
the flowers may be red, deep blue, pansy 
violet, golden yellow or white. The 
foliage is generally of a crude emerald 
green type * * *. Japanese enamels 
are more modern than the Chinese, old 
pieces of Japanese being extremely rare. 

“The enamels of Japan are darker in 
the ground color than the Chinese, being 
generally of a dark olive green, or of a 
warm neutral gray tint. Some very 
large vases, braziers and large dishes are 
made by the Japanese. These wonder- 
ful people are extremely clever of the 
use of the enamellers’ lamp and the blow- 
pipe, for the purpose of fusing the enamel 
in sections, as the large pieces they made 
could not possibly be fired entire. 

“The Chinese excel in the painting of 
enamels, but the Japanese do not seem 
to cultivate this art to any great extent. 
Indian enamels are characterized by 
their extreme brilliance and splendor of 
coloring, in which qualities they excel 
the enamels of all other countries. The 
native enamellers work in the translucent, 
cloisonné and champlevé processes, and 
the methods and secrets of their craft 
are kept in their families. Greens of the 
peacock and emerald hues, coral and 
ruby reds, turquoise and sapphire blues 
are the favorite Indian enamel colors. 

“The celebrated Jaipur enamels are of 
the champlevé kind. In Cashmere and 
in the Punjab jewelry is made of gem- 
med gold and enamels * * *, A kind 
of enamel is made at Pertabgar in Raj- 
putana, which consists in covering a 
plate of burnished gold with a rich green 
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enamel, and placing on the surface while 
it is hot thin plates of gold ornaments, 
which are fastened to the enamel by 
heat; afterwards these gold plates are 
engraved elaborately with incised lines, 
so as to bring out the design. Sometimes 
the enamel itself is engraved, and an 
easily: fused gold amalgam is rubbed into 
the incised lines, and fused to form the 
decoration. Persian enamels are applied 
mostly to the heads of ‘Kalians,’ or to- 
bacco waterpipes, jewelry and coffee cup 
holders. The foundations are gold or 
copper. In most Persian enamels the 
grounds are of a white or light tint.”— 
Ward. : 





A New Export Directory 





Jewelers interested in the export trade 
will learn with interest that the 1921-22 
edition of the Export Trade Directory, the 
seventh edition of this handy compendium 
for exporters, has just been published by 
the American Exporter, 370 Seventh Ave., 
New York, and is now ready for general 
circulation. The directory, which is com- 
piled under the supervision of B. Olney 
Hough, editor of the American Exporter, 
is fully up to the standard of its predeces- 
sors and this is saying much when it is con- 
sidered that it has been one of the standard 
directories for export agents, etc., for many 
years past. 

The new edition contains 1,036 pages and 
lists a total of 7,462 names. The directory 
contains a.complete list of export merchants 
and commission houses in the United 
States—a total of 2,549 houses in 16 cities. 

With respect to’ each of these houses in- 
formation is given as to date of~establish- 
ment, names of officers, if a corporation, or 
partners, address and telephone number, de- 
partments, foreign connections, markets cov- 
ered and products dealt in. In most in- 
stances a rating is given indicating the com- 
parative importance of export business done. 

A special index is supplied of the 2,674 
connections of American merchant houses, 
giving their buying correspondents in this 
country for ease in reference. 

A number of new features have been 
added to the 1921-22 edition. A list of 325 
branch offices in the United States of for- 
eign concerns buying only or chiefly for 
their headquarters overseas has been includ- 
ed for the first time. 

Special lists have been added of some of 
the principal export houses interested in 
but one commodity, especially such staples 
as cotton, grain, coal, tobacco and lumber. 

A list is also included of those combina- 
tions of manufacturers for export business 
organized under the so-called Webb Act. 

Established features of previous editions, 
such as lists of bankers specializing in for- 
eign transactions, freight forwarders, steam- 
ship lines, marine insurance companies and 
brokers, export packing and trucking com- 
panies, foreign consuls in the United States 
and American consuls abroad, etc., have 
been retained and amplified. 

A map of the export district of New York 
City has been included which, together with 
the index of exporters by addresses, will be 
found helpful by the out-of-town manufac- 
turer in calling upon New York exporters. 

The price of the Export Trade Directory 
1921-22 edition is $10. 
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A book containing a more extended knowledge on this 
branch of refraction than is contained in works on 


ophthalmology. Price, $2.00. 
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A patent has been issued to S. W. Balch, 
of Montclair for a geographical clock and 
for a ship’s bell clock. ‘ 

James J. Fleming, credit manager of L. S. 
Plaut & Co., has been re-elected president of 
the Associated Retail Credit Men of New- 
ark, Inc. 

Frank Krugler will leave next week on a 
trip through the middle west in the interests 
of Champenois & Co., manufacturing jewel- 
ers at 50 Walnut St. 

Louis V. Aronson, president of the Art 
Metal Works, has secured a permit to build 
a new moving picture theatre at 196-200 
South Orange Ave., at a cost of $87,500. 

Walter S. Noon, of Clark & Noon, Inc., 
manufacturing jewelers at 50 Walnut St., 
will spend the month of July camping on 
Lake Winnesesaukee, in New Hampshire. 

Investigation in Newark by the Tax 
League of America to determine the extent 
of unemployment in Newark showed that 
there are at least 55,000 persons out of work 
in Newark because of the slowing down of 
industry. 

The Model Jewelry Shop is the trade 
name for the retail jewelry business con- 
ducted at 116 Market St., by Samuel Sachs, 
of 78 Stratford Pl.; Charles Krastner, of 
118 Barclay St., and Samuel H. Weinstein, 
of 78 Stratford FI. 

The Art Metal Works, of 9 Mulberry St., 
has leased a garage at 5 Manufacturers PI., 
occupying a space 75x 100 feet. The lessee 
intends to use the building for experimental 
purposes and equipment is now being in- 
stalled for the operators. 

L. F. C. Theurer, of the manufacturing 
jewelry concern of Crane & Theurer, Inc., 
68 Orchard St., visited the trade in Boston 
and other New England points last week, 
and this week is calling on the trade in Phil- 
adelphia, Baltimore and Washington. Ar- 
thur M. Theurer will leave on July 5 for his 
Summer trip through the south and west. 

The L. M. Van Moppes Diamond Co., 
665-671 Broad St., has doubled the size of 
its diamond cutting and polishing factory 
owing to the enormous amount of re-cut- 
ting and repairing work that is being re- 
ceived from jewelers in every part of the 
country. George L. Van Moppes, the Euro- 
pean representative of the firm, who ar- 
rived in this Country recently on the Aqui- 
tania, claims that the enormous amount of 
“Bolsheviki” diamonds arriving in this coun- 
try, is partly responsible for the enlarge- 
ment of their factory. Joel L. Van Moppes, 
who also returned on the Aquitania, will 

have charge of the firm’s Newark office, 
while L. M. Van Moppes will take personal 
charge of the diamond-cutting and polish- 
ing department. During George L. Van 
Moppes’ stay in the States he will call on 
his many friends and customers in the trade. 
Frederick Fuchs, youthful alleged burglar 
captured about 10 days ago, has made a con- 
fession, according to the police, in which he 
admits 16 robberies here, most of them in 
the Clinton Hill district. He resides at 122 
Milford Ave. His confession led to the 
arrest of Robert Grossman, 16 years old, of 
40 Mertz Ave., Hillside, who admitted that 
he acted as lookout at several of Fuch’s rob- 
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beries. Two others charged with having 
been accomplices of Fuchs, Daniel Lanno, 
of Breintnall Pl. and Clarence Richmond of 
Clinton and Pershine Ave., were arrested in 
Boston. It is said they fled to Boston after 
having read of the arrest of Fuchs. When 
arraigned before Judge Grice in the Sixth 
Precinct Court, he was held in $1,500 bail 
for the action of the Grand Jury. He is 
held in like amount in the First Precinct 
Court. Fuchs told the police how he robbed 
the different houses and said that two houses 
he robbed twice. In one of his robberies 
he met other thieves who had arrived be- 
fore him. In several instances he took de- 
tectives to the houses and demonstrated how 
he entered the building. Much of his loot 
was in the form of jewelry. He said he 
did not get much money on this. One $800 
three-stone diamond ring he pawned for 
$15, he said. Before robbing a house, he 
said he called up the address on the tele- 
phone. If there was no answer he would 
go there. Among the houses robbed was 
that of George A. Allsopp, 78 Johnson Ave. 
The robbery was on April 24. On May 24 
the house of Joseph B. Riker, 70 Scheerer 
Ave., was robbed and $275 in jewelry and 
cash taken. 











M. Goldstein and Mrs. Goldstein are leav- 
ing the latter part of this month for a stay 
at Atlantic City. Before going away, Mr. 
Goldstein will make a western business trip. 

Weddings are on the decline in the 
Pittsburgh district and there will not be 
as many June brides this year as last. 
Unemployment has something to do with 
the situation, but there has been consid- 
erable June wedding business offered to 
jewelers because of numerous large wed- 
dings in this city this month. 

John R. Jackson, credit manager of the 
John M. Roberts & Son Co., last Monday 
addressed the members of the Retail Credit 
Men’s_ Association on the subject of 
“Reference Inquiry Blanks and Their Rela- 
tion to Granting Credit.”’ The credit men 
have been discussing credit systems for 
some time and a more uniform system of 
granting. it has been established in this 
city. The unsatisfactory account list being 
put out by the association is also growing. 

The man who helped to rob James H. 
Neal, of Boggs & Ruhl, of $45,000 and was 
caught, has finally confessed his right name 
is U. J. Carver, of Crosby, Tenn. He 
claimed his name was “John Smith,” but 
only gave a fictitious name, he said, to help 
save his own family from disgrace. The 
other two bandits with him are still at large. 
Carver will be tried for first degree murder, 
for under the laws of Pennsylvania he must 
be so tried, because he participated in a 
robbery in which a human life was taken, 
Neal having been shot to death. He was 
buried last Tuesday, the funeral being a 
large one. 

Considerable jewelry is being offered to 
pawnshops at the present time, accord- 
ing to city detectives. One of the detec- 
tives discussing the subject last week 
said that this was an indication that 
much merchandise bought in the flush 
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times, was being offered for pawn, be- 
cause of many persons being out of work 
or suffering a loss of pay because of 
the conditions prevailing. This is said 
to be showing up because of the daily 
reports being made to the police by 
pawnbrokers, they being required under 
the law, to make daily reports of all 
goods on which they make loans. In 
this manner the police are enabled to 
keep close check on the operation of men 
who live on their wits or who pilfer and 
offer stolen stuff to the pawnbrokers. 
Many a thief is also caught in this way. 

Robberies are still being committed in 
Pittsburgh, although the police last week 
made a number of important captures of 
thieves in this city. The latest jewelry rob- 
beries were those occurring at the stores 
of H T. Myers, 6343 Frankstown Ave., and 
W. W. Warrick, Penn and Shady Ave. 
The windows of both places were shattered. 
At the former place 15 watches were stolen, 
valued at several hundred dollars, a large 
plate glass window being broken by the use 
of a padded brick. At the store of Mr. 
Warrick, three gold watches were removed, 
valued at about $100. The police received 
a description of the goods. A man was 
arrested here during the week, aged 20 
years, of Grand Rapids, who, with five 
others, have been engaged in about 75 rob- 
beries in this section, but it is not known 
as yet to what extent, if any, they have 
been mixed up in any jewelry robberies. 










Charles A. Whiting of the Whiting & 
Davis Co. is visiting a number of the 
jobbers. 

Joseph W. Martin, Jr., was elected 
president of the Board of Trade at its 
last meeting. 

Bert Lenzen has succeeded in having 
the selectmen fly the flag from the Com- 
mon every day. 

Charles Brown, buyer for the Stein & 
Ellbogen Co., Chicago, was in town last 
week placing orders. 

L. W. Wise of the T. I. Smith & Co. 
has taken up his Summer residence at 
Matunick Beach, R. I. 

John L. Thompson, of Thompson & 
Remmington will open his Summer resi- 
dence at Falmouth next week. 

Miss Helen Ralph and Harold Bishop 
were united in marriage last Thursday 
night. The groom is connected with the 
Bishop Chain Co. and is an overseas 
veteran. 

The Whiting & Davis team suffered 
its first defeat in the Twilight league 
Friday evening at the hands of the 
Domnick & Haff team. The score was 
19 to 2. 


Evan J. Thomas, Savannah, Ga., an- 
nounces that he has associated with him his 
brother, George W. Thomas, and the busi- 
ness is now being conducted under the name 
of the Thomas Jewelry Co. The capital 
has been doubled and new quarters will be 
established in the building occupying the 
northeast corner of Whitaker and Presi- 
dent Sts. 
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How Do You Know? 


THAT you are not being overcharged for the mer- 
chandise you buy? 


IF you make comparison, have you a reliable source 
of information? 


DO you realize that this company is spending thou- 
sands of dollars publishing catalogues, circulars 
and supplement catalogues, illustrating, describ- 
ing and quoting the lowest market prices on all 
merchandise generally carried by jewelry supply 
houses? 


THIS information is furnished without one cent of 
cost to you, and is mailed often enough to keep 
you posted on not only the general line, but 
everything new that is brought out that is worth 
while. 


ALL prices quoted and merchandise listed can be 
depended upon as a reliable basis for comparing 
and judging values. 


WHAT IS IT WORTH TO YOU? 


Why Chance Sending Elsewhere « 


THE C.&E. MARSHALL CO. 


“WT DETROIT MICH.) CHICAGO COLUMBUS. O. 
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Chicago Notes. 





W. H. Beckwith of Joseph Fahys & Co., 
left recently for Cincinnati. 

A. H. Nathan, of H. Schwartz is on a 
10 days’ trip through Illinois and Missouri. 

Francis Wittstein, Newark, N. J., arrived 
here last week and will visit relatives and 
friends. 

Ben Teitleman is enjoying himself, driv- 
ing around in the new Sedan that he pur- 
chased recently. 

J. De Mariano left last week to visit 
friends in New York, and will combine busi- 
ness and pleasure. 

Leroy Nickell, Stewart building, left last 
week for a two weeks’ pleasure trip to 
Saugatuck, Mich. 

Max Levy, diamond broker, Reliance 
building, returned last week from a business 
trip through the east. 

George F. Weidig, of Joseph Fahys & 
Co., returned recently from his six weeks’ 
trip through the west. 

Daniel Weil has been appointed city 
salesman for the jewelry department of 
Goldsmith, Stern & Co. 

A. J. Kirchberg, State St., left last week 
for Crystal Lake, where he will remain for 
about three weeks, resting. 

W. C. Penfold, well known as “Sheriff” 
to his friends, left last week on a business 
trip through the northwest. 

Charles Uher, of B. G. Uher & Co.,, re- 
turned last week from a two weeks’ fishing 
trip through northern Wisconsin. 

Bernstein & Stein, Masonic Temple, have 
put on two additional men, so as to take 
care of their increase in business. 

F, Spears, of the George H. Fuller & Son 
Co., left last week for a few days’ rest. He 
is going fishing in Lake Michigan. 

E. L. Badgley returned from Des Moines, 
where he passed a few days last week at- 
tending the conclave of the Shriners. 

Max Cohn, Heyworth building, left last 
week on his regular trip through the west 
and expects to return in about three weeks. 

Charles Madison Forter has started on a 
pleasure trip through the east and Canada, 
and expects to return in about three weeks. 

Sam L. Adelsdorf, of Goldsmith, Stern 
& Co., has returned from Milwaukee, where 
he called on the jobbing and manufacturing 
trade. 

Jack Smith, former salesman for May & 
Malone, has associated himself with the 
St. Louis Cardinals, and will act as center 
fielder. 

C. Steiner, of the St. Louis Clock & Sil- 
verware Co., St. Louis, Mo., passed a few 





days here last week visiting friends and 
resting. 

Henry Peters, silverware buyer for Ben- 
jamin Allen & Co., has returned from a 
two weeks’ pleasure trip through northern 
Wisconsin. 

Howard C. Rowbotham started on his 
regular California trip last week, and he 
anticipates remaining in California for some 
little time. 

N. G. Stone, of Helbein & Stone, passed 
a few days here last week calling on the 
trade en route to the east from the 
middlewest. 

Oliver Artes and William Drexmit, of 
the Keystone Watch Case Co., returned 
from a trip through St. Louis, Kansas City 
and Omaha. 

A. Wolf, of A. Wolf & Co., 27 S. Clark 
St., will leave in a few days for a boat trip 
to Mackinaw Island, and will return in 
about two weeks. 

E. A. Mannheimer and his wife left last 
week for Mount Clemens, Mich., to enjoy 
a second honeymoon. They expect to re- 
turn in about three weeks. 

John Braude, of Braude & McDonnell, 
New York, is passing several days in Chi- 
cago calling on the trade and visiting rela- 
tives and friends in the city. 

Miss Elizabeth McInerny, who has been 
associated with Edward Kirchberg for a 
long time, left last week to pass her 
honeymoon on an extended auto tour. 

Eben McCree, treasurer for the Roseville 
Novelty Works, New York, passed a few 
days here last week calling on the trade on 
his way to St. Louis and Kansas City. 

Word has been received from friends of 
J. Spector that he expects to sail for home 
in a short time. He has been visiting his 
European offices: for the past six weeks. 

Mr. Yaeger, of Yaeger-Horwitz Co., 
Minneapolis, Wisc., visited a few days here 
last week, on his way to Atlantic City 
where he will pass a while resting. 

William Barker, of the R. Wallace & 
Son’s Mfg. Co., left last week to motor 
with his family to Asbury Park, N. J., and 
will pass two months on the board walk. 

T. F. Monks, of the Western Clock Co., 
left last week to attend the opening of bass 
fishing in Michigan, and expects to return 
loaded down with bass in about 10 days. 

Joe Teitelman left last week for Newark 
to visit the factory of Adolph Rosenberg, 
whom he represents in this territory, and 
expects to remain there two or three weeks. 

James Mitchell, Lake Forest, Ill, intro- 
duced his daughter to the trade here last 
week. She is home from the university for 
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the Summer and expects to assist her father 
in the store. 

Hazel Wilson, cashier for Emil Braude 
& Sons, was married last Wednesday to 
Harry Jensen. They are passing their 
honeymoon in Michigan and expect to re- 
turn in about two weeks. 

Sol Cogan, representing A. Hirsch & Co., 
through Kansas, Iowa, Missouri and Ne- 
braska, returned last week from a three 
months’ trip and will be very busy the next 
four weeks in having a good time. 

Victor B. Hume, accompanied by his 
mother, left last week to visit relatives at 
their old home, Bolton, Miss., and will also 
go to Vicksburg to visit friends. They ex- 
pect to return in about 10 days or two 
weeks, 

S. Levine, 900 Heyworth building, is 
again at his bench after remaining home 
for several days nursing his finger, in which 
a bad infection had set in. Mr. Levine also 
took his third degree at the Apollo Lodge of 
A. F. & A. M. 

Warren Piper, vice-president of J. ?F. 
Newman, Inc., returned last week from 
his Summer home in Michigan where he 
enjoyed two weeks’ rest. Harry P. Dick- 
enson, president of the company, passed 
some time at the Chicago office last week. 

John H. Mather, secretary of George H. 
Fuller & Son Co., accompanied by Mrs. 
Mather, left last week for the east, and 
will accompany Mr. and Mrs. Charles H. 
Fuller to their Summer home in Maine, 
where they will remain for a few weeks’ 
resting. 

J. W. and O. V. Heckman, of Becker- 
Heckman Co., are proving to their friends 
that they are just as capable at building 
bungalows as they are repairing watch 
cases, as they are now building a bungalow 
for themselves on the Fox river, near Mc- 
Henry, II. 

Owing to the strike of the building 
trades, the quarters of the Modern Watch 
Works are temporarily located on the mez- 
zanine floor of the Reliance building, until 
quarters in room 300 are completed. The 
concern formerly was located in room 708 
Reliance building. 

Mrs. Esther M. Rushmer, of the Rush- 
mer Jewelry Co., Pueblo, Colo., has written 
very optimistic letters to friends in the 
trade here concerning conditions in the 
flooded city. She says that nearly half of 
their stock will be salvaged and they. ex- 
pect to soon be in business again. 

Sons and relatives of Sam Swartschild, of 
Swartschild & Co., surprised him with a 
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party at his home, 5053 Drexel Boulevard, 
Saturday of last week, the occasion being 
his 75th birthday anniversary. Notwith- 
standing his 75 years Mr. Swartschild con- 
tinues active in both the business and social 
work. 

Walter Ghislin, Chicago manager for the 
Gorham Co., returned last week from New 
York. 

M. E. O’Donnell, of the Roy Watch 
Case Co., New York, arrived in Chicago 
last week to visit the trade. 

C. H. Knights, left recently for Lake 
Geneva, to inspect the building of his new 
cottage, which is now under way. 

Mr. Miller, of the Colonial Mfg. Co., Zee- 
land, Mich., manufacturers of hall clock 
cases, spent a few days here last week. 

John H. Carr, of the Chicago office of 
the Elgin National Watch Co., is recovering 
rapidly from the operation he underwent 
last week. 

David Gutmann, of L. Gutmann & Sons, 
Cincinnati, O., spent a few days here last 
week en route home after having visited 
foreign countries for the past six months. 

Henry Williams, of Williams & Thorne, 
New Haven, Mich., enjoyed a few days 
visiting friends in Chicago en route to 
Arkansas where he will remain several 
weeks. 

Earl, Charles and J. K. Marshall, of C. & 
E. Marshall Co., spent last week at their 
house in Columbus, O., looking after the 
business there. The trip was made by 
motor. 

Ed. Reynolds, of C. H. Knights- 
Thearle Co., returned last week from a 
business trip through northern Michigan, 
and will leave again in a few days for 
Michigan. 

Joe Goldstone of the Blauer-Goldstone 
Co., returned last week from his trip 
through Iowa. Dave Goldstone of the same 
firm also returned from his trip through his 
western territory. 

T. G. McMahon and H. E. Radix of the 
Thomas J. Dee Co., left last week for Hot 
Springs, Va., to attend a convention. They 
will work their way in and expect to return 
in about three weeks. 

Louis Hoffman, representing the Simp- 
son, Hall, Miller branch of the International 
Silver Co., left last week to visit the factory 
at Wallingford, Conn., and expects to leave 
there in about two weeks. 

A. E. Gregory returned last week from 
Savannah, Ga., where he conducted a sale 
for A. Levy & Son, and will leave again 
the first part of the week for Mancelona, 
Mich., to conduct a sale for Schroeder & 
Sons. 

Henry Klaas, of Treulich & Klaas, job- 
bers, has just returned from a business trip 
to Missouri and reports a very decided im- 
provement in business. Otto Heun, of this 
company, has returned from his territory in 
Oklahoma. ' 

M. W. Silverberg, H. J. Hagen, F. A. 
Kopsa and H. M. Eddy, of the sales 
force of the Stein & Ellbogen Co., have 
completed their Spring traveling, and are 
now resting up before starting in for 
Fall business. 
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J. Levine, who has been associated with 
the trade here for some time past is now 
located in the Mallers building doing a 
general wholesale jewelry jobbing business 
in addition to his auctioneering and stock 
buying business. 

Sam Schwarz, who has represented Laz- 
arus & Weil for the past 12 years through 
the central western territory, has associated 
himself with the Q. & S. Jewelry Mfg. Co., 
Columbus building, and will represent this 
house in the same territory. 

Charles Burnham, associated a number of 
years with the J. L. Art Co., and who now 
lives in California, came to Chicago and 
Detroit to attend the funeral of his wife’s 
father, Leonard Art, and is going to spend 
two or three weeks here before returning 
to California. He contemplates going into 
the jewelry business this Fall. 

Among the out-of-town visitors here last 
week were: Thomas Lochkhart, Kenosha, 
Wis.; J. Nicols, St. Charles, Ill.; John Heg- 
ner, Kenosha, Wis.; L. F. Dresser, Michi- 
gan City, Ind.; H. G. Yahn, Joliet, IIl.; 
J. H. Young, Ft. Wayne, Ind.; A. D. Miller, 
Naperville, Ill.; George Solmons, of the 
Copeland Jewelry Co., Elgin, Ill.; Sol Kahn, 
of Sol Kahn & Co., Petersburg, II. 

The many friends of Harry J. Rottman in 
the jewelry trade will be pleased to know 
of his success as assistant manager of the 
Congress Hotel. Mr. Rottman is one of 
the best known and popular hotel men 
among jewelers. For years he was at the 
Windsor-Clifton and Palmer House in this 
city, and knows personally nearly all the 
jewelry representatives that come to the 
city. 

George Englehardt, publisher of the Na- 
tional Jeweler, of this city, was quietly mar- 
ried last Saturday morning to Miss Eliza- 
beth Gibson at the home of the bride’s par- 
ents, 4257 North Paulina St. They left im- 
mediately for a honeymoon trip by auto 
through Wisconsin. Mr. Englehardt suc- 


ceeded to the business upon the death of 
his father last year and is very popular in 
the trade throughout the country as he was 
associated with the business for several 
years before he assumed the management. 









E. H, Kahn, Danville, Ky., was a visitor 
here during the week. 

J. E. Zimmermann, Bainbridge, O., 
spent a couple of days in the city during 
the week as the guest of Greenwold, 
Hirsch & Grift. 

It was farewell week for the Gerwe 
team, John Gerwe leaving on Monday 
and Joe a little in advance, to secure 
orders for Frohman & Co. 

Julian G. Schwab has purchased a new 
home on Mann PI., Avondale, paying 
$9,500 for a two-and-a-half story brick 
and shingle residence on a 50-foot lot. 

Word has been received from Mrs, E. 
C. Jacobs, who is touring Europe, that 
her trip across was a very pleasant one and 
that she is looking forward to an inter- 
esting tour of the continent. 

Charles F. Maskell, Knoxville, Tenn., 
jeweler, toured to Cincinnati with his 
wife and two daughters, and spent a few 
days here as the guest of D. Jacobs’ 
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He was a guest at the jewg, 


Sons Co. 
ers’ outing Tuesday. a 

Members of Greenwold, Hirsch g 
Grift have taken considerable interest jy 
the case of one of their customers, P, 
Starks, St. Petersburg, Florida, who hag 
just been operated upon at Christ Hos. 
pital. He is reported to be much better 
and recovering as fast as may be ex. 
pected. 

The suicide of Valentine Mauthe, who 
hung himself at his home last week, re. 
called to jewelers the fact that he was 
a brother of the late Christ Mauthe, who 
years ago conducted a jewelry store op 
















Vine St. Christ Mauthe died a few years 
ago. Valentine Mauthe had been in jj 
health. 


C. E. Richter had a birthday party at 
his home Wednesday, June 15. His 5st 
birthday fell the day before, but circum. 
stances interfered and compelled the 
holding of the affair on the following 
day, which did ont fail to prove a de. 
light to all who were fortunate enough 
to be present. 

A committee composed of Joseph 
Noterman, chairman, Jacob. Frohman 
and Ed. Croninger, has been appointed 
by Vice-President Julian Schwab of the 
Wholesale Jewelers’ & Manufacturers’ 
Association to draw up resolutions on 
the death of Simon Lindenberg. A copy 
will be sent to the family. 

Arno A. Dorst has returned home 
after spending two weeks in the east, 
with the information that he met a for- 
mer secretary of the Wholesale Jewelers 
& Manufacturers’ Association while 
there. H. Serkowich, who held the sec- 
retarial position for many years, sent 
greetings to local jewelers through Mr. 
Dorst from New York, where he is now 
located. 

Cliff Miller took an active part in rep- 
resenting the Rotary Club in assisting in 
the funeral of Col. Fred. W. Galbraith, 
head of the American Legion, who was 
buried Saturday from his home in Cin- 
cinnati. Col. Galbraith was a former 
president of the Rotary Club. Mr. Miller 
went to Indianapolis, where the Colonel 
was killed in an automobile accident, 
and accompanied the body home. 

Arno A. Dorst has been honored by 
the Associated Manufacturing Jewelers 
by being elected president. He plans to 
stimulate interest in the association dur- 
ing the coming year and already a drive 
is under way to secure more members 
and to make better ones out of those who 
are already enrolled. Other officers 
elected are: Victor Gebhardt, vice-presi- 
dent, and Edward Croninger, secretary 
and treasurer. 

The annual outing of the Cincinnati 
jewelers was held Tuesday, June 14, at 
White Villa, Ky., with an attendance of 
40. Those who left the Business Men’s 
Club at 9 a. m. found they were entirely 
familiar with the eats and drinks served 
on the occasion. It was a great day, 
from the ball game to the final farewell 
when the deck was taken away and chips 
counted. The ball game, as usual, had 
not progressed more than two innings be- 
fore the score was forgotten. Both sides 
claimed the game. 
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Adolph Possin, of the Boszhardt-Possin 
Co, was a visitor at Waupun during the 
past week to attend the wedding of a rela- 
i Harvey, sculptor and the man who 
designed the official “Elk” of the B. P. 
0. E., was a visitor in Milwaukee last week. 
His sister-in-law, Mrs. O. H. Bingenheimer, 
is the wife of the head of the well-known 
jewelry supply house of O. H. Bingen- 
heimer Co. 

The Bunde & Upmeyer Co., donated an 
ivory cigarette holder, set with rhinestones, 
which was awarded by Gen. Charles King 
to Serget. Gornowich in a competitive drill 
in the manual of arms in which infantry 
units of the Wisconsin National Guard in 
Milwaukee participated. 

Theodore Leubusher, for many years a 
jobber in this city, has removed his business 
to Chicago and is now located in the Hey- 
worth building in that city. While regret 
is expressed that he considered the change 
necessary, the best wishes of his friends in 
this section go with him in the new field. 

Among the visitors in Milwaukee last 
week was Matthew Bruhy, of West Bend, 
who has been obliged to consult a specialist 
regarding his eyes. While here Mr. Bruhy 
also called on the trade regarding business 
matters. William Liulevich of Racine was 
another business caller on local jewelry 
houses this week. 

Jewelers throughout northern Wisconsin 
have been enjoying a good business in June 
wedding and graduating gift jewelry, ac- 
cording to Cary Meyer, of the Boszhardt- 
Possin Co., who has returned from a busi- 
ness trip through that section of the State. 
General business is not particularly active 
but seasonable goods have been selling well 
in line with normal seasons. 

H. J. Smith was re-elected treasurer of 
the Lakeside Hotel Co., owner of the Hotel 
Racine, at Racine, at the annual meeting of 
the company. The stockholders are consid- 
ering erecting a new skyscraper hotel along 
most modern plans of metropolitan hotels. 
“Landlord” Smith will not abandon his 
jewelry business but the additional duties 
will undoubtedly further tax his time. 

William A. Martin, jeweler at North Mil- 
waukee, charged with fraudulent issue of 
bank checks by which he is said to have 
obtained $2,700 from the American Ex- 
change Bank of Milwaukee, was bound over 
to Municipal Court for trial when he ap- 
peared in District Court on two charges. 
Restitution in part is said to have been 
made, it is said. Martin is held on bail of 


Louis Kuesel, of the Kuesel Bros. Co., 
has returned from an extended vacation 
trip. On leaving Milwaukee several weeks 
ago Mr. Kuesel went to Florida for a short 
stay, then going to Kansas City and from 
there to Los Angeles and other places along 
the Pacific coast. He was particularly im- 
pressed with the fine jewelry establishments 
in the cities of the west, which he says are 
among the finest he has ever seen. 

Resumption of activities in the pearl prod- 
acts industry are expected within a short 
time, according to a report from Prairie du 
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Chien that the Iroquois Pearl Button Co. 
plans to resume its local plant before the 
end of June. The factory has been idle 
since last October, together with a number 
of other plants of that concern. Business 
in pearl products is resuming sufficiently to 
require greater production, it is reported. 

Wisconsin jeweler-optometrists are pre- 
paring to attend the annual convention of 
the Wisconsin Association of Optometrists 
which will be held at the Hotel Eau Claire, 
at Eau Claire, Wis., July 12-14. Dr. W. 
B. Needles has been given a prominent place 
on the program and another feature will be 
an address by Dr. A. L. Payne of Eau 
Claire. In addition to business sessions, 
automobile trips, picnics, theater parties and 
other entertainment will be provided. Com- 
plete program will be announced within a 
few days, according to Secretary Charles 
D. Waugh of Milwaukee. 

Milwaukee jewelers participated in the 
Diamond Jubilee celebration of the city of 
Milwaukee on June 16 to 18. One of the 
features was the grand parade on Saturday 
afternoon, which was one of the largest 
ever held here and in which many historical 
events were depicted. Floats representing 
the early history showing the trading with 
Indians and subsequent important steps in 
the development of civic and commercial life 
were presented. Novel window displays, the 
works of art of jewelry store decorators, 
were prominent in all downtown jewelry 
stores during the celebration. 

The Wisconsin statutes relating to the 
unauthorized wearing of certain badges 
and jewelry insignia of various lodges, 
orders, societies or organizations, have been 
amended to include the American Legion 
and the 32nd Division Veteran Association. 
Under the law organizations operating 
under the lodge system must be of 10 
years’ standing before the law applies, un- 
less specifically mentioned. The wearing of 
jewelry or other insignia, using the name, 
etc., without due authority, is punishable 
by imprisonment of 30 days or a fine of 
$20, or both. No liability is placed on the 
seller of such jewelry which might be 
worn without authority. 

Three tax increasing bills, the Severson, 
Arnold and Dahl measures, all running into 
millions, were killed in the State legislature 
jast week, following the report of the joint 
committee on finance that no additional tax 
was necessary to run the State government 
for the two-year period. Jewelers of the 
State are elated with the victory after the 
strenuous fight made by the State associa- 
tion together with other retail, wholesale 
and manufacturing organizations in every 
line of business. At the various hearings 
on these measures representative jewelers 
from Milwaukee and other cities appeared 
before the committee protesting the tax in- 
‘creases as unnecessary and as detrimental 
to business at this period of adjustment. 

The Star Jewelry Store, Mellen, Wis., 
was the scene of a robbery which took place 
about 1 o’clock Sunday morning, June 12. 
A brick was thrown through the window in 
the lower left hand corner and a hole large 
enough to gather the articles was made. 
The loot consisted of a number of watches 
and rings. The robbers were undoubtedly 
disappointed, as during the day the window 
had a large display of diamond rings and 
other expensive jewelry which had evi- 
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dently attracted the attention of the burg- 
lars. The report of the glass being broken ~ 
was heard ‘by several persons, but before 
the source of the noise could be located the 
burglars had made good their escape. No 
trace has been found. The loss will not be 
heavy, it is reported. 

Meeting personally many of their cus- 
tomers and making new friends, in addition 
to gathering first-hand information on con- 
ditions, etc., representatives of three Mil- 
waukee jewelry houses returned Saturday 
from a five day trip through southern Wis- 
consin, northeastern Iowa and southeastern 
Minnesota on the annual trade promotion 
trip of the Milwaukee Association of Com- 
merce. The trip covered 1,500 miles and 
more than 40 towns and cities were visited. 
Reviewing the conditions, William J. Bosz- 
hardt, of the Boszhardt-Possin Co., stated 
that general business conditions throughout 
the territory were fair, and prospects for 
the immediate future were fair and the dis- 
tant good. Conditions in the jewelry trade 
were found to be only fair, although jewel- 
ers were busy with June wedding and com- 
mencement work, and with watch repairing. 
Sentiment among the jewelers indicates that 
they look for a good Fall business, reaching 
normalcy generally early next year. The 
temporary spurt in business at this time was 
laid to June weddings and graduations by 
Arthur C. Kuesel, of Kuesel Bros. Co., who 
believes that is not a criterion of general 
conditions. Mr. Kuesel looks for things to 
shape themselves by October. E. H. 
Warnke, of E. H. Warnke Co., found im- 
provement in the jewelry business in the 
territory visited, this being most noticeable 
during the past three or four weeks, ac- 
cording to the jewelers interviewed. 

Finding of a diamnod studded wrist 
watch valued at nearly $1,000, in Racine re- 
cently, as noted, has developed several 
angles. Early one morning in April, Dan 
Poganchev, an employe of a lunch room, 
found the watch on the sidewalk in front 
of the place. After holding it for a few 
days and not hearing of any loss of a 
similar article, the man took the watch to 
the Smith jewelry store for appraisal. The 
pelice were informed and efforts made to 
locate the owner. It was thought that the 
watch had been dropped by a thief passing 
through the city or possibly by some 
woman who desired to sustain the loss 
rather than reveal her presence in the city. 
Last week Chief Baker received a telegram 
from Victor Desbouillons, jeweler at 
Savanah, Ga., claiming the watch as hav- 
ing been stolen from his workbench during 
the Christmas season of 1918. The number 
of the works and other marks of identifica- - 
tion are said to confirm the claim. The 
latest development is that the watch was 
dropped by a Chicago actress playing at 
Racine, according to several persons who 
recalled the loss as reported by the actress. 
How she came into possession of the watch 
will be investigated by the polices should 
her identity become known. 





On June 10, Edward and Fhillip Lieber- 
man severed their relations as officers and 
directors of the Metropolitan Jewelry Co. 
They have obtained quarters at 35-39 Salem 
St., Boston, Mass., where they will engage 
in business about Aug. 1 under the firm 
name of Lieberman Bros. 











TRADE CONDITIONS 
-A strengthening in: the jewelry trade has been 


noted in this territory since May 15. According 
to Noble R. Fuller of the Edwards-Ludwig-Fuller 
Jewelry Co., this revival is due to the fact that 
there has been a gradual movement of stock and 
readjustment so that both wholesalers and retailers 
know something definite about prices and costs, and 
feel justified in buying for their needs. Mr. Fuller 
said that it seems certain that when retail jewelers 
figure up their sales they will find that there have 
been only three or four years in the past 25 that 
will exceed this Spring’s business. 





Meetings of the Wholesale Jewelers’ As- 
sociation of Kansas City have been ad- 
journed for the Summer. 

Tod Woodbury, of the Cady & Olmstead 
Jewelry Co., is leaving shortly for Sylvan 
Beach, Minn., where he will reside during 
his vacation. 

E. L. Donaldson, manager of the diamond 
department of Edwards-Ludwig-Fuller Jew- 
elry Co., has bought a new home at 3132 
Summit Ave. 

Among the visitors who have been in 
town during the past week are: Fred Reid, 
of Sanders Rones, Tulsa, Okla.; A. A. 
Marvin, Blue Rapids, Kans.; Frank Pfeif- 
fer, Parstons, Kans. 

The Cady & Olmstead Jewelry Co. has 
charge of the 10 cups which will be given 
as prizes for the Missouri Golf Champion- 
ship. They also report the addition of a 
new glass department in their store. 

Lewis Meyer, of the Meyer Jewelry Co., 
reports the return of his son Leon from 
the Wharton School of Finance of the Uni- 
versity of Pennsylvania. Mr. Leon Meyer 
will probably be connected with his father’s 
business this Summer. 

The election of L. E. Holland, president 
of the Kansas City Advertising Club, to 
the vice-presidency of the Associated Ad- 
vertising Clubs of the World, is a source 
of more than advertising club pride. Mr. 
Holland has been the chief factor in the 
work of the Advertisers’ Protective Bureau 
of Kansas City; retail and wholesale jewel- 
ers recognize his service in behalf of up- 
building of public confidence in advertising. 
It happens that a considerable part of the 
activity of the bureau has been devoted to 
curbing and correcting improper as well as 
illegitimate jewelry advertising. His eleva- 
fion in the international association is ex- 
pected to add much prestige to the bureau’s 
work; and with the same man in charge of 
the club who is at the head of the bureau, 
the local work should be much advanced in 
the next year. 





San Diego, CaL 





John S. Ernsting, manager of the Ernst- 
ing Co., has been elected a member of the 
board of directors of the Merchants’ As- 
sociation for the coming year. This associ- 
ation has decided to add Armistice Day, 
Nov. 11, to the list of holidays for which 
its members will close their stores. 

Alonzo Jessop of J. Jessop & Sons and 
J. W. Brown of the Brown Optical Co., 
represented this city at the State conven- 
tion of the California Optometric Associa- 
tion in San Francisco. Enroute north they 
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stopped at Los Angeles to attend a ban- 
quet at the Ambassador Hotel, given in 
honor of R. C. Augustine, president of the 
American Optometric Association. 

Through the Merchants’ Association a 
large number of local business houses have 
announced that, during July and August, 
they will close at 1 Pp. m. on Saturdays. 
Among them are the following jewelry and 
optical firms: Brown Optical Co., C. W. 
Card, Cherrington & Gardner, Arthur H. 
Dauchy, the Ernsting Co., J. Jessop & Sons, 
V. B. Paddock, Leo M. Schiller, Scudder- 
Lowry Co., J. W. Ware and the Watch 
Shop. 





Canada Notes. 





TRADE CONDITIONS 

Trade, which has been decidedly quiet during 
the Spring, has been much stimulated recently by 
the demand for wedding presents. Marriages have 
been numerous and accompanied with liberal buy- 
ing. The principal call has been for silverware, 
hoth sterling and plated, and there has also been a 
good demand for jewelry, watches, clocks, and 
china ware. The volume2 of trade has been in- 
creased by the setting in of holiday travel, bringing 
tourists from the United States, spending money 
freely, especially in the purchase of diamonds. 





The Westmount Jewelry Store is regis- 
tered at Montreal. 

Marcus Auerbach, head of the firm of 
Z. Auerbach & Co., wholesale jewelers of 
Montreal, has gone on a trip to Europe. 

Reorganization in the system of issuing 
marriage licenses will take effect Sept. 1, 
after which date all licenses will be issued 
by municipal clerks, and jewelers will no 
longer enjoy that privilege. 





Omaha. 





Gus Linder, Oakland, Ia., expects to make 
a three months’ visit this Summer with 
relatives. 

S. H. Sorenson, formerly in the jewelry 
business at Kimballton, Ia., has sold his 
business at that place and has gone to Cali- 
fornia where he expects to make his future 
residence. 

W. H. Wiker and I. W. Pope, travelers 
for the T. J. Bruner Co., are in Omaha at 
present getting their lines in shape prepara- 
tory to going out for the Fall business. 
George F. Taylor, of the same house, has 
been in northern California for the past 
month. 

Among the out of town jewelers who 
visited Omaha during the past week were 
Gus Linder, Oakland, Ia.; Mr. Sheen of 
Tucker & Sheen, Lincoln, Neb.; Jerome 
Anderson, Fremont, Nebr.; George Kohles, 
Earling, Ia.; C. A. Riggs, Modale, Ia.; L. 
E. Ragan, Chadron, Nebr. 

The T. J. Bruner Co., the well-known 
local wholesale jewelry concern, is opening 
a branch house in Los Angeles, Cal.  T. 
J. Bruner, president of the company, leaves 
June 28 for Los Angeles, where he will 
install the new branch and where he will 
remain until he has the new branch in going 
shape. N. Nielson, who for the past two years 
has been representing the company in Cali- 
fornia, New Mexico and Arizona, will be- 
come manager of the: Los Angeles branch. 
Mr. Nielson was the company’s pioneer in 
California, and has made his headquarters 
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in Los Angeles. The new branch will serve 
the California, Arizona and New Mexicy 
trade. This company has also just com, 
pleted arrangements for new and larger 
quarters for the home plant at Omaha, 
new location after July 1 will be in the 
Boston Store building, 16th and Do 
Sts. Here the company will have 500 addi. 
tional square feet of floor space. 








Ind., who was in the city recently, declares 
that pearls, sautoirs, buckles, pins and pen- 
cils are the best sellers for commencement 
gifts this year. 

Announcement has been made that James 
McCloskey, a jeweler o Shelbyville, Ind, 
has been appointed by the national head. 
quarters of the American Legion to have 
the exclusive sale of all jewelry worn by 
members of the American Legion. 

Postal authorities, who are making whole. 
sale arrests here and in Chicago in connec. 
tion with the $350,000 mail robbery at the 
Dearborn St. station in Chicago, April 6, 
declare that an. Indianapolis jeweler, whose 
name has not been divulged, lost approxi- 
mately $2,000 as a result of accepting stolen 
bonds from one of the alleged thieves, on 
the purchase of jewelry. There has been 
nothing to show that the jeweler had: 
knowledge that the bonds were stolen. 

Manager Floyd Bone, of the Olser- 
Ebann Jewelry Co., at 8th and Wabash, 
Terre Haute, has received copies of the 
Chicago papers showing Miss Agnes Me- 
Neary wearing a million dollars’ worth of 
jewels, duplicates of the jewels Peggy Hop- 
kins Joyce says her husband bought her and 
then took back, or tried to. Peggy is the 
famous chorus beauty. She has had three 
millionaire husbands and is said to have a 
couple of prospects waiting when her little 
matter with Joyce is settled. The million 
dollars’ worth of jewels was loaned by the 
Chicago store of Olsen & Ebann, and the 
pictures are creating a lot of interest. 

Mrs. Bessie Goodman, 42 years old, wife 
of Jacob Goodman, 3736 N. Meridian St, 
president of Goodman & Co., wholesale 
jewelers in the Occidental building, was in- 
jured recently when struck by an automobile 
driven by Mrs. Robert Shingler, 3009 N. 
Illinois St. She was taken to St. Vincent's 
hospital, where physicians said she is suffer- 
ing from a fractured skull, and there is 
small chance for recovery. Mrs. Shingler 
was charged with assault and battery, but 
was released temporarily without bond. 
According to Motor Policemen Hague and 
Heller, who investigated, Mrs. Goodman 
was crossing the street in front of her home 
when struck. Mrs. Shingler was driving 
south on Meridian St. Although the car 
was going slowly, police says, Mrs. Good- 
man was flung violently to the pavement. 


Robert Shingler, insurance agent, was with, 


his wife in the automobile when the acci- 
dent occurred. He told police Mr. Good- 
man apparently did not see the car, and 
walked directly in front of it when it was 
such a short distance away that it was im- 
possible for Mrs. Goodman either to stop. 
or to turn. 
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E. J. Smith, of Brock & Co.’s sales force, 
has gone to Big Bear Valley, where he ex- 
pects to spend two or three weeks’ fishing. 

C. T. Renfrew, who has been in business 
at Laverne, a small town about 30 miles 
from Los Angeles, has sold out his stock 
and discontinued business. 

E. W. Reynolds, Edward Turner and 


Frank Baldwin, all of the E. W. Reynolds | 


Co., have gone for a week-end trip by mo- 
tor car on the desert beyond Mojave. 

O. S Balzer, manager of the jewelry de- 
partment of Hamburger & Sons, has gone 
to Forest Home, a popular resort in the 
mountains, 15 miles above Redlands, for a 
short rest. 

Charles Alberti, manager of the Naples 
Jewelry Co., Chicago, is here visiting his 
brother, N. Alberti, 606 Title Guarantee 
building, manager of the Los Angeles branch 
of the same company. 

On account of the reconstruction of the 
building on W. 6th St., where she has been 
located recently, Mrs. Emma C. Fleming 
has moved to 635 S. Hope St., where she 
has a larger and finer store. 

W. F. Suppe, head of the repair depart- 
ment of Montgomery Bros., is taking his 
annual vacation. Accompanied by his wife, 
he has started north on a motor trip, with 
the Yosemite as his first objective point. 

Announcement has been received here that 
Miss Adclheid Saier, daughter of M. Saier, 
Fresno jeweler, was married on May 29 to 
Melvin Smith Donaldson. The ceremony 
took place in the Memorial Chapel at Stan- 
ford University, where both are students. 

C. H. Clark, 704 S. Broadway, is pre- 
paring to make alterations in his store, mov- 
ing the watchmaker’s bench now at the 
front to the side of the room, next to one 
already located there, and thus make space 
for another diamond sales room at the 
front. 

R. W. Avery, San Francisco, Pacific 
Coast credit man for the International Sil- 
ver Co., is spending a vacation here. F. 
M. Baldwin, of the hotel department of this 
company, is leaving here on a trip to extend 
as far as Seattle. He expects to be gone 
about two weeks. 

William Preuer, formerly of Cincinnati 
and later of St. Louis, who came to Los 
Angeles a year or two ago and has become 
pretty familiar with the jewelry business 
here, has left the store of Feagans & Co., 
where he has been for some time past, and 
is now doing a diamond brokerage business. 

J. P. Tait, 329 W. 7th St., is making ex- 
tensive alterations in his store to make 
needed additional space for his shop force. 
To do this he is having the balcony in the 
rear extended forward. The added space 
will be utilized by both watchmakers and 
jewelers. Mr. Tait, like most of the lead- 
ing jewelers here, is now closing at noon 
Saturdays. 

Vacations are on in earnest now. J.G. 
Ure, of the diamond department, and 
Walter T. Thompson, head of the watch 
sales department, of Brock & Co., are 
away, and J. H. Dancy, head of the 
watch repair department, and Miss Til- 
ley, manager of the novelty department, 
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have just returned from their respective 
vacations. Mr. Dancy was away for two 
weeks and Miss Tilley for three weeks. 

The Security Savings Bank, of this city, 
one of the largest financial institutions of 
the southwest, has issued a pamphlet of 20 
pages containing a review of the arguments 
for and against the proposed Federal tax 
on sales. It is written by J. R. Douglas, 
manager of the department of research and 
service of the bank. It has been put into 
the hands of many of the jewelers and is 
considered a valuable contribution to this 
important topic. 

Hugh Nowlin, watchmaker, who has 
been with S. P. Dayton, 514 Title Guarantee 
building, has given up his position and 
started by automobile on a tour back to his 
former home at Flint, Mich., intending to 
visit the Big Tree country and some of the 
national parks on the way. He is accom- 
panied by his wife, son and daughter. The 
trip is especially intended to be educational 
in character for the special benefit of the 
son and daughter. 

Following are the names of some of the 
out-of-town jewelers who have been in Los 
Angeles recently: C. E. Miller, Van Nuys; 
H. E. Fox, San Fernando; Walter Law- 
rence, Burbank; D. Van Wart, Hunting- 
ton Park; P. W. Andrews, Inglewood; 
Raymond. Finch, Covina; C. E. Middleton, 
Pomona; Mr. Hoffman, Santa Ana; A. J. 
Dutton, Anaheim; C. E. Perham and R. F. 
Winslow, San Pedro; B. H. Walker, Long 
Beach; A. Protsch, Redondo, and J. Posner, 
Ocean Park. 








L. Scheppler, a jeweler of the Mission 
district, is now on his annual vacation. 

Irving J. Hind, manager of the jewelry 
department of the Theodore H. Davies Co., 
Ltd., Honolulu, is visiting in San Francisco. 

Thomas McCready, traveling representa- 
tive of W. B. Glidden & Co., has returned 
from a tour of the northern California ter- 
ritory. 

Gordon Otto is now in the Sacramento 
Valley territory following several weeks in 
San Francisco during which he remarked 
his entire line. 

Sydney Weinshenk, of Mayer & Wein- 
shenk, has returned to San Francisco, fol- 
lowing an extended Spring trip through the 
northwest territory. 

Representatives of the Edson Adams Co. 
will start out July 1 with Fall lines. W. A. 
Kissan, northwestern representative, will 
make his first stop at Portland. 

Stanley Beard is covering the inter- 
mountain territory, including Utah, Mon- 
tana and Idaho, for Mayer & Weinshenk. 
This section was formerly traveled by J. L. 
Miller. 

The Geneva-American Watch Co. has 
opened a retail and wholesale store at 
Room 216 in the Pacific building, San Fran- 
cisco. The store specializes in wrist 
watches. 

Charles Weinshenk,, of Charles Wein- 
shenk & Son, has returned from a tour of 
the southern California territory. Miss 
“Bess” Rosenthal, cashier of the firm, is 
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anticipating a motor trip to the Yosemite 
Valley. 

Leland S. Myers, of the R. & L. Myers 
Co., has returned to San Francisco, follow- 
ing an extended trip through the Oregon 
territory. Robert Myers, of the same firm, 
is now in the Humboldt country of Cali- 
fornia, visiting the trade. 

A. Aubert, of the Aubert Diamond -Palace, 
in the Mission district of San Francisco, 
is now en route to southern California on a 
camping trip. Mr. Aubert is making the 
journey by motor and will visit Los Angeles 
and San Diego in his travels. 

Representatives of eastern factories who 
have recently visited San Francisco in- 
cluded J. Selonek, Karpeles Co., Provi- 
dence; Ernest Bloch, Louis Stern Co.,, 
Providence; J. J. Summers, North Attle- 
boro; E. Edelstein, Illinois Watch Case Co. 

Among the retailers who have recently 
visited the San Francisco market are Harry 
Sharp, Lodi; Louis Koberg, Healdsburg; 
Max Noack, Santa Rosa; Frank Marvin, 
of the John Hood Co., Santa Rosa; G. H. 
Boudreaux, Klamath Falls, and M. K. Giant, 
of Vallejo. 

William Meinhart, of the San Francisco 
office of the International Silver Co., is hav- 
ing his annual vacation, being a guest at 
Bartlett Springs. E. G. Jackson and E. S. 
Henry, of the same office, are also on their 
vacations, the former being on a camping 
trip and the latter going to Los Angeles. 

Clark Spence, cashier of the Edson Adams 
Co., is recovering from painful injuries re- 
ceived while motoring in Oakland. The 
machine in which he was riding, and which 
was driven by his son, was struck by an- 
other automobile and Mr. Spence received 
cuts about the head and body as a result 
of the crash. 

F. V. Saunders, manager of the Pacific 
Coast offices of the International Silver Co., 
left San Francisco recently on a tour of 
his offices at Salt Lake, Spokane, Seattle 
and Portland. Mr. Saunders is to investi- 
gate trade conditions in the several terri- 
tories, with a view to getting a line on 
future activities. 

G. Langbein, president of the F. W. 
Klinger & Langbein Co., Philadelphia, has 
been visiting in San Francisco, making his 
headquarters with the A. H. Bullion Co., 
Coast agent of his concern. Mr. Langbein 
declared while here that in his opinion 
leather goods will go higher this year, in- 
stead of having a lower trend, as has been 
the expectation. 

Edson Adams has returned from a visit 
to the factories in the east.» Mr. Adams 
visited Seattle, Tacoma and Portland. on 
the homeward journey. He says that he 
is confident that a good Fall trade is in 
prospect in all parts of the country, he hav- 
ing found conditions everywhere on the up- 
grade, particularly in New England, where 
the readjustments first started. 

.At the request of Lee Reichmann, of the 
Jewelers’ Vigilance Committee, M. Schuss- 
ler & Co., of San Francisco, have been in- 
strumental in having considerable publicity 
published by the San Francisco newspapers 
anent the diamond situation. This was: part 
of the campaign which is being waged to 
offset the misleading propaganda that’ has 
been published in an effort to have the ‘pub- 
lic understand that the diamond market has 
sustained a bad break. 
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Are These Four Posttions 
Making Money for YOU? 


p) T the left, note the four positions to which South 
| Bend 19 Jewel watches are adjusted. 
These are the four positions in which the aver- 
age watch is most often placed and carried by its 
owner. Adjusting to these exact positions has re- 
sulted in attaining a degree of accuracy never before known 
in popular priced watches. 


It has also given the jeweler talking and advertising points 
of unusual interest to the customer. Today these watches 
are making more profitable watch departments for thousands 
of jewelers. 


Grade 429—The Extra-Thin 12 Size and Grade 219— 
Standard 16 Size—are the leading sellers with many of the 
largest retail jeweler establishments in America. No watch 
department is complete without them. 


They have the same power to bring business and profit to 
you if you will feature them in the way other successful watch 
merchandisers are featuring them. 

The Belmont model in either 12 or 16 Size 20 year quality 
yellow gold filled case retails for $45. The Icllington model 
in 12 size, 25 year quality filled case of green gold retails 


for $50. 











Write us now for further details as to 
how you can increase your profits 
by featuring these exceptional watches. 


SOUTH BEND WATCH COMPANY, South Bend, Indiana 
For Years, Makers of Standard Railroad Watches. 
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The Watch with the Lurple Ribbon 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tae 





JEWELERS’ 
device or plan which 


CircuLaR regarding any advantageous 
they are utilizing in con- 
nection with their business. 























Creating Favorable Impression 


Many Things That Tend to Build Good Will 





Written Expressly for The Jewelers’ Circular 
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Winning Customers 

Actes all has been said and done, the 

most important phase in successful 
merchandising is that of winning custo- 
mers. The ultimate aim of every business 
establishment is net profits, else it cannot 
properly be listed in the category of busi- 
ness. Net profits are derived from sales 
and sales is the direct result of winning 
customers. 

It really doesn’t matter how efficient a 
buyer the merchant may be, how efficient 
his plan of management, how accurate his 
system of store records, how strict he may 
be in extending of credits, important as 
these adjuncts are to successful merchandis- 
ing, unless he has the knack of winning 
customers they shall avail him nothing and 
he would be compelled to close his doors. 

It is upon this one phase that the suc- 
cess of the business is more largely de- 
pendent than any other, for unless the 
merchant is successful in winning customers 
all other elements in successful merchandis- 
ing shall count for naught. Therefore, the 
merchant who wishes to forge ahead must 
give to this subject of winning customers 
considerable thought and attention. There 
was a time when the winning of customers 
was the least of the merchants’ troubles, 
but those were days in which there was 
practically no competition. Conditions 
have changed, competition has grown keen, 
sources of supply have greatly increased 
and instead of customers coming to him, 
he must go after them. Modern business 
is sort of a warfare that calls for alertness, 
initiative ‘and plenty of push. 

But it is not enough for the merchant to 
be able to win customers but he must be 
able to hold them once he has won them. 
Holding customers is equally as important 
as winning customers. 

Winning and holding customers is large- 
ly a matter of creating favorable impres- 
sion. Creating favorable impression in- 


volves a great many different phases and 
elements, such as advertising, window dis- 


plays, character of merchandise sold, the 
character of service rendered the customer, 
the manner in which the customer is treated 
in the store, the atmosphere of the store, 
the appearance of the salesmen, the man- 
ner in which people are treated by the 
proprietor and by the employes even upon 
the streets. In fact, anything that may 
have a tendency to increase the good will 
and prestige of the store and create a 
favorable impression. 

The merchant, to be successful in win- 
ning and holding customers, must keep the 
thought of creating favorable impression 
uppermost in his mind and do everything 
in his power to influence a favorable im- 
pression from the very minute the prospec- 
tive customer lays eyes upon his store, and 
to carry that idea throughout his store and 
in its dealings with the customer. The 
first impressions are usually most lasting, 
and if the customer gets a favorable im- 
pression of the store upon his first visit 
he is likely to come again and again, re- 
sulting in profit to the merchant. 


In the program for creating favorable 
impression, possibly advertising should 
come first, because a great number of pros- 
pective customers receive their first im- 
pression from the store’s advertising. In 
a great many cases, the prospective cus- 
tomer sees the store’s advertising before 
they see the store itself and unless the ad- 
vertising is such as will create a favorable 
impression the prospective customer may 
have no.desire to see the store and the 
merchant’s opportunity for creating favor- 
able impression is missed. The value of 
expressive advertising cannot be over esti- 
mated. 

By the expression expressive advertising, 
we mean advertising of such character as 
will express the true character of the store, 
as will serve as a prospectus to the srospec- 
tive customer. It will suggest to the 1eader 
the character of the store, the character 
of merchandise, the character of the serv- 
ice, etc. 


The Advertising Copy Tells the Character 
of the Store 

An advertising man can pick up the daily 
paper in almost any large city and tell you 
offhand the character of the stores whose 
advertising copy appear in that issue before 
he has laid eye upon the business itself, 
The manner in which your copy is built, 
the style, the character of type used, etc., 
will impress more forcibly upon the mind 
of the reader the character of your store 
and its merchandise than words. Adver- 
tising is a mighty important element in 
creating favorable impression and great 
care should be used in preparing and select- 
ing the proper advertising material. A 
high class store cannot afford to use just 
ordinary sort of copy. In fact, it is just as 
important to be particular in selecting the 
right kind of advertising as it is in select- 
ing the merchandise or the salesmen to sell 
that merchandise. In using newspaper 
space, of course, the merchant has no 
choice of paper. He must use that which 
the paper is printed upon. However, he 
can so build his copy that even when it 
appears upon ordinary newspaper it will 
be expressive of the character of his busi- 
ness. But when using letters, folders, 
booklets, etc., he is at liberty to select paper 
in keeping with the merchandise he wishes 
to advertise. 

The Letter Head 

Few merchants appreciate what an im- 
portant part just a little thing as their let- 
terhead plays in creating favorable impres- 
sion. Let me give you an instance in which 
the letter-head was the direct means of los- 
ing a sale. Not long ago I had an occasion 
to purchase an article. I could not find 
what I wanted in my home town, so I went 
through the advertisements of a city paper 
in which I found a number of jewelry ad- 
vertisements and one of them particularly 
impressed me favorably and I wrote this 
firm regarding the articles that I wanted 
In a day or so I received a reply. The 
letter-head upon which the reply was 
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WE THANK YOU FOR YOUR PATRONAGE. 
PLEASE CALL AGAIN 
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A receipt printed and issued by oe oe 
a National Cash Register ——~ 


Benefits the customer: 
The plainly printed figures of the amount on 


Brown & Stevens 
General Merchandise 


This receipt shows the amount of your 
purchase 








the receipt show that she has not been over- 


charged. She likes to buy in a store of this 


kind. 


Helps the clerk: 
It proves that he registered the right amount. 
The added and printed records inside the regis- 
ter give the clerk credit for the sale. 


The register prints a record of 
the sale on the receipt. The 
star shows it was a cash sale. 
**A”’ is the clerk’s initial. The 
amount is $1.00. It was the 
first sale on June 15, 1921. 
The register also prints an ad- 
vertisement of the merchant's 
store on the front and back of 
the receipt. 


Protects the merchant: 


He knows that to get the proper amount 
printed on the receipt, correct added and printed 
records must be made inside the register. 


A National Cash Register is the only machine 
that prints and issues this kind of a receipt. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CoO. 


DAYTON. OHIO. 



































June Zz, 1921. 


Storekeeping Department. 














written was a very cheap affair and it 
wrecked the favorable impression which 
the advertisement had made upon my mind 
and as a result this firm lost the sale. To 
economize to the extent of having cheap 
jetter-heads or cheaply printed folders, 
booklets, etc., is false economy and will re- 
sult is lost profits that would more than 
offset the savings effected by having cheap- 
iy printed letter-heads and booklets. Re- 
member that the very first thing of im- 
portance in a sales-letter or an advertising 
pooklet, folders, etc., is to express a proper 
atmosphere and to create a favorable im- 
pression, otherwise its chances of being suc- 
cessful in selling are smaller and chances 
are it would be thrown into the waste-paper 
basket without being read. 


Favorable Impression Won by the 
Windows 

The next step in creating favorable im- 
pression is through the display windows. 
The display window is the first part of the 
store seen by the prospective customer and 
plays a big part in creating favorable im- 
pression. It is in reality the mirror of the 
store and it reflects at all times the real 
character of the store. The display win- 
dow is to the store what clothes are to the 
man, and while it is true that “the clothes 
don’t make the man,” yet he is more often 
judged by the clothes he wears than other- 
wise, consciously or unconsciously, and this 
is true of the store. New trade, the kind 
that every merchant is seeking to win, is 
likely to seek a store whose display win- 
dows are the most luring and the store, 
winning this trade, will in all probability 
hold this trade if the inside service matches 
the outside appearance. In view of these 
facts, the merchant is justified in devoting 
considerable time and some expense in trim- 
ming attractive displays. 

It is a noticeable fact that jewelers as a 
whole devote but little attention to their 
window displays. Oh, yes, they keep them 
clean and keep some sort of merchandise 
displayed in them, but apparentiy they give 
little thought to the working out of attrac- 
tive, selling displays such as are employed 
by friend dry goods merchant, the shoe 
dealer, the clothier and the hardware 
dealer, and yet the jeweler has merchandise 
that will lend itself to the attractive display 
equally as effective and compelling, if not 
more so, than another class of merchan- 
dise. It should not be enough to have a few 
rings, a few bracelets, etc., displayed in 
plush boxes in the display window. Some 
attention should be given to working out 
a real display with some artistic and sell- 
ing value. 

Recently, while sojourning in a central 
west city of some 250,000 people, I took 
the occasion to investigate this manner of 
attractive displays in the windows of the 
jewelry stores and out of eighteen stores 
I visited I found just two that had made 
any attempt at an elaborate display, not 
elaborate in the sense that a great quantity 
of merchandise was displayed but with some 
thought given to the beauty and attractive- 
ness of the display. The average window 
had a piece of plush cloth spread over the 
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floor of the window and a few pieces of 
jewelry set here and there. Now and then 
a window was devoted to silver ware and 
another to cut glass. The display window 
is one of the most efficient and effective 
mediums for advertising the store’s mer- 
chandise ever devised and yet the average 
jeweler is realizing hardly 25 per cent. 
of the selling possibilities of the display 
window. 


“‘Atmosphere” in Interior Store Decorat- 
ing 

Naturally the next step in creating favor- 
able impression is the interior of the store. 
Little needs to be said along this line, for 
jewelers as a whole have their merchandise 
displayed on the inside of the store in an 
effective manner. Once a customer has 
been influenced to visit the store, the gen- 
eral appearance of the store and the at- 
mosphere should be such as to strengthen 
the impression already made through the 
store’s advertising and through the display 
window. Modern and up-to-date display 
fixtures, such as show cases and wall cases, 
in which the merchandise is displayed up 
in an attractive manner helps to create the 
proper atmosphere and aids in strengthen- 
ing the impression made upon the customer. 
Of course, every piece of merchandise 
should be kept spotless, not only to display 
is to the best advantage, but it is essential 
from a selling standpoint. 


Store Service 

These steps thus far in creating a favor- 
able impression will lose their effect if 
not followed up with proper store service. 
The biggest part of the store service is in 
connection with the sales-force. Salesmen 
should be alert and when a customer steps 
into the store the salesman should greet 
the customer, not with a “something, 
please?”, but with a hearty “good morn- 
ing” or “afternoon” as the case might be 
and ask the customer “what can I show 
you this afternoon” in a pleasing, tactful 
manner. Then the salesman should take a 
real interest in the customer’s wishes. In 
displaying some piece of merchandise he 
should be well posted and be in position to 
give the customer some interesting bits of 
information regarding the article, its qual- 
ity, its manufacture, its history, etc. 

When waiting upon a customer he should 
give the impression that he is at the cus- 
tomer’s service and nothing else in the 
world matters. Some salesmen I have 
known would set a tray of rings out before 
the customer and then look out of the win- 
dow with a faraway look upon their face 
as if trying to recall the history of the fall 
of Rome, displaying about as much enthu- 
siasm in their customer’s wishes as a dead 
fish. As to the attitude that “the customer 
is always right,” no matter if wrong it is 
always best for the salesman to side 
in with the customer and never contradict. 
“Yes, but” are two great. words for the 
salesman to use when a customer makes 
a statement which he does not agree with. 
Don’t contradict the statement just say 
“Yes, but, etc.’ This will not antagonize 
the customer like a flat contradiction. Sales- 
men should be instructed to give careful at- 
tention to all details in connection with the 
sale to get the correct information, per- 
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haps it’s a set of silver ware to be engraved 
and delivered by such and such a date at 
a certain home. Get the initials correct, 
to whom it is to be delivered and the cor- 
rect address. It may be a wedding gift 
and a slight error would ruin the whole or- 
der and destroy a lost of good will. May- 
be oniy a watch is left for repair, but no 
matter, get the information correct. It is 
bad policy to promise a watch by Satur- 
day when you know you can’t get it out 
before Tuesday following, or to overlook 
the mailing of a watch which you promised 
to mail sure by Wednesday. Make promises 
only that you can fulfill. They strengthen 
the impression made upon the customer. 


Living Up to Promises 

Another point in store service is to live 
up to your promises even if it does hurt. 
Possibly the customer is in error but you 
can’t afford to question it. I have a case 
in mind where a young lady purchased a 
wrist watch and paid $37.50 for it. There 
was nothing said about guarantee at the 
time of the sale, but in a few months she 
brought it back, something was wrong and 
she wanted it fixed. The jeweler found the 
main-spring broken and replaced it and 
when the young lady called for it the jewel- 
er explained what was the matter and told 
her the charge upon it. The young lady 
grew very indignant at the jeweler wanting 
to charge her for fixing this watch when 
she had only had it a few months, surely 
it was guaranteed. The jeweler, of course, 
explained to her that he could not guar- 
antee watches against rough usage and it 
was evident that the watch had had a hard 
knock, but that owing to the misunder- 
standing he wouldn’t charge her anything. 
However, upon relating her experience at 
home it developed that some one had 
knocked the watch off of the stand and no 
doubt that had caused the main-spring. to 
break, thereupon the young lady at her 
first opportunity stopped into the jeweler’s 
and apologized for her growing indignant 
and paid the charge. The jeweler’s polite, 
tactful manner in handling this incident 
won for him the good will of the young 
lady and soon after resulted in a sale the 
profit upon which was many times the 
charge for a new main-spring and had he 
never received pay for it he would have 
profited on the deal. 

Every action of the merchant, every 
phase of his business, should be done with 
the view of creating and_ strengthening 
favorable impression. No act is too small 
or insignificant to receive attention in this 
program for creating favorable impression. 
Even the attitude of the merchant toward 
the children upon the street, in his neigh- 
borhood, in his store, toward his fellow- 
men, whether in his store or upon the 
street, upon a business day or upon Sun- 
day, will play its part in creating favorable 
attention whether it is done with that in- 
tention or done unconsciously of what effect 
it may have upon creating good will. 








“Do you know anything that will kill 
potato bugs?” asked the young man with 
the yellow fingers. 

“Yes,” said the old lady with the ging- 
ham apron, crustily, “get ’em to smoke 
cigarettes.”’—E-xchange. 
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How to Make Your Own 


Cards 
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advertising pages. 





Written Expressly for The Jewelers’ Circular by A. G. Sten 


Author's Note.—In learning how to make your own show cards, please remember that 
y do some practice work first before you can make your comb 
and produce your first show card, Use the illustrations from THE JEWELERS’ 
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(Continued from issue of June 8) 
PART V 
PEED, legibility and neatness are the 
main elements in show card writing, 
and no instrument meets these require- 


practice the versatile card-writer can 
make almost any kind of a. letter, bor- 
der, ornament and even illustrations. 
For the use of border and ornaments 
the pens may be used to much better ad- 
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THE UPPER CASE ROMAN ALPHABEt 


ments quite as well as the Speed pen. vantage than any other instrument, be- NGI /\N GD) S/N re / 


The various sizes and styles permit a 
wide range of uses, and with a little 


cause you can handle them in the same 
way as a pencil. Another feature is that 

















Roman Lower CASE. 
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the width of the pen stroke will com- 
pletely cover the pencil design, which 
you naturally will have made before 
starting the designs in ink. 

Individual taste may be shown this 
way much more readily than by the use 
of any ready-made printed cards. 
BORDERS AND ORNAMENTS WHICH ARE NOT 

DIFFICULT TO MAKE 

There is no end to the variety of 

borders that may be made. It is only 


T3ora0err & 
Ornaments 
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BORDERS EASY TO MAKE 


a matter of selecting new. combinations 
in dots, lines, circles, etc. The few 
examples here given are illustrative of 
what can be done. 

The Speed pens ate most distinctively 
effective in conventional designs, poster 
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OTHER BORDERS AND ORNAMENTS 


work, blacks and whites, and strong line 
pen-and-ink work. They may be used 
very strikingly in water color work. 
Another feature which no other pen 
possesses is that at no time need the 
card-writer worry about the lines or 
contours not being of the same. width 
or thickness on all occasions. This alone is 
a feature which the beginner as well as 
the seasoned card-writer appreciates. 
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427-429 Plum Street 


] WESTERN TRAY & CASE cO.. 


Established 1864. 


CINCINNATI, OHIO 


—MANUFACTURERS OF— 


Jewelers’ Show Case and Window Display Trays 
Wholesale Jewelers’ Telescopes, Trays and Cases 
Window trimming silk plush, 24”, 27”, 36”, 50” wide. All colors in stock. 

Our New 1921 Catalog and Price List is ready for distribution, 


No. 84. Ind. Bracelet Watch Trays 


Shall we send you one? 
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51 Maiden Lane 


Also Gold and Filled Cases and American 


Movements and Watches. 


HENRY DAVIDSON 


New York City 


Wholesale Jeweler and Jobber of Watches 


Write for samples of our new 18kt. Belais Rings, Brooches, Scarf Pins, 
Lavallieres, Earrings and Waldemar Chains 


Complete line of 10 Kt., 14 Kt. and 18 Kt. Wedding and Signet Rings. 


Prompt attention to 
all special orders 
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Findings for Jewelers 
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SIMSON BROTHERS 


“72 our 1921 


K7 Catalogue 
y 
683 684 885 
125 Canal St., New Yerk 
Dry Dock 9342 




















No. 2910 


A very fine 834 Ligne 15 jewel movement fitted in a 
14 Kt. White Gold, hand made ribbon case with a 14 Kt. 
buckle and snap. Guaranteed excellent timekeepers. 


‘Complete $16.50 
ORIENTAL WATCH AND DIAMOND CO., INC. 


225 Fifth Ave., New York City 




















Established 1879 
41 years of Page 
satisfactory signing and 
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The illustration shown herewith in a 
conventionalized design gives the reader 
a good idea of what can be done and 
you do not need to be an artist to be able 
to produce drawings or designs of a 
similar type. ; rk: 

By using Higgins black india ink, you 
may fill in any color you like, because 
this ink, being water-proof, will at no 
time mix with or draw the color in- 


serted. : 








Roman Alphabet 


In starting on the Roman alphabet 
the same rules and regulations as stated 


THE JEWELERS’ 


The thin elements are made with 
single strokes, while the heavy ones 
consist of two strokes, side by side. 
Lines of uniform thickness are main- 
tained as long as the second stroke is 
not imposed upon the first stroke. Fol- 
low carefully the order and direction of 
the several strokes. In case, after you 
have mastered the Roman and Gothic 
alphabets, you should desire to use 
shading on these letters, be sure to leave 


_ample space between each letter. 


This shading may be produced either 
with the Fex pen, Shading pen, or with 
the brush. By using the brush you may 
be able to obtain the double shading 
effect which will be found on the illus- 
tration in one of the foregoing articles, 
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AN ATTRACTIVE WINDOW CARD ADVERTISING EMBLEMS 


in previous articles hold good. Again 
I must state that in case you have not 
taken the time to practice, do so, or you 
will be at a great disadvantage in the 
future. 

The most important thing is always 
to keep the pen flat upon the paper; have 
the reservoir well filled and follow the 
strokes carefully as to order and direc- 
tions shown in illustrations of the lower 
and upper case or capitals of the Roman 
Alphabet. This alphabet is easily made 
with the lettering and drawing pen. 


“Silver of Distinction.” This work, how- 
ever, shall be taken up and explained in 
detail in a later.article. 

Another feature about the Speed let- 
tering and drawing pen is that you may 
form with it a new alphabet of your own. 

My next article will be the first of a 
series on brush work and will include a 
complete alphabet of novelty letters and 
ciphers which may be easily executed. 
They are easy to read, clean cut and dis- 
tinctive. The name of this alphabet is 
“The Alderson.” 
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Some Things a Salesman Should Do 





By Oliver L. Wroughton, in The Typothete 


Bulletin. 
STOP talking price. Service and quality 
are far more effective selling argu- 
ments. 


Keep in mind the needs and desires of the 
customer and make all benefits derived 
from an order mutual. 

Sell nothing that cannot be produced and 





RICH DESIGN, ARTISTIC LETTERING 


delivered ; make no promises that cannot be 
kept. 

Be able to analyze, reason and decide 
customers’ needs before trying to effect sales. 

Have confidence in the house he repre- 
sents and the service of goods it deals in; 
confidence in himself and confidence in his 
prospect. 

See that his line is such as to render ser- 
vice, sell at a profit and give satisfaction. 

Know that an order, to be a real order, 
must be sold right, taken right, made right, 
delivered right, look right, be right and col- 
lect right. 





Don’t Worry—Smile 





THE world knows but little of failures, 
and cares less. The world only watches 
the successes. 

Stop worrying over things that can’t be 
helped, and go and do things that can be 
done. 

Few~ people care a continental for your 
failure. Few, if any, will help. 

You may sit and magnify your mistakes, 
mourn and go mad over your blunders, but 
men will only smile that cynical smile and 
say of you, “He’s no good.” 

Self-pity, sympathy-soliciting, wishing 
and wailing will only let you down lower. 

Brace up. Brush up. Think up. And 
you will get up. Think down. Look down. 
Act down. And you will stay down. 

Paint your face with a smile. Advertise 
that you are a success. Then think and 
work for it. 

Whatever you think you are is the price 
they will pay.—Silent Partner. 
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NOTICE! | 


Reduction in Prices 








A package of your repairs sent to us is your 
assurance that it will be taken care of in a prompt 
and efficient manner—a fact not to be overlooked 
in making your repair department a real asset to 
your business. 

We carry a full line of gold and platinum 
mountings, also jobbing stones. 


, Repairing a Specialty 
Arrow Manufacturing Co. call Rin an tiidion Ria 


7789 Wooster Steet | | WILLIAM J. ORKIN 


Manufacturer of Platinum and Gold Jewelry 
373 Washington St. Boston, Mass. 
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Manufacturers of all kinds of 


Jewelry Boxes, | | JOHNSON BROS. 


. Cases, | Manufacturing Jewelers 
Display Trays, . 


etc. 
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Unique Rings 





















' ‘ Rings All Hand Pierced in Platinum and 

! Your jobber will show them Rchien Barer Shae 18K. Belais White Gold 
Sold to Jobbers Only 

100 West 21st St. NEW YORK 
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|| ELECTRIC FURNACES= 


For ENAMELERS, TOOLMAKERS, 
DIE SINKERS, ROLLED PLATERS, 
KNIFE MANUFACTURERS 

and for all other trades requiring an even 
high temperature. 


Cheaper than gas furnaces and does better, 
quicker, work. 


Write for further information or see actual working tests 
at any of our offices. 


Z. BERBERIAN— 


Main Office, 185 EDDY ST., PROVIDENCE, R. I. 
New York City, 80 Lexington Ave. 





Made in 14K White and Green Gold 
Also Belais’ 18K White Gold 


BRESLAVSKY BROS. 


64 Fulton St. New York 
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| Original Copy for June Advertising 


With a Little Constructive Selling Thought Behind It 


Written Expressly for The Jewelers’ Circular by Robert Framingham 
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M°RE effort is required to sell this June, 
perhaps, by way of intensive sugges- 
tion, in order to stimulate sales. Inject busi- 
ness-building ideas into your copy. An 
jdea can work wonders, when properly en- 
ergized. Put ideas not only in your selling 
copy but in your show window displays 
also. June, the month of brides and roses, 
will increase your profits with proper ad- 
vertising. Learn who is to be married in 
your section and then get after the busi- 
ness. 

Use the right kind of letter ammunition. 
What you say and how you say it, not how 
much you say, is important. 

Brighten up the window ‘with flowers. 
June roses in the window, arranged in cut 
glass vases, or, if one wants to be more 
pretentious, growing out of lattice work, 
neatly arranged in the background of the 
window, providing the proportions of the 
window permit, will attract favorable at- 
tention and tell the world that you are a 
live wire. Let your window, as well as 
your advertising, indicate optimism. The 
whole world needs it. 

Everyone shuns the grouch and is at- 
tracted by a smile. Therefore, make the 
window and the advertising smile. 

Merchandise which may be advertised 
for June very appropriately includes silver, 
carved wedding rings, plain wedding rings, 
wrist watches, leather goods for the trav- 
eler, lingerie pins, cut glass, scarfpins, 
cigarette cases, fraternity jewelry, bracelets, 
pearl beads, clocks, lamps, fancy glassware 
and desk sets, if you have them. The mer- 
chandise advertised should include gifts for 
the bride, groom, bride’s maid and the best 
man, etc. This is an excellent time to play 
up decorated wedding rings. Copy which 
may offer suggestions follows: 





In Answer to— 


The “At Home” Cards 


Friends, old and new, will come to 
the new home and will observe the 
furnishings and equipment. We have 
selected a beautiful design in silver at 
a moderate price, a design that will 
elicit the approval of the bride and 
her friends. Our designs are care- 
fully chosen and marked by individ- 
uality and exclusiveness. 
Silver Vases 


Tea Sets 


Coffee Sets Chocolate Sets 
Dessert Spoons Tea Spoons 
Knives Forks 


Sugar and Cream Sets 
Made by master craftesmen in the 
silver industry. Beautiful little chests 
of knives, spoons and forks at revised 








e e 
Dainty Gifts 
For June Brides 
GELECTED with a view to please 
and satisfy. Above all, they are 
gifts that last and give lasting satis- 
faction, and the prices are revised, in 
keeping with the times. Fitting tokens 
for the bride, groom, bride’s maid and 
best man. 


See Our Show Window 
John Jones & Co. 











- Jeweler & Son 





Here is a suggestion for the advertising 


of decorated wedding rings: 





Please the Bride 
With a 


Modern Wedding Ring 


We refer to the fashionable deco- 
rated wedding rings, beautifully em- 
bellished with symbols of the happy 
day, decorative in the true sense and 
significant of the day of days. The 
new decorated wedding ring is designed 
to look well with a platinum diamond 
solitaire or any other ring. 

Prices range from $—— to $—. 
Our designs are varied enough to suit 
the most capricious taste and symbol- 
ize appropriate sentiment. 





Another suggestion is this: 








The Last Word 
In Wedding Rings 


The decorated wedding ring—now so 
popular and so appropriate with its 
symbolism of the nuptial day. 


Dainty—Ornamental 
Beautiful 


Many do not know that the original 
wedding ring was decorated, and not 
plain, because the function of the ring 
was to keep in mind the sacredness 
and sentiment surrounding matrimony. 
These rings are designed to be worn 
attractively with other rings. They 
always look well by themselves or in 
combination. 

Exclusive Designs—Moderate Prices 

Drop in today and make a selection 
from our varied assortment. Perhaps 
you would also like one of our little 
booklets, entitled: “The History of the 
Wedding Ring.” , 











W hat Will Y ou Give 
the June Bride? 


Tals is often a perplexing question be- 

cause of the number of gifts that are 
duplicated. We aim to be of real service 
to our patrons by aiding them to make 
judicious selections and at a price range 
convenient to all. Our several years’ ex- 
perience in buying appropriate merchandise 
for the wedding season saves you time and 
money. It is gratifying to hear patrons 
express their satisfaction with our mer- 
chandise service and price. Perhaps our 
show window, this week, will offer some 
suggestions. 

Do not remain outside, however. Come 
in and we'll be glad to give suggestions 
whether you decide upon making a pur- 
chase or not. 


Jeweler & Son 





In one of the announcements, reference is: 
made to a booklet. . This is merely a sug— 
gestion and is a good one to carry out- 
Perhaps sonie manufacturer may have suck 
a booklet which he can give you to be 
distributed under your own name. 
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Honest Advertising 


An address delivered by Hugo Swan, of 
the Dallas Better Business Bureau ore 
the recent convention of the Texas Retail 
Jewelers’ Association. 

















CONVENTION. of jewelers several 

hundred years ago would probably 
have considered the manufacture of 
jewelry as the most important point for 
discussion. Today this has changed so 
that a convention of this character prob- 
ably leaves most of the problems of 
jewelry manufacture to other organiza- 
tions and considers the advertising and 
selling of jewelry as their most impor- 
tant problem. I wish to present for your 
consideration two basic principles for 
advertising and selling jewelry, and, if 
they appeal to you, I suggest that you 
recognize their importance in shaping 
your individual advertising and selling 
activities. These prnciples are: 

First—Jewelry must be sold in such a: 
manner that people will find it pleasant 
and enjoyable to buy it. 

Second—The jewelry trade is so pecu- 
liarly dependent for sales upon having 
the confidence of the public, that every 
effort must be made to preserve and 
build up that confidence. 

Let us first consider the importance of 
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NECKLACE CLASPS a 


Jobbers Only 








Made in 


Platinum 


18Kt Belais W.G. 


Platinum plate 
14kt W.G. 


14kt Green Gold 





Prices, or sample 
package on 
request 














247 N. J.R.R.Avee LHE EUREKA JEWELRY CO. newark, n. 3 
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There is durability and good wethaaiiille in our 








Sample Cases, Trays and Trunks 
Agents for “Faber Utica’ Trunks 














No. 2151—Ring Case 


9 Maiden Lane Rueckert Manufacturing Co. * OO 


717 Market St. 




















New York PROVIDENCE, R. I. San Francisco 
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|| American Art Enamelers 
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i, ROGERS SILVER CO. ia 
MANUFACTURERS 
Silver Plated Hollowware 3 
Jobbing Trade Only Solicited 
13-15 LAIGHT STREET NEW YORK 
Ee 





See) 2 
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ENAMELERS 











on Dials, Watches, Vanity Cases HIGH GRADE gy a CUP ID 
| LF. 
Work of the Highest Grade | PLATINUM f ‘S ENGAGEMENT 
315 Fifth Avenue New York || | | MOUNTINGS {ear venoine }} RING | | 
BEN. F. SHUMSKY MAX SHUMSKY |i gees) I is a 





YAPPELL! Jo BROTHERS 


108 FULTON ST. were NEW YORK, N.Y. 














g\ MILLER & RICK 
—-’ Electro-Plating and Coloring 


Mesh Bags Repaired and Refinished 
Jewelry and Silverware Repairing 


Si acon 43 John Street, New York City 


Chinese Jade Jewelry 


Brooches, Rings and Earrings 
Filigree Leaf and Dragon Mountings 
Ask for Memo. package. 


Asiatic Art Jewelry Co. 


12 John St., New York Tel. Cortland 5921 
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first basic principle, namely, that 

people must take — in — = 

chases of jewelry in order at you 
increase. 

eS that many things which the 
average jewelry store sells cannot be 
classed as luxury. You sell watches, 
knives and forks, dishes, etc., which, ac- 
cording to our present civilization, are 
necessities. But even in the sale of 
watches you often go beyond the neces- 
sity appeal in your salestalk. A thou- 
sand dollar watch will probably not keep 
sufficiently better time than a $150 watch 
so as to warrant the extra expenditure 
on the basis of more accurate time. The 
higher-priced watch is sold on two ap- 
peals: ' 

First—the necessity for a time-keeping 
instrument. 

Second—because the purchaser takes 
pride in possessing such a_ valuable 
article. 

Perhaps you will find that in many 
things your selling appeal is not entirely 
based, if at all, on the point of giving a 
dollar’s worth of goods for a dollar’s 
worth of actual necessity for the goods. 
This being the case, you must realize 
this basic principle that people buy the 
things which they enjoy and take pleas- 
ure in owning. 

One of your main advertising and sell- 
ing problems is the answer to the ques- 
tion as to how you can maintain and 
develop the satisfaction which people get 
from jewelry. 

There is a danger that the joy of own- 

ing jewlery may be depreciated by the 
activity of the unscrupulous member of 
your trade. I have in mind a case which 
came to my attention while manager of 
the Better Business Bureau of Minneap- 
olis. A certain jeweler advertised in his 
show-window a certain ring as containing 
a genuine topaz. The purchaser became 
suspicious as to the quality of the stone, 
and brought it to the bureau. We had it 
appraised and found it to be—not a topaz 
—but a piece of colored glass. Imme- 
diately the joy which that person had 
felt in his purchase was gone. Consid- 
ering the stone as a topaz, he had satis- 
faction in the purchase. Knowing that 
it was only a piece of colored glass, the 
pleasure in the ring was gone. Further- 
more, this person’s desire for jewelry 
had become stunted because of his ex- 
perience. An unpleasant incident such 
as this connected with a purchase of 
jewelry will do more than anything else 
to destroy the pleasure in possessing 
jewelry. 
- The second basic principle in advertis- 
ing and selling of jewelry which I wish 
to submit for your consideration is that 
the jewelry trade—more than any other 
trade—depends for its growth upon the 
public’s confidence in the jewelry busi- 
ness. 

If I were to have four strings of pearls 
here without the price-labels on them, I 
daresay that no one in this room would 
be able to appraise them. I understand 
that the valuation of pearls is so pecu- 


the 
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liarly dependent upon the expert—and 
to some degree upon his individual 
opinion, which is not subject to mathe- 
matical consideration—that many whole- 
salers and manufacturers must rely in 
their purchases upon the price-labels 
attached to each string of pearls. 

Just two days ago a news story ap- 
peared on the front page of a local news- 
paper telling how Japanese pearls were 
imported into this country as Oriental 
pearls and sold throughout the trade as 
the genuine article. 

You show me a watch and tell me that 
the case is solid gold. I have no means 
of knowing the truth of your statement 
other than your say-so to that effect. 
Probably you purchased the watch from 
a manufacturer without knowing abso- 
lutely that it was solid gold. You in 
your turn relied upon the manufacturer’s 
word and upon the stenciled “14 carat” 
on the case. So it is with many of the 
things you sell. The qualities which you 
attribute to them are not capable of 
being determined by the layman. He 
must depend absolutely upon your word. 

If you conduct your salestalk in such 
a manner that I even doubt your in- 
tegrity, I will not depend upon your 
word, and somehow—perhaps I will not 
tell you why—you will lose a customer. 
In a trade where it is so easy to cheat, 
to lie and then to get away with it, it is 
particularly necessary that the men in 
that trade be most favorably known in 
the community as men of undoubted in- 
tegrity. The people buy confidence as 
well as jewelry. 

There are some jewelers who conduct 
their individual businesses with the firm 
belief that whatever they do is a matter 
entirely of their own concern and a mat- 
ter in which the other jewelers in the 
city and state should not take an interest. 
Your convention here is a direct contra- 
diction of that idea. You, gentlemen, 
belong to this association because you 
realize that the manner in which every 
jeweler does business materially affects 
the business of every other jeweler in 
the State. 

It is easy for several jewelers to give 
the whole trade a bad reputation in the 
community. People do not always stop 
to differentiate. People are prone to 
form general conclusions based upon 
only a few experiences. Perhaps one 
per cent of the Russian population is 
today Bolshevik. Yet many people, no 
doubt, believe that the majority of the 
Russians have turned Bolshevik. They 
hear of one profiteer and they form the 
conclusion that the whole industry in 
which the profiteer is engaged is also 
profiteering. Such large concerns as the 
meat packers have lately carried on a 
national advertising campaign to change 
the public opinion from that of prejudice 
to one of consideration. If a member 
of the public has an unpleasant expe- 
rience with one jeweler, he will probably 
hesitate to believe any jeweler. One of 
the problems your association then has 
to meet is to curb the practices of the 
unethical jeweler so that he will build 
up instead of destroy the growth of your 
trade. 
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In New York City, in the downtown sec- 
tion, where thousands of people pass daily, 
a small jewelry store is a disgrace 
to your trade. This man advertises such 
an article as a one-carat diamond being 
a perfect blue white stone at $75. WhenI 
was with the Associated Advertising 
Clubs of the World I purchased one of 
these diamonds in response to an ad- 
vertisement, and had it appraised by 
some of the leading diamond experts 
in New York City. It was found to be 
what you gentlemen call bort—valuable 
only as a substance for commercial pur- 
poses in the grinding of other diamonds. 
As an ornament it was absolutely worth- 
less. It did not give forth a single 
sparkle; it was full of flaws. Technically 
I was told that it would be impossible to 
prosecute this man because of his adver- 
tising. The terms “blue white” and “per- 
fect” were said to be of such indefinite 
meaning that this worthless stone could 
probably come under this classification. 

I had a long talk with the jeweler. He 
admitted that he was indulging in “bait” 
advertising. He was ashamed of the 
diamond he had sold. He agreed with 
me that it was one of the worst speci- 
mens that he had ever seen—and yet he 
refused to change his business tactics. 
He was not interested in building up a 
valuable clientele as you men are in 
Texas. He was interested in getting the 
transient—the one-time customer—and 
what he wanted was to get him into the 
store so that his high-powered salesman 
could sell him something. The goods 
advertised for sale, he did not try to sell. 
He himself was ashamed of them. 

This is just one example of the jeweler 
many miles away who is destroying the 
two basic principles which reputable 
jewelers are striving to build up, namely, 
the pleasure that people get in purchas- 
ing jewelry and the public’s confidence 
in the jewelry trade. 

So, in conclusion, if you will agree with 
me that the growth of your trade de- 
pends upon first increasing the pleasure 
which people secure from possessing 
jewelry, and second upon increasing the 
public’s confidence in the jewelry trade, 
you will also realize the importance of 
reforming the unscrupulous merchant so 
that he will not be destroying while you 
men are trying to build up and improve 
the standards of your trade in the South- 
west. 





Some Advertising 





BLEVEN hundred shirts for 75 cents, or 
three for $2—Advertisement. 

Nobody will hesitate long about which 
of these offers to accept—Nashville Ten- 
nesseean. 

Only think of having 1,100 shirts !—Bos- 
ton Globe. 

Only think of having $2—Houston Post. 

Only think of having 75 cents !—Memphis 
Commercial Appeal. 

Only think of getting five paragraphs out 
of one little advertisement !—Philadelphia 
Inquirer. 





If you’re doing good work, don’t worry; 
somebody will find it out. 
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| WELDED PLATINUM 
ON GOLD 


FOR ALL PURPOSES 





Special Combinations of Plati- 
num and Gold or other metals 
made to Order in any ratio of 
thickness. 





R. & H. PLATINUM WORKS 


Refiners and Workers of 
Platinum, Gold and Silver 


New York Office: 
709-717 SIXTH AVENUE 








“‘Gifts That Last’’ 





BEST MADE OF 


American Platinum Works 


PRODUCTS 
PLATINUM— 


Plate, Wire, Seamless Tubing, Solders. 


BRACELET BOXES— 


One-Piece—Platinum and Gold. 


GALLERIES— 


Solid, Flexible, Lace-Work, Platinum and Gold. 


Combine Artistic and Lasting Qualities. 


American Platinum Works 


N. J. R. R. Ave. at Oliver St. 


NEWARK, N. J. 
30 Church St. New York City 








June 22, 192) 
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Established 1858 


Refiners 


Gold 
Silver 


Platinum 


Smelting of Sweeps our Specialty 
Filings, scrap, plated scrap and bench sweep 





Fine gold, silver, platinum in any degree 
of hardness 
Gold, silver and platinum anodes 


L. LELONG & BRO. | 


Halsey, Marshall and Nevada Sts, 
NEWARK, N. J. 





























HANDY & HARMAN 





Refiners 


Gold 
Silver 
Platinum 








31 Gold St., New York City Bridgeport, Conn. 


SHIP TO EITHER PLANT 
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To Determine Pendulum’s Radius 
of Gyration and Center of Gravity 




















A reader asks this question: 


Please tell me how to determine radius of gyra- 
tion and center of gravity of a pendulum. 
L. B. R. 


An article by T. D. Wright in the London 
Horological Journal answers the question 
comprehensively as follows: 

The radius of gyration of a body is 
that distance from the axis, where, if 
all the particles could be collected to- 
gether, the moment of inertia would be un- 
changed. To imagine this distance, we can 
think of all the particles near the axis being 
moved outwards and those far away being 
brought nearer, so that they are all at such 
a distance from the axis that the increased 
effect of those moved outwards as just neu- 
tralized by the decreased effect of those 
moved inwards, and the new radius will in 
its effect be a mean radius; call this radius 
K, then, as the sum of all the little masses, 
m = the total mass M, and as the sum of 

‘the effects of all the separate distances r = 
the effect of the distance K. .-. I = mr 
+, etc., = MK’, and if I of the body be 


I ft 
known K? = —, and K = V — 
M M 
radius of gyration. 

The centre of gravity of a body—or of a 
system of bodies—is the point about which 
the several parts are evenly balanced. The 
effect of its weight is exactly the same as 
if all its mass were collected at its c.g. 

The c.g. of a symmetrical body of uni- 
form density, is at its centre of figure. 

The c.g. of two connected bodies, con- 
taining equal masses, is midway between 
them. If the masses are unequal the c.g. 
will be as much nearer the greater one, as 
its mass is greater than that of the other. 
Two masses, one of 4 lbs., and the other 
1 lb., are five feet apart, they are connected 
by a weightless rod, then the c.g. of the 
combination is one foot from the heavier 
body. If m, = the greater mass, and +; its 
distance from the common c.g., m, the 
smaller mass, and *. its distance, then 
™,%x, = Mx, the moments of the masses 
about the c.g. are equal. We could find the 
c.g. just as we find the position of the ful- 
crum of a balanced lever. 


= the 


Or, we may take any point, s, outside the 
system, and find the cg. of two, or any 
greater number of, connected bodies. The 
sum of their separate moments about s must 
be equal to their combined moments about 
s. The combined masses multiplied by the 
distance of their common c.g. from s = the 
sum of the separate masses multiplied by 
their respective distances from s. Therefore 
the distance of the c.g. of the system from 
s = the sum of the moments of all the 
separate parts divided by the total mass of 
the system. 

a b E~ @ 


‘i. #2 


Let S be a point anywhere outside the 
system of any number of connected bodies. 
Let a b c d represent the masses and denote 
the positions of the bodies, let G be the 
position of the, as yet unknown, c.g. of the 
combination. If the four bodies had equal 
masses G would be midway between b and 
c, but if the masses are unequal G may be 
anywhere between a and d, according to the 
relative values of the masses. (a+b+c+d) 
x SG = (a X sa) + (b + sb) + (¢ X se) 
+ (d X sd) .*. the required 


SG = (aXsa)+(bXsb)+(cXsc)+(dXsd) 
nel a+b+ctd 

SG = 

The sum of the separate moments about S 





S 








The sum of all the masses 


Ex. : We wish to determine the position 
of the centre of gravity of a pendulum, con- 
sisting of a straight symmetrical rod, and 
an. ordinary cylindrical bob. Let S be the 
point of suspension at one end of the rod. 
The cg. of the rod itself will be at the 
middle of its length. The c.g. of the bob 
will be at the middle of its length, and the 
c.g. of the combination will be somewhere 
between the two. As the weight of the bob 
is much greater than that of the rod, the 
c.g. of the pendulum will usually be in the 
bob, but a little above its centre. SG = 
the distance of the centre of gravity of the 
pendulum from S. W = the mass of the 
bob, and L = distance of its centre from S. 
w =: the mass of the rod, and / = distance 
of its centre from S. 





The formula 


expressing the time of 


/l 
vibration of a pendulum is t = 7 V —, | being 
& 
the length of the simple pendulum. As no 
material pendulum can consist only of a_ 
single heavy particle, it follows that every 
clock pendulum is a compound one, made 
up of a number of particles at different dis- 
tances from the axis of rotation, the par- 
ticles near the axis, or suspension, trying to 
vibrate quickly, the distant ones tending to 
vibrate slowly, the actual time of vibration 
being a result of the combined efforts of the 
various parts. 

The centre of oscillation is that point 
where if all the different particles could be 
collected together the time of vibration 
would be unchanged. 

lf all the mass of the pendulum could be 
collected in a point it would become a simple 
pendulum, the distance therefore from, the 
axis of suspension of any material pendulum 
to its centre of oscillation is equal to the 
length of an equivalent simple pendulum. 
That is, equal to the length of a simple pen- 
dulum having the same time of vibration as 
itself, 

/1 
The formula t =  V — applies then to the 
g 


compound or material pendulum, if we take 
as its length /, not its measured length, but 
its effective length, or the distance from its 
suspension to its centre of oscillation. 

The length is determined by two distinct 
effects : 

1. By the effect of gravity in producing 
change of motion. 

2. By the moment of inertia in resisting 
change of motion. 

An increase in the first quickens the 
motion and shortens the effective length, an 
increase in the second renders the motion 
slower and lengthens 1. 

Let M = the mass of the pendulum, G = 
the distance of the centre of gravity of the 
whole pendulum from the centre of suspen- 
sion, and K = the radius of gyration. 
MK? 

——. As M has always the same 
MG 
value in each term for the same pendulum, 


i= 





*The determination of / is only approximate, 
as no account has been taken of the rating nut, etc. 
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w# 1923 K.« 
White Gold Alloy 


Make jewelry from your own 
White Gold. Use the “L.L.&S.” 1914 
K White Gold Alloy. It produces a 
soft gold and has the color of plati- 
num. Will not tarnish. Clippings 
can be remelted. Full directions on 
the melting of same. Ask for our 
soft flowing and untarnishable solder 


for 18K White Gold. 


L. Leber & Son, Inc. 


149 N. J. R. R. Ave., Newark, N. J. 
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J. C. Solomon S. A. Peck 3 & ma 
“ Records “* Records 
do not Over 37,000 de not 


Lier” Watches Repaired _ Lie” 


Our Success is not due to the Profits We Make but the 
Service We Render. After two (2) years of Service 
to the Retail Jewelers throughout this Country we have 
fostered a Confidence that is hard to shake—Especially 
with the Discriminating Jeweler who always Plays 
Safe, that has convinced himself of our Sincerity and 
Integrity. It is Safe to believe as a general proposition 
that the man who Knows he is giving full value for 
Money Received is always willing to let the Customers 
see what he is getting, and stand the Acid Test. 


Today, after repairing over 37,000 Watches of all 
Grades and Makes, we are the Leading Independent 
Watch Repair Organization to the Trade in this Coun. 
try, with a Force of the Highest Grade, Well Expe- 
rienced Watch Makers that can be had; in fact, None 
are too Good for us. Many Jewelers know this, and 
have built up a Reputable Watch Repair Business by 
sending their work to us—Because of a Responsible 
representation. 


Respectfully yours, 


reC0. 
ZS — ae: € 


JEWELERS || 
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MADE IN 12 SIZES 


ILLUSTRATIONS SHOW THE 6 SMALLER SIZES 


HERPERS BROS. 


18 CRAWFORD STREET 
NEWARK, N. J. 


ESTABLISHED 1865 





Taace 


. A gypclling & Refining Co 
Var? 92 JOHN STREET 
New York 


PLATINUM—GOLD—SILVER 
SWEEPINGS 








Platinum Solders 
White Gold Solders 
Green Gold Solders 


14k White Geld 


20k White Gold 
White-Green Alloy 

















GRIMSHAW, BAXTER & J. J. ELLIOTT, LTD. 


29/37 Goswell Road, London, England 


Cablegrams, Grimbax, Barb, London. 


Manufacturers of the cele- 
brated London made 
“ELLIOTT” 


Chime Movements a 


on Tubular Bells or Gongs of 

the highest quality and also 

Chime or strike movements for Bracket and 
Mantle clocks. 


Special sizes for “Grandmother” cases. Movements 
only supplied or clocks complete in richly designed cases. 


























June 22, 1921. 


— —~— and the time of vibration of 
e et i= an 


the pendulum will be independent of its 
eT es had two pendulums cast in the 
same mould, so that the proportional distri- 
bution of their masses was alike, one made, 
say, of platinum, and the other of alumi- 
num, then, although one would weigh ten 
times as much as the other, their times of 
vibration would be equal, because G and K 
would have the same respective values. Tt. 
however, we add weight to a given pendu- 
jum, its effect on the time will depend on 
where the added weight is placed. If it be 
added at the centre of oscillation / will be 
unchanged and the time of vibration un- 
altered. If it be added below the centre of 
oscillation both G and K will be increased. 
The increase of G tends to shorten / in the 
same degree as G is increased, / is inversely 
proportional to G. The increase in K tends 
to lengthen / in the same degree as the 
square of its own alteration, / is directly 
proportional to K?. The effect therefore of 
the alteration in K is greater than that pro- 
duced by the change in G, and the pendulum 
vibrates slower. If the additional weight 
be added above the centre of oscillation both 
G and K are reduced, the reduction of K 

K? 
has a greater effect than that of G, — 

G 
will be less, and the pendulum will vibrate 
more quickly. 

Any alteration of weight: which does not 
change the positions of the centre of gravity, 
or the centre of gyration, will have no effect 
on the time of vibration. 

In a simple pendulum where all the mass 
is supposed to be collected in a point, G 
Ke? 
must equal K, therefore —— also equals 


G 


K .-. 1, K and G are equal. 

A pendulum rod 45 inches long has a 
mass of 2 pounds, and is stispended by a 
spring half an inch long, the bob is 12 
pounds and its centre is 40 inches from the 





suspension. Find the position of the c.g. of 
the pendulum. 
(12 x 40) + (2 X 23) 526 
12 + 2 14 


= 37.57 inches from suspension. 

The rod has a moment of inertia of 380 
units about its own c.g. 

The bob has a moment of inertia of 402 
units about its own’c.g. 

What is the total moment of inertia of the 
whole pendulum? 

Remembering the rule as to parallel axes. 








I of rod = 2X 237+ 380= 1,438 
I of bob = 12 < 40° + 402 = 19,602 
I of whole pendulum = 21,040 = MK’ 
; _ /21,040 
Radius of gyration = =v 
M 14 
= 38.25 inches from S. 
MK’? 21,040 
l= = = 40 inches. 
MG 526 
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Oil and the Organs of the Watch 








Written Expressly for The Jewelers’ Circular by H. Chaponniere 

















W HAT part does oil play in the watch? 
Simply that of lubricating the organs. 
Very well, but then what is this lubrication? 
These questions, to which the practician 
as a rule attaches no importance, deserve, 
however, to receive his attention for a mo- 
ment. They inform him of the functions 
that the oil he uses in a watch fulfils and 
enlighten him as to its choice. 

Two bodies of the same nature, working 
on one another, without lubrication, develop 
an objectionable friction, and will not fail 
to stick. We will suppose two pieces of 
brass, for instance. The surfaces in contact 
have been smoothed, polished as carefully 
as the means at the command of our indus- 
try permit; viewed by the naked eye they 
are without furrows, just like mirrors; 
nevertheless, these faultless surfaces appear 
rough if we examine them under the mi- 
croscope. The roughness perceptible is 
caused by the molecules, of which the sub- 
stance is composed. It is quite comprehen- 
sible that when these two pieces are placed 
one on the other, these molecules, of the 
same nature, will fit exactly into one an- 
other, impeding the sliding of the pieces 
one on the other. If the surfaces were ab- 
solutely smooth the tractive force required 
to cause one of these pieces of brass to slide 
on the other would be equivalent to its 
weight. But as explained above, these sur- 
faces are rough, the traction is increased by 
a little factor known as friction. The con- 
tent of the friction is always the same for 
brass against brass, steel against steel, lead 
against lead, etc., and its numerical quan- 
tity is known as the coefficient of friction. 

When two bodies of dissimilar composi- 
tion slide one on the other, suppose it to be 
steel on brass, for instance, the coefficient is 
different, because the molecules and their 
arrangements are not alike. 


This theoretical argument explains to us 
why, in horology, pieces of a dissimilar 
character are caused to work together; 
wheels of brass, work on pinions of steel, 
the barrel of brass work around an arbor 
of steel, etc. 


Jewels are used to facilitate the turning of 
pivots or limit their play in a vertical direc- 
tion. This practice is also resorted to in 
the working of the escapement, because the 
wear is less rapid and also because the fric- 
tion of the steel on ruby is reduced to a 
minimum. 

The friction between two bodies of dif- 
ferent character, is regular, however it may 
readily be understood that eventually the 
molecules will become engaged with one an- 
other and thus cause gripping. It is there- 
fore necessary to interpose, between the two 
surfaces, a cushion to reduce the friction 
and prevent the direct contact of the mole- 
cules; the ideal cushion would be air but 
unfortunately, under pressure, air is dis- 
persed. Any liquid could be thus employed. 
However it is.oil that is best suitable, be- 
cause in it are combined all the necessary 


qualifications that are demanded. Lubrica- 
tion is consequently the creation of an anti- 
friction cushion between the bodies in con- 
tact and rubbing one against the other. 

One of the laws of friction is expressed 
as follows: 

“Frictions are independent of the sur- 
faces,” 
appears to be contradictory to prac- 
tice, we round out the rubies, that is to say 
we reduce as much as possible the part of 
the hole in contact with the pivot. This is 
not for the purpose of reducing the friction, 
but so that the oil shall lubricate the centre 
length of the pivot. The friction is more or 
less complete, according to the nature of the 
oil used, and this is dependent on the degree 
of its viscosity. It is necessary therefore 
in selecting an oil for watchmaking, to test 
those presenting the least viscosity, because 
of the minimum interference with the free 
operation of the organs of the watch. This 
test can be made by any one; it suffices to 
place small drops of oils from different 
sources, on a plate of glass, carefully 
cleansed from grease, passed through alcohol 
and dried. These little drops should be 
similar in quantity and should be distin- 
guished by marks, so that we may know to 
what make they belong. The plate is placed 
in a vertical position and after a moment, 
the drops become elongated, one after the 
other into tears, owing to their gravity. 
The one that is most quickly elongated “will 
be the most fluid” and it is that which we 
should select. 

However, it is necessary that this fluid- 
ity should not be carried to extremes and 
result in too rapid evaporation. It is easy 
to ascertain the comparative evaporation of 
oils: place drops of the same size on a care- 
fully cleansed plate of brass and protect 
them from dust—under a glass bell, for in- 
stance. Leave them there for several weeks, 
examining them at frequent intervals, to de- 
termine’ their respective evaporation. We 
also made use of this operation to determine 
whether the oil thickens, if it leaves a greasy 
residue or if it oxidizes the plate on which 
it has been placed. We shall notice that the 
brass plate, under the influence of air, is 
patinated, but the place where the drop of 
oil was located remained brighter, on ac- 
count of the air being excluded from it. 
These discolorations are not due to oxidiza- 
tion. They are caused by a formation of 
verdigris (acetate of copper) which some- 
times even colors the drop of oil. 

Evaporation can be readily determined by 
heating the plate, but this is a very approxi- 
mative method, and does not yield as ac- 
curate a result as exposure to the free air. 
In pursuing this method we may, however, 
remark that some oils, of but slightly 
viscous character, leave colored rings, blue 
or violet, after evaporation: these are 
mineral oils or more or less mixed oils, one 
of the components of which is mineral. 





(Continued on page 138) 
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LEES & SANDERS 


Your Consignment is insured from your 
door to our works—NO RISKS— 
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Established 1862 


JOHN AUSTIN & SON 


Gold and Silver 


Refiners, Assayers and Smelters 
PROVIDENCE, R. I. 


76 CLIFFORD STREET 


THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear — scarf-pins, 
etc. 


for all sizes of scarf- 
pin wire, Guaranteed. 


> 


EAR WIRES 








The E. Howard Clock Company of Boston. 


for the bank, office and school. 
Write us for full information 


373 Washington St., Boston 
31 North State St., Chicago 
Established 1842 





The finest Tower Clocks in the world are made by 


a very complete line of substantial and accurate clocks #—=* 


THE E. HOWARD CLOCK CO. 


309 Broadway, New York 


for unpierced ears. 


SAFETY CATCH 
For Brooches, etc. 
Can be applied to any 
work where pin tongues 
Closed. Open. 


are used. 
=x 
Descriptive Circular on Application. 


Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 
Cc. IRVING WASHBURN, 108 Fulton Street, N.¥, 


Also 


Open. 














R. J. HILLINGER &. CO. 
10 South Wabash Avenue CHICAGO 


Silk Watch Guards — Silk Eye Glass Cords 
Silk Fobs — Silk Cords for Beads 


Will be represented on the Pacific Coast by 


Mr. JULIUS WISE 
Mutual Bank Blidg., San Francisco, Calif. 
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Webster-Whitcomb, Magnus and Elect 
Watchmakers’ Lathes 


Manufactured by 


F. W. DERBYSHIRE Waltham, Mass., U. S. A. 

















C.W.BUTTS, Inc.**y"y" 


Manufacturers of 


Crowns, Pendants and Bows 


We make a specialty of white gold crowns and bows, and are 








prepared to make very prompt deliveries of same for bracelet watches. 


Lest you forget REMEMBER 


That Your Accumulations of Sweepings, Filings, Solu- 
tions, Scrap, Crucibles, Old Gold, Platinum and Silver 
can be promptly Converted Into Cash, by sending them to 


Novo Smelting and Refining Company 


Returns on all shipments made in 5 to 10 Days 
Smelters and Befiners ef Preciows Metals 269 PEARL STREET, NEW YORK 
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[Paterits Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of May 24, 1921. 





1,379,110. SAFETY-CATCH. Moap H. Le Marr, 
Los Angeles, Calif. Filed July 2, 1919. 
Serial 308,241. 2 Claims. 


In a safety catch for brooch pins and the like a 
base, a spring hook mounted upon the base adapted 
to spring outwardly therefrom, a latch member 
slidably mounted upon the base and in a slot in 
the hook, means for retaining the latch member 


Lat! 
ESSA SSS a 





from being moved out of the slot in the hook, a 
lip upon an upper edge of the latch member posi- 
tioned to operate under the hook, a concavity in 
the top of the latch member back of the lip, the lip 
being disposed at such a height relative to the hook 
that in passing under a pin member seated in 
the hook it will spring the hook upwardly and 
snap past the pin member whereby the pin member 
will become seated in the concavity behind the lip. 


1,379,192. SEPARABLE CUFF-BUTTON. War. 
REN R. Larter, Newark, N. J., assignor to 
Larter & Sons, Newark, N. J. Filed Sept. 3, 
1920. Serial 407,997. 12 Claims. 

In a separable cuff button, the combination of a 
pair of members having co-operating connecting 
elements, one -of said elements comprising a disk- 
like head and the other of said elements compris- 
ing a socket to telescopically receive said head, 





one of said elements having an annular inclined 
bearing surface therein, and radially movable 
fastening members mounted in the other of said 
elements to engage said inclined surface, engage- 
ment of said fastening members with said inclined 
surface automatically drawing said elements into 
tight engagement with each other to connect: said 
pair of members. 

1,379,377. COLLAR-BUTTON. JoHN WuwnoeR, 
New York. Filed May 27, 1920. Serial 
384,614. 8 Claims. 

A collar button or the like having a nose for 

entering the buttonhole and a drum presenting a 





rotatable surface adjacent to said ncse adapted to 
engage the edge of the buttonhole and to be moved 
thereby to guide the button into position in the 
buttonhole. 
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57,9699. ARTICLE OF MANUFACTURE. Joszeru 
F, Hartnett, Rockaway Beach, N. Y., assignot 
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to Cartier, Inc., New York. Filed Sept. 23, 
1920. Serial 412,404. Term of patent 7 years. 
57,970. ARTICLE OF MANUFACTURE. Joseru 
P. Hartnett, Rockaway Beach, N. Y., assignor 
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to Cartier, Inc., New York. Filed Sept. 23, 
1920. Serial 412,405. Term of patent 7 years. 
57,971. ARTICLE OF MANUFACTURE. Joserxu 
P. Hartnett, Rockaway Beach, N. Y., assignor 





to Cartier, Inc., New York. Filed Sept. 23, 
1920. Serial 412,406. Term of patent 7 years. 
57,972. ARTICLE OF MANUFACTURE, Joseru 
P,. Hartnett, Rockaway Beach, N. Y., assignor 
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to Cartier, Inc., of New York. Filed Sept. 23, 
1920. Serial 412,407. Term of patent 7 years. 
57,991. BRACELET. Leronarp Pattiser, New 
York, assignor to himself and Frank Teltsch, 





New York. 1920. Serial 


432,112. 
58,000. 


Filed Dec. 20, 
Term of patent 3% years. 

SURFACE ORNAMENTATION FOR A 
PEN, PENCIL, PENKNIFE, OR SIMILAR 


,. gam_#, » 


ARTICLE. Epwarp Topp, Jr., New York. 
Filed Dec. 11; 1920. Serial 430,055. Term 
of patent 7 years, 
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58,001. SURFACE ORNAMENTATION FOR A 
PEN, FENCIL, PENKNIFE, OR SIMILAR 





ARTICLE. Epwarp Topp, Jr., New York, 
Filed Dec. 11, 1920. Serial 430,056. Term of 
patent 7 years. « 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration, under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Mark ee Granted May 24, 


143,007. CERTAIN NAMED JEWELRY. Fnresr- 
MAN-DauGHapay Co., Chartley, Mass. 
Filed November 10, 1920. Serial 139,455. PUB- 


LISHED FEBRUARY 1, 1921. 

143,032. LADIES’ AND GENTLEMEN’S 
WATCHES, AND CLOCKS. Geneva Watcu 
Co., New York. 

Filed October 11, 1920. Serial 138,165. 

LISHED FEBRUARY 1, 1921. 

143,105. FINGER-RINGS. Cuarztes B. Namrot, 
New York. 

Filed November 23, 1920. Serial 140,056. PUB- 

LISHED FEBRUARY 1, 1921. 


PUB- 





Pacific Coast Notes. 


Norman Ross, jeweler at 588 3rd St., San 
3ernardino, has sold his store to William 
Lindenbaum. 

M. K. Giant, jeweler at Vallejo, is having 
a new store prepared and expects to move 
to the new quarters July 1. 

Felix Bloch, Portland, Ore., is to move 
from 334 Washington St. to 348 Washing- 
ton St., the change to take place in July. 

Burnett Bros. are now located in their 
new store at 932 Broadway, Tacoma, Wash. 
The business was established 25 years ago 
by Louis H. Burnett. 

Three men accused of attempting to de- 
fraud the public through the sale of jewelry 
have been arrested at Fresno. They give 
their names as Edward Schumacher, E. J. 
Toefer, and A. McFarland. When captured 
the men had papers in their possession, as 
well as articles of cheap jewelry, the former 
purporting to give them authority to sell 
customs-seized goods. 

Reports of a number of window-smash- 
ing episodes among jewelry stores of Cali- 
fornia are being received in San Francisco, 
and from the similarity of the operations 
it is believed that the same gang is turning 
all the jobs. The latest victim of the thieves 
is Eaves & Co., Santa Barbara. The win- 
dow of this store was smashed and 20 
watches formed the loot of the marauders. 
Herbert Rappe, jeweler of Watsonville, sus- 
tained a loss of $500 as the result of one. 
of his show windows being caved in. 

John R. Kocher, jeweler of San Jose, was 
victimized by a fictitious check operator 
and is now minus a $1,000 ring and $200 in 
cash. The man, who is now being sought 
by the police, called at the Kocher store 
and asked for an engagement ring. On his 
first visit he did not make a purchase, but 
two days later appeared shortly before 5 
o’clock in the afternoon and picked out a 
$1,000 ring, tendering a check for $1,200, 
drawn on the Bank of Italy and signed 
Samuel Berger. Mr. Kocher accepted the 
check and gave the customer the ring and 
$200. He later found that the check was 
spurious. Mr. Kocher has been mulcted by 
bad check artists twice in three months. 
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TRADE CONDITIONS 


Retail business has held up excellently for the 
last week, in fact dealers say éhat there has been a 
slight increase noticed. Silver, already so much in 
demand has become more so during the last few 
days. Early in the month, silver started moving 
and it is said that sales, up to date, have exceeded 
any June sales of previous years. Weddings it is 
said are responsible for the present excellent silver 
sales while commencements have boosted jewelry 
sales to a considerable extent. From the manu- 
facturing jeweler’s standpoint business is also good 
and dealers say that this year’s business exceeds 
that of last year by a good margin. This’ last 
month has been exceptionally good and it is be- 
lieved that business will grow better as time pro- 
gresses. Most of the business being done at present 
by manufacturers is the making over of old jewelry, 
while there is a great deal of fraternity pin busi- 
ness being handled at present. Repair work and 
engraving has been at its best for some time, in 
fact it 1s common knowledge that jewelers are from 
two weeks to a month behind in their repair work. 
Engraving has been exceptionally good as a result 
of the enormous silver sales of the month. There 
is also a great deal of special engraving being done. 
Diamonds have leaped to the front in the past few 
days and dealers say that diamond sales are fast 
becoming normal again. For perhaps six or seven 
months there have been very few sales on cut 
stones but the last week has given the jewelers 
cause to be hopeful. 





Thomas Drake, watchmaker, formerly 
with J. Gordy, has left his former place of 
employment and gone with “Vic” Lorch. 

J. J. Graves, who owns a jewelry concern 
in Harrodsburg, Ky., called on the George 
Katzman Co. last week and did some buying. 

C. V. Enteman, Henryville, Ind., jeweler, 
was in town last week and did some buying. 
He returned to Henryville, after visiting 
some relatives and friends. 

C. C. Welch, of Georgetown, Ind., called 
on some of the wholesalers recently. He 
reported business in his district good and 
said that southern Indiana jewelers had no 
complaint to offer. 

An announcement has recently been made 
of the engagement and marriage in the near 
future of Miss Eunice Jenkins, daughter cf 
Mrs. Francis Jenkins, an employe of Will- 
jam Kendrick’s Sons. 

J. Gordy, Louisville jeweler, has gone 
back to Martinsville, Ind., from where he 
recently returned, and is taking the famous 
rheumatism baths again. He will return 
to Louisville in a few days. 

H. F. Storer, who conducts a jewelry 
business in Central City, Ky., came into 
Louisville last week to do some buying and 
see some old friends. He told of a few 
alterations and repairs to his store. 

The next meeting of the Retail Jewelers’ 
Association, which was postponed from last 
month, will be held next Friday. There are 
several issues of importance to be discussed 
and a great deal of. interest is being shown 
by local jewelers in the coming meeting. 

Last Saturday was the first Saturday -o 
be affected by the new Saturday 1 o’clock 
closing ruling, recently made by the 4th St. 
jewelers. The stores all closed, with the 
exception of James K. Lemon & Son, who 
will close for the first time at 1 o’clock 
next Saturday. 

Recent callers on the trade in Louisville 
are: Robert Edwards, of the Whiting 
Mfg. Co.; L. H. Smith, of Bippard, Gris- 
com & Osborn; Louis C. Volkland, of Car- 
ter, Gough & Co.; Paul H. Phelps, of Moore 


THE JEWELERS’ 


& Son, and Samuel H. Maybaum, of May- 
baum Bros., Inc. 

G. K. Ware, of Joseph L. Herzog & 
Co., was in last week with a new line of 
platinum mountings and diamond jewelry. 
He declared that. he had found business 
good, as a rule, throughout the country and 
said that jewelers in the south all said that 
they had no complaint to offer. 

Percy B. Stith, secretary and treasurer of 
William Kendrick’s Sons, spent last Satur- 
day at the Round Table barbecue and out- 
ing. The Round Table, of which Mr. Stith 
is chairman of the finance committee, is an 
organization made up of the leading civic 
and business clubs of the city. 

On June 14, the jewelry and drug store 
of E. W. Duncan & Co., Lewisburg, Ky., 
was entered and robbed of between $300 and 
$500 in jewelry, and a quantity of alcohol 
and narcotics was also taken. The glass 
was broken out of the front door, and a 
jewelry case smashed. Watches, rings, 
bracelets and La Vallieres made up the 
plunder. 





Lancaster, Pa. 


Milo B. Herr, of the Non-Retailing Co., 
was in Buffalo, N. Y., last week on busi- 
ness. 

Ray Horn, of Strasburg, Pa., has entered 
the Bowman Technical School as a student 
in watchmaking. 

Mr. and Mrs. George Adams, of J. D. 
Wood & Co., have returned from a trip to 
New York, on business. 

The medals for last week’s Lancaster 
High School inter-class athletic meet were 
furnished by the J. F. Apple Co. 

The Lancaster School of Watchmaking 
has enrolled two new students, Preston 
Burbage, of Salisbury, Md., and Charles A. 
Frailey, of Lancaster. 

C. E. Reisner, a traveling salesman of the 
H. S. Meiskey Co., has returned from an 
extended southern trip and will remain in 
Lancaster until July 1. 

Fred. W. Morin, Warrington, N. C., a 
former student of the Bowman Technical 
School, is visiting Mr. and Mrs. Harry 
Hart, the former being connected with the 
technical school. 

Miss Marguerite Wiley, for several years 
one of the office staff of the Non-Retailing 
Co., was married on June 13 to Edwin L. 
Whitson, superintendent of mails of Lan- 
caster post-office, 

The 50-year Masonic jewel presented re- 
cently to George Sensenig, a guest of the 
Elizabethtown Masonic Home, by Lamber- 
ton Lodge 476, F. and A. M., was furnished 
by John B. Roth. : 

Jeweler George L. Hepp, of Lititz, took 
a prominent part in the pageant which was 
a feature of the recent celebration of the 
175th anniversary of famous Linden Hall 
Seminary, at Lititz, next to the oldest 
Moravian church educational institution in 
America. 

The Lancaster Optometrical Society held 
its June meeting at the home of Jeweler 
George L. Hepp, of Lititz, entertaining in 
honor of his son, Louis Hepp, who only re- 
cently completed a course in optometry at 
Columbia University. W. W. Appel, of 
W. W. Appel & Son, was elected a ‘delegate 
to the National Association convention, 
held in Chicago June 28 to July 1. Some 


CIRCULAR 


June 22, 1921, 


time was devoted to a round-the-table talk 
on technical subjects. Mr. Appel will leay 
for Chicago on Sunday, June 26, on a 5 : 
cial Pennsylvania railroad train which Nal 
pass through Lancaster. that day. 

Miss Gunhilde L. Jette, daughter of 
Jeweler J. Arvid Jette, graduated latel 
from the Institute of Musical Art, New 
York, in two different courses, piano and 
violin, after attending but two years, This 
is unusual as the regular course js four 
years, but Miss Jette was already noted as 
a musician before going to the Institute. 








Oil and the Organs of the Watch 


(Continued from page 135) 
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These oils, if they display a weak evapora- 
tion, perfect fluidity, no oxidation and no 
thickening, are very commendable: their 
residue is greasy and it will be evident that 
for lubricating a metal, the components of 
a mineral oil are best suited for this pur- 
pose. In an absolutely pure condition these 
oils evaporate very readily, it is necessary 
to add to them a vegetable or animal oil to 
retard this evaporation. The formula of 
the composite oils is very carefully studied, 
so that the density of each component will 
be identical and that there may be no sep- 
aration in the mixing, in spite of this, it is 
advisable to shake the bottle before using 
them. This separation of components is im- 
possible in the case of the drop that lubri- 
cates a pivot: various influences attributable 
to capillarity, keep the molecules mixed, 
which could not, by their own volition, 
overcome these influences and separate. 

This series of experiments, amply suffi- 
cient, may, however, be elaborated on. We 
may observe how oils behave in the oven 
and in the refrigerator, determine in each 
case the degree of their evaporation and the 
nature of their residue, whether they are 
more fluid in the oven, or thicker in the 
refrigerator or whether in both they retain 
the same fluidity, which would be perfec- 
tion. 

One watchmaker uses one brand of oil, 
another prefers a different one. The suc- 
cessful kind with one user may yield bad 
results with his colleague. The use of an 
oil is more often the result of a vogue or 
of liberal advertising than of practical per- 
sonal experiments. It is a good thing and 
certainly to the interest of the watchmaker 
himself, to conduct an investigation into the 
fundamental qualities required in a good 
oil. By this means he will avoid serious 
troubles; oxidized or inoperative pivots 
and rapid wear of the organs caused by the 
use of an oil that evaporates too quickly. 
Results: dissatisfaction of customers caused 
by adjustment of their watches, which ex- 
cellent at the beginning, changed after one 
or two months, owing to the causes above 
enumerated or simply owing to a premature 
thickening of the lubricant. 

A perfect oil, selected as above indicated, 
may sometimes develop, in practice some 
qualities, the cause of which is not one to 
its properties but to improper application. 





Jacob Farbstein is now the style of the 
business formerly known as Farbstein & 
Phillips, West New York, N. J. 
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